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ABSTRAK 

 

Perkembangan teknologi dan media digital telah mendorong transformasi dalam 

industri komunikasi pemasaran, termasuk di dalamnya peran agensi digital. 

Laporan ini disusun berdasarkan pengalaman magang selama enam bulan sebagai 

Account Executive Intern di Olrange – Alva Digital. Pemilihan tempat magang ini 

didasari oleh keinginan penulis untuk memahami lebih dalam praktik Account 

Management and Planning dalam dunia kerja profesional. Selama magang, penulis 

menjalankan berbagai tugas seperti menerima ringkasan klien, menyusun dek 

prentasi, melakukan koordinasi lintas tim, menulis notulensi rapat, serta merekap 

konten mingguan untuk keperluan evaluasi. Dalam pelaksanaan magang, penulis 

menemukan beberapa kendala, seperti belum dikenalkannya penyusunan notulensi 

secara teknis dalam perkuliahan, terbatasnya interaksi langsung dengan klien, dan 

penggunaan istilah industri yang belum diajarkan secara akademik. Namun, melalui 

praktik langsing dan bimbingan dari tim internal, penulis berhasil mengatasi 

hambatan tersebut. Magang ini memberikan pemahaman yang menyeluruh 

mengenai praktik komunikasi strategis di industri digital, serta memperkuat 

keterampilan hard skill dan soft skill penulis dalam bidang komunikasi pemasaran 

digital. 

 

Kata kunci: account executive, account management, account planning, Digital 
Agency, Olrange – Alva Digital. 
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INTERNSHIP ACTIVITIES AS AN ACCOUNT EXECUTIVE AT 

OLRANGE – ALVA DIGITAL 

 
Ananda Aulia 

 

ABSTRACT 

 

 

The development of technology and digital media has driven transformation in the 

marketing communications industry, including the role of digital agencies. This 

report is based on the internship experienceThe development of technology and 

digital media has driven transformation in the marketing communications industry, 

including the role of digital agencies. This report is prepared based on six months 

of internship experience as an Account Executive Intern at Olrange - Alva Digital. 

The choice of this internship was based on the author's desire to understand more 

deeply the practice of Account Management and Planning in the professional 

world. During the internship, the author carried out various tasks such as receiving 

client summaries, compiling presentation decks, coordinating across teams, writing 

meeting minutes, and recapitulating weekly content for evaluation purposes. 

During the internship, the author encountered several obstacles, such as not being 

introduced to the technical preparation of minutes in lectures, limited direct 

interaction with clients, and the use of industry terms that have not been taught 

academically. However, through lean practice and guidance from the internal 

team, the author managed to overcome these obstacles. This internship provides a 

thorough understanding of strategic communication practices in the digital 

industry, and strengthens the author's hard skills and soft skills in the field of digital 

marketing communication. 

 

Keywords: account executive, account management, account planning, Digital 

Agency, Olrange – Alva Digital. 
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