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ABSTRAK 
 

Di era digital saat ini, media sosial telah menjadi salah satu alat utama dalam strategi 

komunikasi pemasaran (Marketing Communication) perusahaan. Peran media 

sosial sangat penting dalam membangun citra merek, menjalin hubungan dengan 

audiens, serta memperluas jangkauan pemasaran secara efektif. Industri olahraga 

dan leisure seperti Imperial Klub Golf juga mulai memanfaatkan media sosial untuk 

mendukung kegiatan promosi dan meningkatkan brand awareness. Melalui 

program magang di Imperial Klub Golf, penulis berperan sebagai Marketing 

Communication Intern yang bertugas mengelola media sosial, menciptakan konten, 

dan meningkatkan interaksi dengan audiens. Pengalaman magang ini memberikan 

pemahaman mendalam mengenai penerapan strategi komunikasi pemasaran digital 

dalam industri golf yang memiliki segmentasi pasar khusus. Selain itu, penulis juga 

memperoleh wawasan mengenai pentingnya penggunaan media sosial dalam 

menarik minat generasi muda terhadap olahraga golf serta menanggulangi stigma 

eksklusivitas yang melekat pada olahraga ini. Melalui laporan ini, diharapkan dapat 

memberikan gambaran mengenai praktik nyata dalam komunikasi pemasaran 

berbasis media sosial di sektor leisure olahraga. 

 

 
Kata kunci: Marketing Communication, Media Sosial, Industri Golf 
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SOCIAL MEDIA INTERN ACTIVITY AT IMPERIAL KLUB 

GOLF 
 
 

Syifa Anjani Dewy 
 

ABSTRACT 
 
 

In today's digital era, social media has become one of the main tools in a company's 

marketing communication strategy. The role of social media is very important in 

building brand image, establishing relationships with audiences, and expanding 

marketing reach effectively. Sports and leisure industry such as Imperial Klub Golf 

also started to utilize social media to support promotional activities and increase 

brand awareness. Through the internship program at Imperial Klub Golf, the 

author acts as a Marketing Communication Intern in charge of managing social 

media, creating content, and increasing interaction with audiences. This internship 

experience provides an in-depth understanding of the application of digital 

marketing communication strategies in the golf industry which has a special market 

segmentation. In addition, the author also gained insight into the importance of 

using social media in attracting the younger generation to golf and overcoming the 

stigma of exclusivity attached to this sport. Through this report, it is hoped that it 

can provide an overview of the real practice in social media-based marketing 

communications in the sports leisure sector. 

 
Keywords: Marketing Communication, Social Media, Golf Industry 
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