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AKTIVITAS MARKETING COMMUNICATION INTERN DI
KOMPAS.COM

Maria Jessica Eunike Dahayu

ABSTRAK

Hubungan antara manusia dan teknologi semakin erat seiring pesatnya
perkembangan digital. Salah satu hasil kemajuan tersebut adalah internet, yang
mempermudah berbagai aspek kehidupan—terutama komunikasi dan akses
informasi. Perubahan cara masyarakat mengonsumsi informasi mendorong
perusahaan media untuk bertransformasi ke platform digital, termasuk Kompas
Gramedia, perusahaan media ternama di Indonesia sejak 1965. Kompas Gramedia
terus berinovasi demi memastikan penyebaran informasi menjadi lebih efektif dan
relevan secara digital, yang kemudian melahirkan Kompas.com. Penulis menjalani
program magang lima bulan di Kompas.com sebagai Marketing Communication
Intern untuk menerapkan ilmu yang diperoleh selama perkuliahan, khususnya di
bidang Marketing Communication. Selama magang, penulis berkontribusi dalam
berbagai tugas, seperti koordinasi media partnership, mendukung pelaksanaan
acara bersama komunitas, membuat brief desain, mengedit video dokumentasi, dan
menghubungi pihak eksternal untuk kerja sama. Dalam praktiknya, penulis
menghadapi tantangan seperti kesulitan beradaptasi dengan alur kerja, keterbatasan
informasi kontak eksternal, serta kurangnya ide dalam menyusun KV Brief. Untuk
mengatasi hal tersebut, penulis memanfaatkan teknologi seperti Al dan Google
sebagai alat bantu, serta aktif bertanya kepada officer di divisi Marketing

Communication Kompas.com..

Kata kunci: Kompas.com, Komunikasi Pemasaran, Media Partnership, Teknologi
Digital
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MARKETING COMMUNICATION INTERN ACTIVITIES AT

KOMPAS.COM

Maria Jessica Eunike Dahayu

ABSTRACT (English)

The relationship between humans and technology is getting closer and closer
as digital advances. One of the results of this progress is the internet, which
facilitates various aspects of life - especially communication and access to
information. Changes in the way people consume information have
encouraged media companies to transform to digital platforms, including
Kompas Gramedia, a leading media company in Indonesia since 1965.
Kompas Gramedia continues to innovate to ensure the dissemination of
information becomes more effective and relevant digitally, which later gave
birth to Kompas.com. The author underwent a five-month internship program
at Kompas.com as a Marketing Communication Intern to apply the
knowledge gained during lectures, especially in the field of Marketing
Communication. During the internship, the author contributed to various
tasks, such as coordinating media partnerships, supporting the
implementation of events with the community, creating design briefs, editing
video documentation, and contacting external parties for cooperation. In
practice, the author faced challenges such as difficulty adapting to the
workflow, limited external contact information, and lack of ideas in compiling
the KV Brief. To overcome this, the author utilizes technology such as AI and
Google as tools, and actively asks officers in the Kompas.com Marketing
Communication division.

Keywords: Digital Technology, Kompas.com, Marketing Communication,
Media partnerhsip
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