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AKTIVITAS CREATIVE CONTENT PRODUCTION DI
PT BANGUN MEDIA INDONESIA
(Anita Friscilia)

ABSTRAK

Laporan magang ini membahas aktivitas yang dilakukan selama menjalani
praktik kerja sebagai Content Creative Production Intern di PT Bangun
Media Indonesia. Dengan fokus pada ranah produksi konten kreatif, laporan
ini bertujuan untuk memberikan gambaran mendalam mengenai proses,
tantangan, dan hasil yang dicapai dalam mendukung strategi komunikasi
perusahaan. Pembaca dapat mendapatkan pemahaman mengenai peran
penting seorang content creative production dalam pembuatan konten kreatif
di era digital saat ini, khususnya dalam konteks perusahaan brand publishing.
Laporan ini menguraikan peran content creative prodcution dalam proses
pembuatan konten kreatif, mulai dari tahap pre-production, production
hingga post-production. Selain itu, laporan ini juga menyoroti konsep Ilmu
Komunikasi yang relevan seperi Visual & Photographic Communication,
Creative Media Production, dan Art Copywriting & Creative Strategy yang
dapat diaplikasikan dalam praktik nyata di lingkungan kerja. Berdasarkan
aktivitas kerja magang di PT Bangun Media Indonesia, peran content creative
production memiliki kontribusi dalam mendukung strategi konten dan secara
keseluruhan, laporan ini memberikan gambaran mendalam tentang aktivitas
yang dilakukan oleh content creative production, sekaligus menyoroti
pengembangan keterampilan praktis dan adaptasi terhadap dinamika
lingkungan kerja.

Kata kunci: Content Creative Production, Brand Publishing, Magang

viii
Aktivitas Content Creative ..., Anita Friscilia, Universitas Multimedia Nusantara



CONTENT CREATIVE PRODUCTION INTERN ACTIVITIES AT PT
BANGUN MEDIA INDONESIA
(Anita Friscilia)

ABSTRACT (English)

This internship report discusses the activities carried out during the work
practice as a Content Creative Production Intern at PT Bangun Media
Indonesia. With a focus on the realm of creative content production, this
report aims to provide an in-depth overview of the processes, challenges,
and results achieved in supporting the company's communication strategy.
Readers can gain an understanding of the important role of a content
creative production in the creation of creative content in today's digital era,
especially in the context of brand publishing companies. This report outlines
the role of content creative production in the creative content creation
process, starting from the pre-production, production to post-production
stages. In addition, this report also highlights relevant Communication
Science concepts such as Visual & Photographic Communication, Creative
Media Production, and Art Copywriting & Creative Strategy that can be
applied in real practice in the work environment. Based on the internship
activities at PT Bangun Media Indonesia, the role of content creative

production has contributed to supporting the content strategy and overall,

this report provides an in-depth overview of the activities carried out by
content creative production, while highlighting the development of practical

skills and adaptation to the dynamics of the work environment.

Keywords: Content Creative Production, Brand Publishing, Intern
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