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PERAN SOCIAL MEDIA SPECIALIST INTERN DI 

MEDIABRANDS CONTENT STUDIO 

 Naufal Radhitya Daniswara 

ABSTRAK 

 

Perkembangan media sosial mendorong agensi digital untuk menyusun 

strategi komunikasi yang lebih terarah dan relevan. Mediabrands Content 

Studio, sebagai digital marketing agency, menjadi tempat pelaksanaan 

magang yang memberikan kesempatan kepada pekerja magang untuk 

memahami peran Social Media Specialist secara langsung. Selama masa 

magang, pekerja magang terlibat dalam aktivitas research, content Planning,  

reporting, seluruhnya merujuk pada tahapan yang dijelaskan oleh Tuten & 

Solomon (2021). Beberapa kendala yang dihadapi selama magang antara lain 

adalah kesulitan dalam pengembangan ide, kurangnya pelibatan dalam 

pertemuan internal, serta keterbatasan akses terhadap insight konten karena 

belum menggunakan tools analitik yang optimal. Namun, kendala ini diatasi 

dengan strategi pengembangan ide mandiri, komunikasi yang lebih terbuka, 

dan observasi terhadap alur kerja tim. Magang ini memberikan pemahaman 

yang komprehensif terhadap dinamika kerja di industri agensi, serta 

membekali pekerja magang dengan keterampilan praktis dan strategis dalam 

mengelola komunikasi digital. Pengalaman ini tidak hanya memperkuat 

kesiapan profesional, tetapi juga menjembatani teori perkuliahan dengan 

praktik lapangan secara langsung. 

 

Kata kunci: Agency, Content Planning, Copywriting, Social Media 

Specialist 
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THE ROLE OF SOCIAL MEDIA SPECIALIST INTERN AT 

MEDIABRANDS CONTENT STUDIO 

Naufal Radhitya Daniswara 

ABSTRACT 

 

The rapid development of social media has pushed digital agencies to create 

more targeted and relevant communication strategies. Mediabrands Content 

Studio, a digital marketing agency, served as the internship host, offering 

firsthand experience for the intern to understand the role of a Social Media 

Specialist. During the internship, the intern was involved in audience 

research, content planning, and performance reporting aligned with the 

strategic stages outlined by Tuten & Solomon (2021). Several challenges 

were encountered throughout the internship, including difficulties in idea 

development, lack of involvement in internal meetings, and limited access to 

content insights due to the absence of advanced analytic tools. These 

obstacles were addressed through independent ideation efforts, open 

communication, and observation of internal workflows. The internship 

provided comprehensive insight into the dynamics of agency work and 

equipped the intern with both practical and strategic skills in managing 

digital communication. This experience not only enhanced professional 

readiness but also bridged academic theory with real-world practice. 

 

 

Keywords: Agency, Content Planning, Copywriting, Social Media Specialist 
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