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(Charlie)

ABSTRAK

Laporan ini menyajikan rangkuman pengalaman pelaksana magang selama
menjalani program magang di XLSMART for BUSINESS, khususnya pada
divisi komunikasi pemasaran dengan pendekatan konsep visual photography
communication. Pemilihan perusahaan ini didasarkan pada reputasi
XLSMART for BUSINESS sebagai salah satu perusahaan terkemuka di
Indonesia yang memiliki akreditasi baik serta kredibilitas tinggi dalam
bidangnya. Pelaksana magang memandang bahwa bergabung di lingkungan
kerja yang profesional merupakan kesempatan strategis untuk memperoleh
pengalaman praktis, menerapkan mata kuliah yang sudah dipelajari, serta
membangun jaringan dengan para profesional. Selama masa pelaksanaan,
pelaksana menghadapi beberapa menghadapi kendala teknis berupa
keterbatasan akses terhadap alat dokumentasi seperti kamera, kondisi
pencahayaan yang minim di lokasi acara, serta tantangan dalam menangkap
momen yang tepat sesuai kebutuhan perusahaan. Sebagai solusi, pelaksana
menggunakan kamera pribadi (Sony A6400 dengan lensa 50mm),
menyesuaikan angle dan pengaturan kamera, serta mengaktifkan mode burst
untuk meningkatkan peluang mendapatkan hasil dokumentasi yang optimal.

Kata kunci: pemasaran komunikasi, visual photography communication, magang,
profesional, kendala, solusi
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The Role of a Marketing Communication Intern as a Content Creator at

XLSMART for BUSINESS

(Charlie)

ABSTRACT

This report presents a comprehensive summary of the internship undertaken
by the intern at XLSMART for BUSINESS, specifically within the Marketing
Communication Division, with a primary focus on visual photography
communication. The selection of this company was based on its strong
reputation as one of Indonesia’s leading enterprises, recognized for its
excellent accreditation and high level of credibility in the industry. The intern
regarded this opportunity as a strategic step to gain hands-on experience,
apply theoretical knowledge acquired from academic coursework, and build
meaningful professional networks within a dynamic and professional work
environment. During the internship period, the intern encountered several
technical challenges, including limited access to documentation equipment
such as cameras, suboptimal lighting conditions at event venues, and
difficulties in capturing key moments that met the company's visual standards.
To address these issues, the intern took the initiative to utilize personal
photography equipment (Sony A6400 with a 50mm lens), made necessary
adjustments to camera angles and settings, and employed the burst mode
feature to enhance the chances of capturing high-quality documentation
outcomes.

Keywords:marketing communication,visual photography communication, internship, profesional,
challenges,address
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