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PERAN CONTENT CREATOR PADA AKUN INSTAGRAM

@GUGUSMITIGASIBAKSEL

(Patricia Febrina Maharani)

ABSTRAK

Laporan ini disusun berdasarkan pengalaman praktik kerja magang penulis
sebagai content creator di Gugus Mitigasi Lebak Selatan (GMLS), sebuah
organisasi nirlaba yang berfokus pada mitigasi bencana di daerah Lebak
Selatan. Pemilthan GMLS sebagai organisasi tempat magang
dilatarbelakangi oleh tingginya risiko bencana gempa dan tsunami di kawasan
tersebut, serta pentingnya peran komunikasi publik melalui media sosial
dalam menyampaikan informasi kebencanaan secara efektif kepada
masyarakat. Penulis bertanggung jawab dalam merancang, memproduksi,
dan mengevaluasi konten Instagram (@gugusmitigasibaksel sebagai bentuk
dokumentasi digital. Penulis menerapkan model Content Creation Cycle dari
Kotler et al. (2019) dalam perancangan konten dan konsep SMART Goals
untuk menentukan tujuan konten. Salah satu kendala utama yang dialami
GMLS yakni kurangnya sistem pengarsipan program-program sebelumnya
sehingga kesulitan untuk melacak program-program yang sudah dijalankan.
Untuk mengatasi kendala tersebut, penulis menginisiasi pembuatan template
desain khusus untuk program Humanity Project batch 6 sehingga
memudahkan dalam mencari tahu program yang dijalankan pada batch 6.
Pengukuran performa dari setiap unggahan dilaukan dengan menghitung
engagement rate. Hasil evaluasi pengukuran engagement rate menunjukkan
bahwa konten-konten yang diunggah selama menjalani praktik magang
mencapai angka di atas 5%.

Kata kunci: content creator, Instagram, mitigasi bencana
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The Role of a Content Creator on the Instagram Account

@gugusmitigasibaksel

(Patricia Febrina Maharani)

ABSTRACT (English)

This report is based on the author's internship experience as a content creator
at Gugus Mitigasi Lebak Selatan (GMLS), a non-profit organization focused
on disaster mitigation in the southern region of Lebak. The selection of GMLS
as the internship placement was driven by the high risk of earthquakes and
tsunamis in the area, as well as the crucial role of public communication
through social media in effectively disseminating disaster-related
information to the community. The author was responsible for designing,
producing, and evaluating content on the Instagram account
@gugusmitigasibaksel as a form of digital documentation. The author
applied the Content Creation Cycle model by Kotler et al. (2019) in the
content development process and adopted the SMART Goals framework to
define content objectives. One of the main challenges faced by GMLS was the
lack of a structured archiving system for previous programs, making it
difficult to track the initiatives that had been carried out. To address this
issue, the author initiated the creation of a special content template for the
Humanity Project Batch 6, allowing easier identification of the programs
implemented during that batch. Content performance was measured by
calculating the engagement rate. The evaluation results showed that the
content uploaded during the internship period consistently achieved
engagement rates above 5%.

Keywords.: content creator, Instagram, disaster mitigation
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