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PERAN TIM KREATIF DALAM PROGRAM LIFE CHANNEL 

 Angelia Austina 

 

ABSTRAK 
 

Televisi digital berlangganan (Pay TV) merupakan jenis televisi yang 

menghadirkan saluran yang relevan dengan kebutuhan hiburan dan minat 

masyarakat sehingga penyajiannya menjadi lebih tersegmen. Masyarakat 

tersegmen dapat menikmati konten premium yang tidak semua konten tersebut 

tersedia di saluran televisi digital pada umumnya. Salah satu saluran Pay TV yang 

ada di Indonesia adalah LiFE Channel. Di bawah naungan MNC Vision, LiFE 

Channel adalah saluran keagamaan dengan tayangan rohani Kristen dan Katolik. 

Sebagian besar proses produksi kontennya memerlukan peran-peran kreatif, baik 

tahap praproduksi, produksi, dan pascaproduksi. Penulis melaksanakan praktik 

kerja magang di LiFE Channel sebagai tim kreatif untuk belajar secara mendalam 

terkait proses produksi televisi berlangganan berlangsung. Tim kreatif bertanggung 

jawab atas aspek konseptual, visual, dan naratif program televisi yang ditayangkan. 

Selama praktik magang berlangsung, penulis mendapatkan banyak pelajaran, 

seperti meriset dan menghubungi talent/artist, menulis naskah shooting dan editing, 

melakukan wawancara, serta bekerja dengan tim. Laporan ini akan menjabarkan 

seluruh proses praktik kerja magang yang dilakukan penulis di LiFE Channel. 

 

Kata kunci: Produksi Televisi, Talkshow, LiFe Channel, tim kreatif, televisi digital 

berlangganan 
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THE ROLE OF THE CREATIVE TEAM IN  

LIFE CHANNEL PROGRAM 

Angelia Austina 

 

ABSTRACT (English) 
 

Digital subscription television (Pay TV) is a type of television that presents 

channels that are relevant to the entertainment needs and interests of the 

community so that the presentation becomes more segmented. The segmented 

community can enjoy premium content that is not all available on digital television 

channels in general. One of the Pay TV channels in Indonesia is LiFE Channel. 

Under MNC Vision, LiFE Channel is a religious channel with Christian and 

Catholic spiritual programmes. Most of its content production process requires 

creative roles, including pre-production, production, and post-production stages. 

The author carried out an internship at LiFE Channel as a creative team to learn 

in-depth about the production process of subscription television. The creative team 

is responsible for the conceptual, visual, and narrative aspects of the television 

programme. During the internship, the writer learnt many lessons, such as 

researching and contacting talents/artists, writing shooting and editing scripts, 

conducting interviews, and working with a team. This report will describe the entire 

internship process carried out by the author at LiFE Channel. 

 

Keywords: Television Production, Talkshow, LiFe Channel, creative team, Pay TV 
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