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PERAN DIGITAL MARKETING DI PT KOMPAS MEDIA 

NUSANTARA 

 
Rafida Aulia Ramadhany 

 

ABSTRAK 

 

 

Transformasi digital mendorong PT Kompas Media Nusantara mengembangkan 

strategi pemasaran yang adaptif, sehingga menjadi dasar pemilihan magang di 

bidang digital marketing untuk memahami langsung penerapan strategi pemasaran 

modern. Tujuan dari kerja magang ini adalah untuk mengimplementasikan materi 

mata kuliah Social Media and Mobile Marketing Strategy, Intro to Strategic 

Communication, dan Communication and Personal Relation yang telah dipelajari 

pada saat kerja magang. Perusahaan yang menjadi tempat kerja magang adalah 

sebuah perusahaan yang bergerak di bidang media dan penerbitan, yaitu PT 

Kompas Media Nusantara. Posisi yang dipilih dalam aktivitas magang adalah 

Digital Marketing pada Departemen Brand and Product Marketing di bawah Divisi 

Integrated Marketing and Branding. Digital Marketing memiliki peran dalam 

pembuatan brief iklan, pengelolaan kampanye digital, serta analisis performa iklan 

melalui platform seperti Google Ads, Meta Ads, dan Insider. Konsep yang 

diterapkan saat pelaksanaan magang ini adalah konsep digital advertising menurut 

Heidrick & Struggles. Kendala utama dalam proses kerja magang terdapat 

permasalahan teknis pada platform iklan digital. Setelah dilakukan aktivitas 

magang selama lima bulan, didapatkan kesimpulan yaitu magang ini meningkatkan 

pemahaman mendalam tentang strategi digital marketing di industri media, mulai 

dari perencanaan sampai pencadangan data kampanye iklan. 

 

Kata kunci: Digital Marketing, Iklan Berbayar, Media, PT Kompas Media 

Nusantara, Transformasi Digital. 
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THE ROLE OF DIGITAL MARKETING IN PT KOMPAS 

MEDIA NUSANTARA 

Rafida Aulia Ramadhany 

 

ABSTRACT 

 

Digital transformation encourages PT Kompas Media Nusantara to develop an 

adaptive marketing strategy, which is the basis for choosing an internship in digital 

marketing to understand firsthand the application of modern marketing strategies. 

The purpose of this internship is to implement the Social Media and Mobile 

Marketing Strategy, Intro to Strategic Communication, and Communication and 

Personal Relations course materials that have been learned during the internship. 

The company that became the place of internship work is a company engaged in 

the media and publishing sector, namely PT Kompas Media Nusantara. The 

position chosen in the internship activity is Digital Marketing in the Brand and 

Product Marketing Department under the Integrated Marketing and Branding 

Division. Digital Marketing has a role in creating ad briefs, managing digital 

campaigns, and analyzing ad performance through platforms such as Google Ads, 

Meta Ads, and Insider. The concept applied during this internship is the concept of 

digital advertising according to Heidrick & Struggles. The main obstacle in the 

internship process was technical problems on the digital advertising platform. After 

conducting internship activities for five months, the conclusion is that this 

internship increases an in-depth understanding of digital marketing strategies in 

the media industry, from planning to backing up ad campaign data. 

 

Keywords: Digital Marketing, Paid Advertising, Media, PT Kompas Media 

Nusantara, Digital Transformation. 
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