DAFTAR PUSTAKA

Adom, A. Y., Kofi Nyarko, I., Narki, G., & Som, K. (2016). Competitor Analysis
in Strategic Management: Is it a Worthwhile Managerial Practice in
Contemporary Times? Journal of Resources Development and Management,
24, 116-127. www.iiste.org

Alfarizi, F. A., Wiranegara, H. W., & Supriyatna, Y. (2023). Characteristics of
public spaces in BSD City-gated community. IOP Conference Series: Earth
and Environmental Science, 1263(1). https://doi.org/10.1088/1755-
1315/1263/1/012012

antaranews.com. (2024, December 18). Permintaan rumah naik 21 persen berkat
pengembangan transportasi.
https://www.antaranews.com/berita/4535118/permintaan-rumah-naik-21-
persen-berkat-pengembangan-transportasi

asiaawards.bcicentral.com. (n.d.). hubexo Asia Awards 2025 Top 10 Developers
Indonesia 2024. Retrieved June 3, 2025, from
https://asiaawards.bcicentral.com/top-10-developers-indonesia-2024/

Belch, G. E., & Belch, M. A. (2021). Advertising and Promotion An Integrated
Marketing Communications Perspective (12th ed.). McGraw-Hill Education.

Bly, R. W. (2020). The Copywriter’s Handbook A Step-by Step Guide to Writing
Copy That Sells (4th ed.). St. Martin’s Publishing Group.

Brilian, A. P. (2025, March 7). BSD City Masuk Daftar KEK, Bagaimana
Perkembangannya? . https://www.detik.com/properti/berita/d-7811188/bsd-
city-masuk-daftar-kek-bagaimana-perkembangannya

Budhiman, I. (2020, February 27). Dari 6.000 Perusahaan Properti, Hanya 1
Persen yang Sudah IPO.
https://ekonomi.bisnis.com/read/20200227/47/1206583/dari-6.000-
perusahaan-properti-hanya-1-persen-yang-sudah-ipo

Cialdini, R. B. (2021). Influence: The Psychology of Persuasion. HarperCollins
Publishers.

Clow, K. E., & Baack, D. (2022). Integrated Advertising, Promotion, and
Marketing Communications (9th ed.). Pearson.

Cubbon, K. (2018, October 26). Why The Hero-Hub-Hygiene Content Marketing
Strategy Still Wins for DMOs. https://destinationthink.com/blog/hero-hub-
hygiene-content-marketing-strategy-dmos/

Fanny Setyawan, M., & Khabibah, U. (2022). PENGEMBANGAN DIGITAL
MARKETING DENGAN VIDEO COMPANY PROFILE UNTUK

64

Aktivitas Departemen Brand ..., Jessie Valencia Tannuwijaya, Universitas Multimedia Nusantara



MENINGKATKAN MINAT BELI KONSUMEN PADA CV. PUTRA PANJI
KEDIRI.

Gomez-Rico, M., Molina-Collado, A., Santos-Vijande, M. L., Molina-Collado, M.
V., & Imhoff, B. (2023). The role of novel instruments of brand
communication and brand image in building consumers’ brand preference
and intention to visit wineries. Current Psychology, 42(15), 12711-12727.
https://doi.org/10.1007/s12144-021-02656-w

Hanna, S., Rowley, J., & Keegan, B. (2021). Place and Destination Branding: A
Review and Conceptual Mapping of the Domain. European Management
Review, 18(2), 105—117. https://doi.org/10.1111/emre.12433

Holtzhausen, D., Fullerton, J. A., Kay Lewis, B., & Shipka, D. (2021). Principles
of Strategic Communication. Routledge.

Indradewa, R., Afriani, R., Yanuar, T., & Syah, R. (2019). Brand
Communications Effect, Brand Images, and Brand Trust Over Loyalty Brand
Building at PT Sanko Material Indonesia. Journal of Multidisciplinary
Academic, 3(3), 44-50. https://www.researchgate.net/publication/354719371

Junedy, R., Yusuf Mappeasse, M., & Lamada, M. S. (2025). Pengembangan Buku
Company Profile Sebagai Media Pengenalan Jurusan Teknik Informatika dan
Komputer Fakutas Teknik Universitas Negeri Makassar. Jurnal Pendidikan
Terapan, 3(1), 20-30. https://journal.diginus.id/index.php/JUPITER/index

Kartsivadze, T. (2022). COPYWRITING IN SOCIAL MEDIA. International
Journal of Innovative Technologies in Economy, 4(40), 1-6.
https://doi.org/10.31435/rsglobal 1jite/30122022/7924

Kotler, P., & Kartajaya, H. (2016). Marketing 4.0: Moving from Traditional to
Digital. Wiley.

Maulana, A. H. (2024, October 11). Jokowi Tetapkan BSD Jadi Kawasan
Ekonomi Khusus, Apa Untungnya? 2024/10/11/09583491/jokowi-tetapkan-
bsd-jadi-kawasan-ekonomi-khusus-apa-untungnya

Maulana, S., Abdullah, S., & Levyda, L. (2021). Pengaruh Bauran Pemasaran,
Sosial, dan Kepribadian terhadap Pembelian Hunian Properti di Kota
Tangerang Selatan. JOURNAL OF APPLIED MANAGEMENT RESEARCH,
1(2), 109-118.

Moriarty, S., Mitchell, N., Wood, C., & Wells, W. (2019). Advertising & IMC
Principles & Practice (11th ed.). Pearson.

Papp-Vary, A. F., & Lukacs, R. (2022). THE ACRONYM AS A BRAND
NAME: WHY CHOOSE IT FOR THE NAMING OF THE BRAND AND

65

Aktivitas Departemen Brand ..., Jessie Valencia Tannuwijaya, Universitas Multimedia Nusantara



WHY NOT CHOOSE IT IN ANY CASE? Economic and Social
Development: Book of Proceedings, 17-26.

Perloff, R. M. (2017). THE DYNAMICS OF PERSUASION COMMUNICATION
AD ATTITUDES IN THE 21ST CENTURY (6th ed.). Routledge.

Purwanti, T. (2021, October 21). Paramount: Kota Mandiri Bakal Jadi Tren
Bisnis Properti. https://www.cnbcindonesia.com/news/20211021123554-4-
285441 /paramount-kota-mandiri-bakal-jadi-tren-bisnis-properti

Putri, G. A. M., Maharani, S. P., & Nisrina, G. (2022).
Literature View Pengorganisasian SDM Tuj. Jurnal Ekonomi Manajemen
Sistem Informasi, 3(3), 286—299.
https://doi.org/https://doi.org/10.31933/jemsi.v3i3

Savira, M., & Fahmi, F. Z. (2020). Branding Tempat dan Produksi Ruang (Studi
Kasus: Kawasan Cibadak, Kota Bandung). TATALOKA, 22(4), 605-622.
https://doi.org/10.14710/tataloka.22.4.605-622

Sinar Mas. (2022, September 15). Sejarah Sinar Mas dan Perkembangan Tujuh
Pilar Bisnisnya. https://www.sinarmas.com/pantangmenyerah/?p=1426

Sinar Mas Land. (n.d.). Sinar Mas Land. Retrieved March 10, 2025, from
https://www.sinarmasland.com/id/about-us/history/

Svraki¢, E. H., & Arslanagi¢-Kalajdzi¢, M. (2023). How Do Brand
Communication and Brand Personality Shape Consumer Loyalty? Economic
and Business Review, 25(2), 118—127. https://doi.org/10.15458/2335-
4216.1321

Taufik, N. A., & Setiawati, D. (2024). Analisis Strategi Copywriting Pada
Instagram Noore Sport Dalam Menembus Pasar Internasional. Desember,
11(6), 7288-7295.

66

Aktivitas Departemen Brand ..., Jessie Valencia Tannuwijaya, Universitas Multimedia Nusantara



