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ABSTRAK 

 
Pesatnya perkembangan dunia digital telah menciptakan peluang baru yang besar di 
berbagai bidang, termasuk dunia Digital Marketing. Dalam Konteks ini, bidang 
Digital Marketing memegang peranan yang sangat krusial dan dapat memberikan 
dampak yang besar di dalam suatu perusahaan. Saat ini iklan atau ads digital banyak 
dipergunakan di perusahaan demi memasarkan brand perusahaan mereka, Seperti 
perusahaan start up yang berpusat di Denpasar, Bali ini, PT Timedoor Indonesia 
menggunakan Meta Ads dan dan Blog Management di dalam strategi Digital 
Marketing mereka. Meta Ads dan Blog Management ini berfungsi sebagai alat untuk 
meningkatkan brand awareness, dan juga sales dari produk Timedoor Indonesia. 
Program magang ini bertujuan untuk memberikan pengalaman praktis di industri 
start up dan memahami proses kerja divisi Marketing di Timedoor Indonesia. 
Magang ini menggunakan konsep Marketing Communication serta teori persuasif 
sebagai landasan utama. Hasil dari kegiatan magang adalah menunjukkan bahwa 
peserta berhasil memahami dinamika kerja di industri Start Up IT khususnya dalam 
mengelola Meta Ads perusahaan, menulis dan membuat blogs serta penerapan 
strategi Copywriting and Creative dalam penulisan blogs untuk Timedoor Academy 
yaitu kelas coding milik Timedoor Indonesia. Pengalaman ini menjadi bekal yang 
berharga dan sangat berguna untuk perjalanan karier profesional di masa depan. 

 
Kata kunci: Digital Marketing, Meta Ads, Blogs, Marketing Communication, PT Timedoor 
Indonesia 
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ABSTRACT 

 
 

The rapid development of the digital world has created significant new 
opportunities across various sectors, including Digital Marketing. In this context, 
the field of Digital Marketing plays a crucial role and can have a substantial impact 
on a company. Today, digital advertisements are widely used by companies to 
promote their brands. One example is PT Timedoor Indonesia, a startup based in 
Denpasar, Bali, which utilizes Meta Ads and Blog Management as part of its Digital 
Marketing strategy. These tools serve to enhance brand awareness and boost sales 
of Timedoor Indonesia's products. This internship program aims to provide 
practical experience in the startup industry and to understand the workflow within 
the Marketing division at Timedoor Indonesia. The internship is grounded in the 
concept of Marketing Communication and persuasive theory as its main foundation. 
The results of this internship show that the participant successfully grasped the 
dynamics of working in the IT startup industry, particularly in managing the 
company’s Meta Ads, writing and creating blogs, as well as Copywriting and Creative 
strategies in blog writing for Timedoor Academy — Timedoor Indonesia’s coding 
class. This experience serves as a valuable foundation and an essential asset for a 
future professional career. 

 

 
Keywords: Digital Marketing, Meta Ads, Blogs, Marketing Communication, PT Timedoor 
Indonesia 
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