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STUDI PEMAKNAAN GEN Z DI JAKARTA 

SEBAGAI PENGGUNA PAYLATER DI E-COMMERCE 
 

 Nathanael Rio Setiawan 
 

ABSTRAK 
 
Seiring berkembangnya gaya hidup digital, perusahaan terus berinovasi untuk 
menciptakan layanan belanja terbaik kepada konsumennya. Salah satunya yakni 
integrasi fitur paylater di berbagai e-commerce, yang memungkinkan konsumen 
untuk memperoleh barang tanpa langsung membayar. Popularitas fitur paylater, 
pada akhirnya mendorong kalangan masyarakat untuk semakin konsumtif; 
termasuk Gen Z dengan karakteristiknya yang mengutamakan kemudahan dalam 
memperoleh jasa dan barang. Penelitian ini bertujuan untuk mengetahui pemaknaan 
Gen Z di Jakarta, terkait penggunaan paylater di e-commerce, sebagai konstruksi 
fenomena gaya hidup Gen Z. Jenis dan sifat penelitian ini adalah kualitatif-
deskriptif, dengan metode fenomenologi deskriptif untuk menjabarkan pemaknaan 
Gen Z secara mendalam. Adapun pengumpulan data dilakukan dengan metode 
wawancara dan dianalisis menggunakan konsep fenomenologi, Human Computer 
Interaction, e-commerce, paylater, gaya hidup konsumtif, dan Gen Z. Hasil 
penelitian ini menunjukkan bahwa paylater tidak hanya dimaknai sekadar alat 
bayar, tetapi sebagai solusi darurat dalam memenuhi kebutuhan mendesak. 
Pemaknaan tersebut terbentuk berdasarkan esensi pengalaman informan dalam 
menggunakan paylater dan gaya hidup yang terbentuk. Dengan demikian, 
diharapkan hasil penelitian dapat memberikan wawasan mendalam bagi Gen Z 
yang ingin menggunakan paylater, agar dapat menggunakan secara bijak. 
 

Kata kunci: e-commerce, paylater, Generasi Z, gaya hidup, fenomenologi. 
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THE STUDY OF GEN Z’S MEANING IN JAKARTA 

AS A PAYLATER USER IN E-COMMERCE 

 
 Nathanael Rio Setiawan 

 
ABSTRACT 

 
As digital lifestyles grow, businesses strive to adapt to provide the best shopping 
experiences for their customers. One of them is the incorporation of the paylater 
option into several e-commerce platforms, which allows customers to purchase 
things without making an instant payment. The popularity of the paylater function 
ultimately pushes the community to become more consumptive, including 
Generation Z, which places a premium on convenience when receiving services and 
goods. The purpose of this study is to better grasp the meaning of Gen Z, specifically 
in Jakarta, in relation to the usage of paylater in e-commerce as a building of the 
Gen Z lifestyle phenomena. This research is qualitative-descriptive in character, 
with phenomenology approaches to illustrate Gen Z's experience. Data was 
collected utilizing interview methods and will be analyzed using the concepts of 
phenomenology, Human-Computer Interaction (HCI), e-commerce, paylater, 
consumerist lifestyle, and Gen Z. The results of this study show that paylater is not 
only understood as a payment tool but also as an emergency solution for urgent 
needs. That interpretation is formed based on the essence of the informants 
experiences in using paylater and the lifestyle that has developed. Thus, it is hoped 
that the research results can provide deep insights for Gen Z who want to use 
paylater, so they can use it wisely.	   
 

Keywords: e-commerce, paylater, Gen Z, lifestyle, phenomenology. 
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