[1]

DAFTAR PUSTAKA

A. Putri, “Analisis pengaruh ui/ux aplikasi tokopedia terhadap
kepuasan pengguna,” ResearchGate, 2023. [Online]. Available: https:
/Iwww.researchgate.net/publication/372631290_ANALISIS_PENGARUH_

UIUX_APLIKASI_TOKOPEDIA_TERHADAP_KEPUASAN_PENGGUNA

M. Fauzan, “Evaluasi pengalaman pengguna pada aplikasi mobile e-
commerce di indonesia,” J-PTIIK UB, 2023. [Online]. Available: https:
//j-ptiik.ub.ac.id/index.php/j-ptiik/article/view/2684/1012

B. Lule and D. Rahman, “Unlocking customer loyalty: A
study of user experience in tokopedia,” Journal of E-
commerce Studies, vol. 12, mno. 3, pp. 45-60, 2023. [Online].
Available: https://www.researchgate.net/publication/386362946_Unlocking
Customer_Loyalty_A_Study_of User_Experience_in_Tokopedia

YouGov, “Tiktok-tokopedia  partnership: Game changer for
indonesia’s e-commerce market,” https://business.yougov.com/content/
48235-tiktok-tokopedia-partnership-game-changer-for-indonesia-e-commerce-market,
2023, accessed July 2025.

Reuters, “Indonesia to audit tiktok-tokopedia e-
commerce tie-up,” https://www.reuters.com/technology/
indonesia-says-will-audit-tiktok-tokopedia-trial-e-commerce-tieup-2023-12-12,
2023, accessed July 2025.

A. Pratama and N. Sari, “Perceived enjoyment and trust in social
commerce: Evidence from tiktok shop indonesia,” Journal of
Digital Marketing, vol. 15, no. 1, pp. 22-35, 2024. [Online].
Available: https://www.researchgate.net/publication/390146275 Perceived_
Enjoyment_and_Trust_in_Social Commerce_TikTok_Shop

I. Ramadhan, “Analisis penerapan ui/ux dalam aplikasi media sosial:
Dampaknya terhadap keterlibatan pengguna dan loyalitas platform,” JUTIN
Journal, 2023. [Online]. Available: https://journal.universitaspahlawan.ac.id/
index.php/jutin/article/view/36161/23731

A. Sabukunze, “User experience analysis on mobile application design
using user experience questionnaire,” Indonesian Journal of Information
Systems (1JIS), vol. 4, no. 1, pp. 1626, 2021. [Online]. Available: https:
/Iwww.researchgate.net/publication/353932183 _User_Experience_Analysis_
on_Mobile_Application_Design_Using_User_Experience_Questionnaire

A. S.  Majumder, “The  influence of ux design on
user  retention and  conversion rates in  mobile  apps,’

93

Analisis Perbandingan Pengaruh..., Jason Belmiro, Universitas Multimedia Nusantara


https://www.researchgate.net/publication/372631290_ANALISIS_PENGARUH_UIUX_APLIKASI_TOKOPEDIA_TERHADAP_KEPUASAN_PENGGUNA
https://www.researchgate.net/publication/372631290_ANALISIS_PENGARUH_UIUX_APLIKASI_TOKOPEDIA_TERHADAP_KEPUASAN_PENGGUNA
https://www.researchgate.net/publication/372631290_ANALISIS_PENGARUH_UIUX_APLIKASI_TOKOPEDIA_TERHADAP_KEPUASAN_PENGGUNA
https://j-ptiik.ub.ac.id/index.php/j-ptiik/article/view/2684/1012
https://j-ptiik.ub.ac.id/index.php/j-ptiik/article/view/2684/1012
https://www.researchgate.net/publication/386362946_Unlocking_Customer_Loyalty_A_Study_of_User_Experience_in_Tokopedia
https://www.researchgate.net/publication/386362946_Unlocking_Customer_Loyalty_A_Study_of_User_Experience_in_Tokopedia
https://business.yougov.com/content/48235-tiktok-tokopedia-partnership-game-changer-for-indonesia-e-commerce-market
https://business.yougov.com/content/48235-tiktok-tokopedia-partnership-game-changer-for-indonesia-e-commerce-market
https://www.reuters.com/technology/indonesia-says-will-audit-tiktok-tokopedia-trial-e-commerce-tieup-2023-12-12
https://www.reuters.com/technology/indonesia-says-will-audit-tiktok-tokopedia-trial-e-commerce-tieup-2023-12-12
https://www.researchgate.net/publication/390146275_Perceived_Enjoyment_and_Trust_in_Social_Commerce_TikTok_Shop
https://www.researchgate.net/publication/390146275_Perceived_Enjoyment_and_Trust_in_Social_Commerce_TikTok_Shop
https://journal.universitaspahlawan.ac.id/index.php/jutin/article/view/36161/23731
https://journal.universitaspahlawan.ac.id/index.php/jutin/article/view/36161/23731
https://www.researchgate.net/publication/353932183_User_Experience_Analysis_on_Mobile_Application_Design_Using_User_Experience_Questionnaire
https://www.researchgate.net/publication/353932183_User_Experience_Analysis_on_Mobile_Application_Design_Using_User_Experience_Questionnaire
https://www.researchgate.net/publication/353932183_User_Experience_Analysis_on_Mobile_Application_Design_Using_User_Experience_Questionnaire

[14]

[15]

[16]

[18]

arXiv  preprint  arXiv:2501.13407, 2025.  [Online].  Available:
https://www.researchgate.net/publication/388353843 _The_Influence _of_
UX_Design_on_User_Retention_and_Conversion_Rates_in_Mobile_Apps

A. K. Prayoga, G. N. Achmad, and Z. Zulkifli “Influence
of wui, ux and e-service quality on tokopedia purchase
via perceived risk,”  ResearchGate, 2023. [Online]. Available:
https://www.researchgate.net/publication/373254768 Influence_of UI_UX_
and_E-Service_Quality_on_Tokopedia_Purchase_Via_Perceived Risk

A. G. Andreas, P. Dellia, S. R. Rahma, J. Nurqomariah, R. Soleha, and
I. Sentiawati, “Analysis of user experience (ux) in the use of the tiktokshop
application with the heart metrics method,” Journal of Artificial Intelligence
and Engineering Applications, vol. 3, no. 3, pp. 820-823, 2024. [Online].
Available: https://doi.org/10.59934/jaiea.v3i3.520

A. S. Majumder, “The influence of ux design on user retention and conversion
rates in mobile apps,” arXiv preprint arXiv:2501.13407, 2025. [Online].
Available: https://arxiv.org/abs/2501.13407

F. Rinaldi et al., “Enhancing user engagement in e-commerce through
dynamic animations,” arXiv, 2025. [Online]. Available: https://arxiv.org/abs/
2504.13843

B. Kurniawan et al., “Fintech ux analysis during covid-19 (go-pay),” arXiv,
2020. [Online]. Available: https://arxiv.org/abs/2012.07750

L. Zhou and T. Wang, “A comprehensive review of reliability analysis in
survey design,” Statistical Methods in Behavioral Science, 2023.

A. Pushparani and M. Yadav, “A review paper on ui/ux design in the
digital era: Trends, challenges, and educational gaps,’ International Journal
of HCI Research, 2025. [Online]. Available: https://www.researchgate.net/
publication/392007987

X. Lu, J. Yang, and Q. Zhao, “Ai assistance for ux: A literature
review,” - arXiv. preprint - arXiv:2402.06089, 2024. [Online]. Available:
https://arxiv.org/abs/2402.06089

E. D. Mekler and A. Bennett, “Beyond intrinsic motivation: Autonomous
motivation in ux,’ Journal of Human Factors, 2024. [Online]. Available:
https://arxiv.org/abs/2410.12991

B. Mutah and S. Nuhu, “Assessment of measures of central tendency and
dispersion using likert-type scale,” African Journal of Advances in Science
and Technology Research, vol. 10, no. 1, pp. 16-25, 2024. [Online].
Available: https://afropolitanjournals.com/index.php/ajastr/article/view/379

94

Analisis Perbandingan Pengaruh..., Jason Belmiro, Universitas Multimedia Nusantara


https://www.researchgate.net/publication/388353843_The_Influence_of_UX_Design_on_User_Retention_and_Conversion_Rates_in_Mobile_Apps
https://www.researchgate.net/publication/388353843_The_Influence_of_UX_Design_on_User_Retention_and_Conversion_Rates_in_Mobile_Apps
https://www.researchgate.net/publication/373254768_Influence_of_UI_UX_and_E-Service_Quality_on_Tokopedia_Purchase_Via_Perceived_Risk
https://www.researchgate.net/publication/373254768_Influence_of_UI_UX_and_E-Service_Quality_on_Tokopedia_Purchase_Via_Perceived_Risk
https://doi.org/10.59934/jaiea.v3i3.520
https://arxiv.org/abs/2501.13407
https://arxiv.org/abs/2504.13843
https://arxiv.org/abs/2504.13843
https://arxiv.org/abs/2012.07750
https://www.researchgate.net/publication/392007987
https://www.researchgate.net/publication/392007987
https://arxiv.org/abs/2402.06089
https://arxiv.org/abs/2410.12991
https://afropolitanjournals.com/index.php/ajastr/article/view/379

[20] K.Zhang, M. Li, and Y. Chen, “Exploring user experience in social commerce
platforms,” in Proceedings of the Asian HCI Conference, 2023, pp. 120-130.

[21] J. Rubin, D. Chisnell, and J. Spool, “Ux research sample sizes: When
five is not enough,” Trymata UX Blog, 2024, https://trymata.com/blog/
ux-research-sample-sizes-when-five-is-not-enough.

[22] K. S. Taber, “The use of cronbach’s alpha when developing and reporting
research instruments in science education,” Research in Science Education,
vol. 48, pp. 1273-1296, 2018.

[23] A. Field, Discovering Statistics Using IBM SPSS Statistics, 5th ed. SAGE
Publications, 2018.

[24] A. M. Gadermann, M. Guhn, and B. D. Zumbo, “Estimating ordinal reliability
for likert-type and ordinal item response data: A conceptual and empirical
guide,” Practical Assessment, Research, and Evaluation, vol. 17, no. 3, 2012.

[25] J. F. Hair, W. C. Black, B. J. Babin, and R. E. Anderson, Multivariate Data
Analysis, 8thed. Cengage Learning, 2019.

[26] J. Frost, Regression Analysis: An Intuitive Guide. Statistics By Jim
Publishing, 2020.

[27] A. Ghasemi and S. Zahediasl, “Normality tests for statistical analysis: A
guide for non-statisticians,” International Journal of Endocrinology and
Metabolism, vol. 10, no. 2, pp. 486—489, 2012.

[28] B. Ayang Iswenda, “Indonesia  jadi negara dengan gmv
tiktok  shop terbesar ke-2 di  dunia,’ 2025, goodStats.id,
15 Janvari  2025.  Available  at: https://goodstats.id/article/

indonesia-menjadi-negara-dengan-gmv-tiktok-shop-terbesar-kedua-di-dunia-ulOhi.

[29] T. G. Staff, “Southeast asia’s platform e-commerce gmv reaches
$128.4b, top 3 platforms increase market share to 84 percent,” 2025,
techNode Global, 25 Juni 2025. Available at: https://technode.global/
2025/06/25/southeast-asias-platform-e-commerce-gmv-reaches-128-4b-/
top-3-platforms-increase-market-share-to-84-percent/.

95

Analisis Perbandingan Pengaruh..., Jason Belmiro, Universitas Multimedia Nusantara


https://trymata.com/blog/ux-research-sample-sizes-when-five-is-not-enough
https://trymata.com/blog/ux-research-sample-sizes-when-five-is-not-enough
https://goodstats.id/article/indonesia-menjadi-negara-dengan-gmv-tiktok-shop-terbesar-kedua-di-dunia-ul0hi
https://goodstats.id/article/indonesia-menjadi-negara-dengan-gmv-tiktok-shop-terbesar-kedua-di-dunia-ul0hi
https://technode.global/2025/06/25/southeast-asias-platform-e-commerce-gmv-reaches-128-4b-/top-3-platforms-increase-market-share-to-84-percent/
https://technode.global/2025/06/25/southeast-asias-platform-e-commerce-gmv-reaches-128-4b-/top-3-platforms-increase-market-share-to-84-percent/
https://technode.global/2025/06/25/southeast-asias-platform-e-commerce-gmv-reaches-128-4b-/top-3-platforms-increase-market-share-to-84-percent/

