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AKTIVITAS DEPARTEMEN BRAND COMMUNICATION
DI PT BUMI SERPONG DAMAI TBK (SINAR MAS LAND)

Jessie Valencia Tannuwijaya

ABSTRAK

Peran komunikasi merek atau brand communication menjadi penting
mengingat banyaknya pesaing dalam satu industri, termasuk industri properti
dan pengembangan. Kerja magang ini diakukan dengan tujuan
mengimplementasikan sekaligus mempelajari aspek-aspek komunikasi
pemasaran, khususnya yang berhubungan dengan copywriting dan branding.
Perusahaan yang menjadi tempat kerja magang adalah PT Bumi Serpong
Damai Tbk atau lebih dikenal dengan nama Sinar Mas Land yaitu salah satu
perusahaan pengembang properti terkemuka di Indonesia. Lewat kerja
magang di Departemen Brand Communication Content Section, pemagang
berpartisipasi dalam pengembangan materi komunikasi untuk kepentingan
branding Sinar Mas Land dan BSD City, khususnya untuk copywriting.
Penyusunan laporan magang menggunakan konsep-konsep yang relevan
dengan aktivitas kerja magang, seperti marketing communication, persuasive
communication, serta copywriting. Dalam prosesnya, pemagang mengalami
beberapa kendala terkait ide dan gagasan yang belum sesuai dengan citra
perusahaan. Namun, hal tersebut dapat diatasi seiring berjalannya waktu
dengan bimbingan dari tim Brand Communication. Setelah menjalani kerja
magang sebanyak 640 jam kerja, pemagang mampu menyimpulkan mengenai
berbagai aktivitas yang dilakukan untuk mempertahankan branding, mulai
dari pelaksanaan promo dan kampanye, penggunaan key visual serta
copywriting, hingga partisipasi dalam ajang penghargaan.

Kata kunci: Sinar Mas Land, magang, komunikasi pemasaran, komunikasi
merek
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BRAND COMMUNICATION DEPARTMENT ACTIVITIES
AT PT BUMI SERPONG DAMAI TBK (SINAR MAS LAND)

Jessie Valencia Tannuwijaya

ABSTRACT (English)

Brand communication becomes crucial given the multitude of competitors in
an industry, including the property and development sector. This internship
was undertaken to implement and simultaneously study aspects of marketing
communication, especially those related to copywriting and branding. The
company where the internship took place is PT Bumi Serpong Damai Thk,
more commonly known as Sinar Mas Land, one of Indonesia's leading
property development companies. Through the internship in the Brand
Communication Department Content Section, the intern participated in the
development of communication materials for the branding interests of Sinar
Mas Land and BSD City, particularly for copywriting. The preparation of the
internship report utilized concepts relevant to the internship activities, such
as marketing communication, persuasive communication, and copywriting.
In the process, the intern encountered several obstacles related to ideas and
concepts that did not align with the company's image. However, these were
overcome over time with guidance from the Brand Communication team.
After undergoing 640 hours of internship work, the intern was able to
conclude various activities undertaken to maintain branding, ranging from
the implementation of promotions and campaigns, the use of key visuals and
copywriting, to participation in award events.

Keywords: Sinar Mas Land, internship, marketing communication, brand
communication
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