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PENGARUH PERCEIVED DESIRABILITY, PERCEIVED
FEASIBILITY, PROPENSITY TO ACT, DAN

ENTREPRENEURSHIP EDUCATION TERHADAP

ENTREPRENEURIAL INTENTION MAHASISWA

KABUPATEN TANGERANG

(Joshua Rizki Agung)

ABSTRAK

Menurut statistik yang disajikan oleh BPS.go.id, jumlah pengangguran di
Indonesia mencapai 7,27 juta pada Februari 2025. Salah satu upaya yang
dapat dilakukan untuk menekan atau mengurangi meningkatnya
pengangguran di tanah air adalah dengan mendorong pertumbuhan
wirausahawan dalam negeri. Untuk mendorong peningkatan jumlah
wirausahawan di Indonesia, peran generasi muda dan mahasiswa
dimaksimalkan. Penelitian ini bertujuan untuk mengkaji pengaruh perceived
desirability, perceived feasibility, propensity to act, dan entrepreneurship
education terhadap minat berwirausaha mahasiswa di Tangerang. Studi
dilakukan pada Februari hingga Juni 2025 menggunakan pendekatan
kuantitatif, dengan 202 responden yang mengisi kuesioner secara daring.
Analisis data mencakup uji validitas, reliabilitas, asumsi klasik, regresi linier
berganda, serta uji t dan f. Hasilnya menunjukkan seluruh variabel memenuhi
kriteria validitas, reliabilitas, dan asumsi Kklasik. Pada uji hipotesis dapat
disimpulkan bahwa perceived feasibility, propensity to act, dan
entrepreneurship education memiliki pengaruh yang signifikan terhadap
entrepreneurial intention, Namun, variabel perceived desirability tidak
memiliki pengaruh signifikan terhadap entrepreneurial intention mahasiswa
di kabupaten Tangerang.

Kata kunci: perceived desirability, perceived feasibility, propensity to act,
entrepreneurship education, entrepreneurial intention
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THE EFFECT OF PERCEIVED DESIRABILITY, PERCEIVED
FEASIBILITY, PROPENSITY TO ACT AND
ENTREPRENEURSHIP EDUCATION ON ENTREPRENEURIAL

INTENTION OF STUDENTS IN TANGERANG REGENCY

(Joshua Rizki Agung)

ABSTRACT (English)

According to statistics presented by BPS.go.id, the number of unemployed in
Indonesia reached 7.27 million in February 2025. One effort that can be
made to suppress or reduce the increase in unemployment in the country is
by encouraging the growth of domestic entrepreneurs. To encourage an
increase in the number of entrepreneurs in Indonesia, the role of the younger
generation and students is maximized. This study aims to examine the
influence of perceived desirability, perceived feasibility, propensity to act,
and entrepreneurship education on the entrepreneurial interest of students in
Tangerang. The study was conducted from February to June 2025 using a
guantitative approach, with 202 respondents completing an online
questionnaire. Data analysis included validity and reliability tests, classical
assumptions, multiple linear regression, and t and f tests. The results showed
that all variables met the criteria for validity, reliability, and classical
assumptions. The hypothesis test concluded that perceived feasibility,
propensity to act, and entrepreneurship education have a significant
influence on entrepreneurial intention. However, the perceived desirability
variable did not have a significant influence on entrepreneurial intention of
students in Tangerang Regency.

Keywords: perceived desirability, perceived feasibility, propensity to act,
entrepreneurship education, entrepreneurial intention

iX
Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ..o I
HALAMAN PERNYATAAN ...ttt seeas e seenesse s iii
HALAMAN PENGESAHAN ... .ooo sttt iv
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS ..ottt ettt Y
KATA PENGANTAR ..ttt e e e e nnae e ne e e ennae e e Vi
ABSTRAK L.ttt s bt renn e aere bt nears viii
ABSTRACT (ENQGHISN) ..ttt IX
DY I o G ] TR X
DAFTAR GAMBAR.......coiiiiiiit ittt sse s e ase s seene s Xiv
DAFTAR TABEL ..ottt st XV
DAFTAR LAMPIRAN ...ttt e s e e s nnnrae e XVi
BAB | PENDAHULUAN .......ccooitiiiitieneese sttt 1
1.1 Latar Belakang Penelitian ...........ccccooviiiiiiiiiie e 1
1.2 Rumusan Masalah dan Pertanyaan Penelitian................c..cccccvevvrnee 6
1.3 Tujuan Penelitian .........ccoooiiiiiiiiice e 7
1.4 Manfaat Penelitian ..........ccocoiiiiiiiieieic s 7
1.5 Batasan Penelitian ..........ccoccooiiieiiiieiieseee e 8
1.6 Sistematika PenuliSan ...........cccoceiviiiiiinnieein e 8
BAB Il LANDASAN TEORI ..o 10
2.1 TINJAUAN TEOKT ettt bbb 10
2.1.1  ENtrepreneuIShID «..ocoii it 10
2.1.2  Entrepreneurial EVENt TREOIY......ccoocoiiiiiiiiiicicce e 11
2.1.3  Entrepreneurial INteNtioN..........ccooviiiiiiiiiniieeeee e 11
2.1.4  Perceived Desirability............cccooiiiiiiiiiiiiec 12
2.1.5  Perceived Feasibility ........ccccooviiiiiiiiiiiiie e 13
2.1%# Bropensity toVAct .. B L. NS AL 0L N WL 14
2.1.7  Entrepreneurship EAUCAtION .........c..ccveiiieiii i 15

2.2 Model Penelitian ..o 15
2.3 NHipotgsig..... &20..... A ... AL... L ... A ...LD....A..... 16

X

Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



2.3.1  Perceived Desirability memiliki pengaruh terhadap

entrepreneurial INTENTION. ... 16
2.3.2  Perceived Feasibility memiliki pengaruh terhadap
entrepreneurial INTENTION ... 18
2.3.3  Propensity to Act memiliki pengaruh terhadap entrepreneurial
10 (=] 01 ([0 o TSR PRRRPRTRRR 19
2.3.4  Entrepreneurship Education memiliki pengaruh terhadap
entrepreneurial INTENTION.........cocoiiiiiiiiece e 20
2.4 Penelitian Terdahulu..............cooiiiiiiiiie e 22
BAB Il METODOLOGIH .....cccviiiiiieiiiiieesesieese s 25
3.1 Gambaran Umum Objek Penelitian...........cc.ccoovviniiinieninncneen 25
3.2 Desain PeNelitian .........cccooviieiieiieie e 25
321 JeniS Penelitian .......ccoocvieiiiiiiiieieie e e 25
3.3 Populasi dan Sampel Penelitian ...........ccccccooveiiiieiieieeie e 28
3.3.1  POPUIBSI ..ot 28
3.3.2  SAMPE .o s 29
3.4 Teknik Pengumpulan Data...........cccceieiiiiiiiiiiiieeeee e 29
341  Data Penelitian .......cccooveieiieiesie i 29
3.4.2  Prosedur Pengumpulan Data...........c.cooeoiiiiiniiiiinenene e 29
3.4.3  Teknik Pengambilan Sampel ...........ccccocoiiiiiiiiii 29
3.5 Operasionalisasi Variabel ..............cccooevvieiiiiciiiccccece e, 30
3.6 Teknik ANAliSiS DALA.......ccceoveiieiieiieieieie ettt 33
3.6.1  Uji Instrumen Pre-Test & Main TeSt ........cccccovevvieveiieiecrieceene. 33
3.7  Regresi Linear Berganda.........ccccoceoeeieiieiicie e 34
371 Uji ASUMSI KIBSIK........coooiiiiiiiiiiic e 34
3.7.2  UJi NOFMALITAS ..o 35
3.7.3  Uji MUItIKOINEATTTAS. ......cueiiiiiiiiieece e 35
3.7.4  Uji HeteroskesdastiSitas. .........cocevereerininininieneeee e 36
3.8 Wi Hipatesig..... ¥..... L. 8.0 80 0 BTN A 36
3.9  Koefisien Determinasi R2...........ccccoeviiiiiiiiiiiccccieeeeeeee e, 36
SI0VVJiF. N S 0. 0 AWN S S RN 37
SIINUIIiTR.L... Q... A . AL T . A ... . .A... 37
BAB IV ANALISIS DAN PEMBAHASAN .....cccoiiiitie et 39
Xi

Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



4.1  Karakteristik ReSPONEN..........ccooiiiiiiiiiciesee e 39

4.1.1  Profil Responden Berdasarkan Kampus ..........cccccooeiiieninnninns 39
4.1.2  Profil Responden Berdasarkan Umur.............ccccooeviiiicninnnnnns 40
4.1.3  Profil Responden Berdasarkan Jenis Kelamin .............c............ 41
4.1.4  Profil Responden Berdasarkan Angkatan..............c..cccccevueennne. 41
4.1.5  Profil Responden Berdasarkan Menerima Informasi Terkait
ENtrepreneurship ... ... s 42
4.1.6  Profil Responden Berdasarkan Pernah atau Tidak Memiliki
USaNa @tau BISINIS . .....cccuiiiiiieieiie it 43
4.2 ANAlISIS STAtISTIK .....cveiiiiieii e 44
421  Perceived Desirability.........ccooiiiiiiiiiiic s 45
4.2.2  Perceived Feasibility ..o 47
4.2.3  Propensity t0 AC .....cccoiiiiiiiiiiiieieiie ettt 49
424  Entrepreneurship EAUCAtION .........ccoooiiiiiiiiniiiiiicec s 51
4.25  Entrepreneurial INtention............ccocoveiiiiiiieiecc e 53
4.3 UJi INSTFUMENT ..ot 55
431 UJIPIretest oo 55
4.3.2  UJIMaIN TS ..ot 59
4.4 UJi ASUMSE KIBSTK .....cooviiiiiiiiiiie e 62
441  UjJi MUItIKKOIINEANTTAS .......ocvviviiieieieeeeeee e 63
4.4.2  Uji HeteroskesdastiSitas..........ccooerieriereienenisinieieiesie e 64
4.4.3  UJiNOIMANTAS ....coviiiiiiiiiiiicieie et 65
45 UJI HIPOESIS ...ueoviiieciii ettt sre e 70
45.1  Analisi Regresi Linear Berganda...........ccccoceevveiiieieiiecieesiecnn, 70
452  Koefisien Determinasi R2..........ccooceiiiiiiiiiiiiniieieiesie e 71
453  UjJi STatiStiK Fo..oooieicceecce e 72
454 UjJiESTAtISTIK T oo 74
4.6  Interpretasi Hasil Penelitian............ccoooiiiiiiiiiniicice 77
4.6.1 Hasil Uji pada Variabel Independen Perceived Desirability
terhadap Variabel Dependen Entrepreneurial Intention.............cccc....... 77
4.6.2  Hasil Uji pada Variabel Independen Perceived Feasibility
terhadap Variabel Dependen Entrepreneurial Intention.............ccccc....... 78
Xii

Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



4.6.3  Hasil Uji pada Variabel Independen Propensity to Act terhadap

Variabel Dependen Entrepreneurial INtention ..........cccccooeveiiiciciininnns 79
4.6.4  Hasil Uji pada Variabel Independen Entrepreneurship Education
terhadap Variabel Dependen Entrepreneurial Intention.............ccccc....... 80
4.7  Implikasi Manajerial.............cccooiiiiiiiiii e 80
4.7.1  Perceived Feasibility terhadap Entrepreneurial intention .......... 81
4.7.2  Propensity To Act terhadap Entrepreneurial intention............... 82

4.7.3  Entrepreneurship Education terhadap Entrepreneurial intention

83

BAB V SIMPULAN DAN SARAN .......coceitiitiieiieieriae e sresee e seens 84
5.1 KESHMPUIAN 1.ttt 84
5.1.1 Berdasarkan Profil Responden..........c.cccceivviiciveneiiieseece s, 84
5.1.2  Berdasarkan Hasil Pengolahan Data .............cccccccccevvveirccieinnnne. 85
0.2 SANAN ...t b e b e 86
521  Saran Untuk UNIVErSITaS ........ccccererininiiiiiiisieiee e 86
5.2.2  Saran Untuk Pemerintan...........cccooviiiieiiiinsin e 87
5.2.3 Saran Untuk Penelitian Selanjutnya..........c.cccocoovviiinnneniicnennn 87
5.3 Keterbatasan dan Kekurangan Penelitian............cccooceieieniiencicnne. 87
DAFTAR PUSTAKA ettt ettt e e e e snae e saae e nnnee e 89
LAMPIRAN ... ettt ettt e e et e e e st e e e e s nree e e e snnneeeeans 93

Xii
Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1. 1 Status Pekerjaan Utama ..........cccooeieiininininineceee e 1
Gambar 2. 1 Model Penelitian ...........cccooviiiiiiieiisisesiseie e 16
Gambar 4. 1 Profil Responden Berdasarkan Kampus...........cccccocovevveiieinnenne. 39
Gambar 4. 2 Profil Responden Berdasarkan Umur ...........cccoccevvvieieniennene. 40
Gambar 4. 3 Profil Responden Berdasarkan Jenis Kelamin .......................... 41
Gambar 4. 4 Profil Responden Berdasarkan Angkatan .............c.ccccceeevevneenee. 42
Gambar 4. 5 Profil Responden Berdasarkan Menerima Informasi Terkait
ENTrepreneUISIID ....oc.iiieeee et 43
Gambar 4. 6 Profil Responden Berdasarkan Apakah Responden Sudah atau
Pernah Memiliki BISNIS ......cuoiiiiiiieiiiisieieie et 44
Gambar 4. 7 Uji MUltiKolNEAritas .........ccccceieeiiiie e 63
Gambar 4. 8 Uji HeterosKedastiSItas. .........cocoieieriiinininiieieiese s 64
Gambar 4. 9 Uji Histogram Normalitas...........ccccoceviiiiiininiinincene s 65
Gambar 4. 10 Uji Normalitas P-PIOt ..........c.cccooiiiiiiiieceeee e 66
Gambar 4. 11 One Sample Kolmogorov-Smirnov ...........cccccceeveveieeieereesnene. 67
Gambar 4. 12 Uji SKEWNESS.........ccuiiiiiieieiesie ettt 68
Gambar 4. 13 Uji Regresi Linier Berganda.............ccoccooviiiiiiineniciciens 70
Gambar 4. 14 Koefisien Determinasi .........cccooviiieiiiiiiniieiieienese s 72
Gambar 4. 15 Uji StatisStiK F .......cccoooiiiiiiceccce e 73
Gambar 4. 16 Tabel F ..o 73
Gambar 4. 17 Uji STAISTIK T ....ooveiiiiiieieiece e 74
Gambar 4. 18 Tabel T ..o e 75
Xiv

Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 1. 1 Ranking 6 Besar GEI 2024 ..o 2
Tabel 1. 2 The Asian Index of Digital Entrepreneurship Systems 2024 Rankings 2
Tabel 2. 1 Tabel Penelitian Terdahulu............ccccooiiiiiiiiniii 22
Tabel 3. 1 Operasionalisasi Variabel Penelitian............cccccoveviniiiiniiicneennne 30
Table 4. 1 Tabel INTErval ..o 45
Table 4. 2 Penilaian Respoden Terhadap Variabel Perceived Desirability... 45
Table 4. 3 Penilaian Respoden Terhadap Variabel Perceived Feasibility ..... 47
Table 4. 4 Penilaian Respoden Terhadap Variabel Propensity to Act........... 49
Table 4. 5 Penilaian Respoden Terhadap Variabel Entrepreneurship

o [ To=1 1 o] o IO RSSO 51
Table 4. 6 Penilaian Respoden Terhadap Variabel Entrepreneurship

11 0= 011 o] o USSR 53
Table 4. 7 Uji Validitas Pre-TeSt.......cociiiiiiiiie i 55
Table 4. 8 Uji Realibilitas Pre-TeSt.........cccvevveiieiiiieiie e 58
Table 4. 9 Uji Validitas Main-TeSt........ccccceiiiiiiice e 59
Table 4. 10 Uji Reliabilitas Main-TesSt .........cccccoviiiiiniiniiinieeee e 61
B IE= Lo T I | I SR 75

XV

Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran 1 Jurnal Utama...........cooooiiiiiiiiieeeseee e 93
Lampiran 2 UJi Pre-TEeSE ...ccuviiiiiee ettt 107
Lampiran 3 UJi Main-TeSt ........ccceoviiiiiieiiiie st 112
Lampiran 4 Form Kuesioner Penelitian .............ccooiviiiiiieicienciencce 121
Lampiran 5 Screen Shot RESPONGEN ........ccoiiiiiiiiiiiiiiieieeee e 128
Lampiran 6 FOrm Bimbingan..........ccccoeiiiiiiieic e 132
Lampiran 7 Hasil TUINITIN ..o 133
XVi

Pengaruh Perceived Desirability ..., Joshua Rizki Agung, Universitas Multimedia Nusantara



