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FEASIBILITY, PROPENSITY TO ACT, DAN 
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KABUPATEN TANGERANG 

 (Joshua Rizki Agung) 

ABSTRAK 

 

Menurut statistik yang disajikan oleh BPS.go.id, jumlah pengangguran di 

Indonesia mencapai 7,27 juta pada Februari 2025. Salah satu upaya yang 

dapat dilakukan untuk menekan atau mengurangi meningkatnya 

pengangguran di tanah air adalah dengan mendorong pertumbuhan 

wirausahawan dalam negeri. Untuk mendorong peningkatan jumlah 

wirausahawan di Indonesia, peran generasi muda dan mahasiswa 

dimaksimalkan. Penelitian ini bertujuan untuk mengkaji pengaruh perceived 

desirability, perceived feasibility, propensity to act, dan entrepreneurship 

education terhadap minat berwirausaha mahasiswa di Tangerang. Studi 

dilakukan pada Februari hingga Juni 2025 menggunakan pendekatan 

kuantitatif, dengan 202 responden yang mengisi kuesioner secara daring. 

Analisis data mencakup uji validitas, reliabilitas, asumsi klasik, regresi linier 

berganda, serta uji t dan f. Hasilnya menunjukkan seluruh variabel memenuhi 

kriteria validitas, reliabilitas, dan asumsi klasik. Pada uji hipotesis dapat 

disimpulkan bahwa perceived feasibility, propensity to act, dan 

entrepreneurship education memiliki pengaruh yang signifikan terhadap 

entrepreneurial intention, Namun, variabel perceived desirability tidak 

memiliki pengaruh signifikan terhadap entrepreneurial intention mahasiswa 

di kabupaten Tangerang. 

 

Kata kunci: perceived desirability, perceived feasibility, propensity to act, 

entrepreneurship education, entrepreneurial intention 
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ABSTRACT (English) 

 

According to statistics presented by BPS.go.id, the number of unemployed in 

Indonesia reached 7.27 million in February 2025. One effort that can be 

made to suppress or reduce the increase in unemployment in the country is 

by encouraging the growth of domestic entrepreneurs. To encourage an 

increase in the number of entrepreneurs in Indonesia, the role of the younger 

generation and students is maximized. This study aims to examine the 

influence of perceived desirability, perceived feasibility, propensity to act, 

and entrepreneurship education on the entrepreneurial interest of students in 

Tangerang. The study was conducted from February to June 2025 using a 

quantitative approach, with 202 respondents completing an online 

questionnaire. Data analysis included validity and reliability tests, classical 

assumptions, multiple linear regression, and t and f tests. The results showed 

that all variables met the criteria for validity, reliability, and classical 

assumptions. The hypothesis test concluded that perceived feasibility, 

propensity to act, and entrepreneurship education have a significant 

influence on entrepreneurial intention. However, the perceived desirability 

variable did not have a significant influence on entrepreneurial intention of 

students in Tangerang Regency.  

 

Keywords: perceived desirability, perceived feasibility, propensity to act, 

 entrepreneurship education, entrepreneurial intention 
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