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IMPLEMENTASI KONTEN PERSONAL BRANDING MONICA 

AMADEA PADA INSTAGRAM @MONICAMADEA 

Tekinzie 

ABSTRAK 

 

Kemajuan teknologi yang pesat mengakibatkan maraknya penggunaan media 

sosial sebagai sarana strategis untuk membentuk citra diri, terutama bagi 

influencer. Penelitian ini bertujuan untuk mengetahui bagaimana Monica 

Amadea membangun personal branding melalui media sosial Instagram. 

Penelitian ini menggunakan metode kualitatif deskriptif dengan pendekatan 

studi kasus, dan data diperoleh melalui analisis konten sekunder berupa 

audio-visual dalam akun Instagram @monicamadea. Penelitian didasari teori 

personal branding dari Peter Montoya, yang mencakup delapan elemen: The 

Law of Specialization, Leadership, Personality, Distinctiveness, Visibility, 

Unity, Steadfastness, dan Goodwill. Hasil penelitian menunjukkan bahwa 

Monica berhasil menerapkan seluruh elemen tersebut secara konsisten. Di 

antara kedelapan elemen tersebut, aspek The Law of Goodwill, The Law of 

Unity, dan The Law of Visibility menjadi yang paling menonjol melalui 

konten yang berjenis aktivitas sosial, interaksi hangat, serta konten yang 

inspiratif dan suportif terhadap pengikutnya. Secara keseluruhan, penelitian 

ini menyatakan bahwa Instagram memiliki peran penting dalam membangun 

personal branding yang kuat. Monica Amadea menunjukkan bahwa dengan 

konten yang konsisten, autentik, serta hubungan yang emosional dan 

bermakna dengan audiens, personal branding dapat dibentuk secara efektif 

dan berkelanjutan di media sosial. 

 

Kata kunci: Influencer, Instagram, Media Sosial, Personal Branding, 

Peter Montoya 
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THE IMPLEMENTATION OF MONICA AMADEA'S 

PERSONAL BRANDING ON INSTAGRAM @MONICAMADEA 

Tekinzie 

 

 

ABSTRACT 

 

The rapid advancement of technology has led to the widespread use of social 

media as a strategic tool for shaping self-image, particularly among 

influencers. Therefore, this study aims to explore how Monica Amadea builds 

her personal branding through the social media platform Instagram. This 

research employs a descriptive qualitative method with a case study 

approach, using secondary data in the form of audio-visual content from the 

Instagram account @monicamadea. The study is grounded in Peter 

Montoya’s theory of personal branding, which consists of eight key elements: 

The Law of Specialization, Leadership, Personality, Distinctiveness, 

Visibility, Unity, Steadfastness, and Goodwill. The findings indicate that 

Monica successfully applies all eight elements consistently. Among them, the 

aspect of The Law of Goodwill, The Law of Unity, and The Law of Visibility 

stand out the most, reflected in her social initiatives, warm interactions, and 

supportive, inspirational content for her followers. Overall, the study 

concludes that Instagram plays a significant role in building strong personal 

branding. Monica Amadea demonstrates that with consistent and authentic 

content, along with emotional and meaningful engagement with her audience, 

personal branding can be effectively developed and sustained through social 

media. 

 

 

 

Keywords: Influencer, Instagram, Social Media, Personal Branding, 

Peter Montoya 
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