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IMPLEMENTASI KONTEN PERSONAL BRANDING MONICA
AMADEA PADA INSTAGRAM @MONICAMADEA

Tekinzie
ABSTRAK

Kemajuan teknologi yang pesat mengakibatkan maraknya penggunaan media
sosial sebagai sarana strategis untuk membentuk citra diri, terutama bagi
influencer. Penelitian ini bertujuan untuk mengetahui bagaimana Monica
Amadea membangun personal branding melalui media sosial Instagram.
Penelitian ini menggunakan metode kualitatif deskriptif dengan pendekatan
studi kasus, dan data diperoleh melalui analisis konten sekunder berupa
audio-visual dalam akun Instagram @monicamadea. Penelitian didasari teori
personal branding dari Peter Montoya, yang mencakup delapan elemen: The
Law of Specialization, Leadership, Personality, Distinctiveness, Visibility,
Unity, Steadfastness, dan Goodwill. Hasil penelitian menunjukkan bahwa
Monica berhasil menerapkan seluruh elemen tersebut secara konsisten. Di
antara kedelapan elemen tersebut, aspek The Law of Goodwill, The Law of
Unity, dan The Law of Visibility menjadi yang paling menonjol melalui
konten yang berjenis aktivitas sosial, interaksi hangat, serta konten yang
inspiratif dan suportif terhadap pengikutnya. Secara keseluruhan, penelitian
ini menyatakan bahwa Instagram memiliki peran penting dalam membangun
personal branding yang kuat. Monica Amadea menunjukkan bahwa dengan
konten yang konsisten, autentik, serta hubungan yang emosional dan
bermakna dengan audiens, personal branding dapat dibentuk secara efektif
dan berkelanjutan di media sosial.

Kata kunci: Influencer, Instagram, Media Sosial, Personal Branding,
Peter Montoya
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THE IMPLEMENTATION OF MONICA AMADEA'S

PERSONAL BRANDING ON INSTAGRAM @MONICAMADEA

Tekinzie

ABSTRACT

The rapid advancement of technology has led to the widespread use of social
media as a strategic tool for shaping self-image, particularly among
influencers. Therefore, this study aims to explore how Monica Amadea builds

her personal branding through the social media platform Instagram. This
research employs a descriptive qualitative method with a case study
approach, using secondary data in the form of audio-visual content from the
Instagram account @monicamadea. The study is grounded in Peter

Montoya’s theory of personal branding, which consists of eight key elements:
The Law of Specialization, Leadership, Personality, Distinctiveness,

Visibility, Unity, Steadfastness, and Goodwill. The findings indicate that
Monica successfully applies all eight elements consistently. Among them, the
aspect of The Law of Goodwill, The Law of Unity, and The Law of Visibility
stand out the most, reflected in her social initiatives, warm interactions, and
supportive, inspirational content for her followers. Overall, the study

concludes that Instagram plays a significant role in building strong personal

branding. Monica Amadea demonstrates that with consistent and authentic

content, along with emotional and meaningful engagement with her audience,
personal branding can be effectively developed and sustained through social
media.

Keywords: Influencer, Instagram, Social Media, Personal Branding,

Peter Montoya

Viii
Implementasi Personal Branding..., Tekinzie, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ..o i
HALAMAN PENGESAHAN ..ottt iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH............ccoo....... iv
KATA PENGANTAR ...ttt sttt seesneeneeneestesnesreeseeseennennes %
ABSTRAK ......cccocvvvrenne S0 ... SO . ............................ Vil
ABSTRACT ....oocveeve i S, ... R, ........................ viii
DAFTAR ISI oot e e e e e e e e ae e e st e e e s beeeesnreeeas ix
DAFTAR TABELEEES " u........ ... EE———..................... Xi
DAFTAR GAMBAR ... ..ottt abe et st sreeneenae e Xil
DAFTAR LAMPIRAN ..ottt sttt Xiii
BAB | PENDAHULUAN .....cooiiiiieieie sttt nsesnessasnaeseessessesseeseeseesseanes 1
1.1 Latar Belakang Penelitian..........c.coeieieiiiieiiiiiieiese s 1
1.2 RUMUSAN MaSAIAN ......oiiiiiiiic s 10
1.3 Pertanyaan Penelitian ..........cccveiiieiiii e 11
1.4 Tujuan Penelitian........c.coveieeieiiecc et 11
1.5 Kegunaan Penelitian...........ccccviiiiiiiie it 11
1.5.1 Kegundglil) Akadediis.... SR ... Suu.... S ....... . 08.................... 11
1.5.2 Kegunaan PraktiS...........cccecieeeuueiiieeeiieeeseesseeesieeesseessnesstenesneessneeessenesnns 12

1.6 Keterbatasan Penelitian............cooviieiiiiiiiiieciie e 12
BAB Il TINJAUAN PUSTAKA ...ttt 13
2.1 Penelitian TerdanulU...........ccoooieiiiee s 13
2.2 Landasan Tieofi. fed...2.. 5 & be s b S b B 22
2.2.1 Teori Personal Branding .........cccocceveeiieiienie e 22

2.3 Landasan Konsept! .t )b b Bt A 23
2.3.1 Personal Branding..........cccocveiiiiiiic it 23
2.3.2 Instagramg.... £ 8. =3 08 AN 8 L AN L 29

2.4 Kerangka PemMIKITAN ........coiiiiieiiies s srn e snee e nnee e 29
BAB Il METODOLOGI PERANCANGAN KARYA. ..o 31
3.1 Paradigma Penelitian ..........ccueoiieiiii i 31
3.2 Jenis dan Sifat Penelitian............ccooviiieiii i 31

iX

Implementasi Personal Branding..., Tekinzie, Universitas Multimedia Nusantara



3.3 MELOAE PENEIIIAN ...t e e e et eeeenans 32

3.4 Teknik Pengumpulan Data............cccervereriiiiiiiiiiisieiese s 33
3.4.1 Data SEKUNGET ........oiiiiiiieiie sttt 33

3.5 Keahsanan Data..........cccueiieiieiieiieiiece e 34
3.6 TeKniK ANAIISIS Data........ccoveiuiriiiiiieiiesieieiese e 35
BAB 1V HASIL PENELITIAN DAN PEMBAHASAN..........ccccooeiiiiiiiaienieiens 39
4.1 Subjek dan Objek Penelitian ............ccceeieiiiiieciece e 39
4.1.1 SUDJEK PENEITIAN ...oveeieieiicii et 39
4.1.2 Objek PeNItIaN. .....ccviiiiiiieie ettt 40

4.2 HaSil PENEILIAN. ......oiiiiiiiie it 41
4.2.1 Spesialisasi (The Law of Specialization)..........c.cccccvvveviieiieeiineiieeieeieee. 42
4.2.2 Kepemimpinan (The Law of Leadership) ........cccccevveeiiieeiieeiieeiiesiiens 65
4.2.3 Kepribadian (The Law of Personality)..........c.ccccceveriniinieiiniiiicicnns 68
4.2.4 Perbedaan (The Law of DiStinCtIVENESS) ......c.ecvevieieeiiieiieieeceeceeciee 72
4.2.5 Visibilitas (The Law of ViSiDIlIty) ........ccooooiiiiiiiiiiiiiee e 78
4.2.6 Kesatuan (The Law Of UNItY)......ccooiviiiiieiiiiiiiiccceeeeee e 85
4.2.7 Keteguhan (The Law of steadfastness)........ccccceevvveiiieeiiesiiieesieeiie e 88
4.2.8 Nama Baik (The Law of GoodWill)..........ccceevvriiiiiiiieiie e 91

4.3 Pembahasari........... 8. SE. ... 00NN .. BN ... 0. 93
BAB V SIMPULEN ........ ... USSR ... 97
5.1 Simpulan...S98.......... 00 S % S0 NN . R W WM 97
5.2 Saran......... i BEN RSN RSSO BRSO WEWR.. ... 98
5.2.1 Saran AKAGEMIS ......ccvveiiiieiiicie et 98
5.2.2 Saran Braktighd...4.. % 4. Joe o A do B g b e 98
DAFTAR PUSTAKA ettt e e e s 99
LAMPIRAN....px e o L b L bk 104

X

Implementasi Personal Branding..., Tekinzie, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 2.1 Tabel Penelitian Terdahulu

Xi
Implementasi Personal Branding..., Tekinzie, Universitas Multimedia Nusantara

16



DAFTAR GAMBAR

Gambar 1.1 Data Pengguna Instagram di Indonesia
Gambar 1.2 Profil Instagram @monicamadea

Gambar 1.3 Profil Instagram @monomolly.id

Gambar 1.4 Wawancara Monica Amadea

Gambar 2.1 Kerangka Pemikiran

Gambar 4.1 Subjek Penelitian Monica Amadea

Gambar 4.2 Instagram Reels @monicamadea

Gambar 4.3 Instagram Reels @monicamadea

Gambar 4.4 Instagram Reels @monicamadea

Gambar 4.5 Instagram Reels @monicamadea

Gambar 4.6 Instagram Reels @monicamadea

Gambar 4.7 Instagram Feeds and Reels @monicamadea
Gambar 4.8 Instagram Feeds @monicamadea

Gambar 4.9 Instagram Feeds @monicamadea

Gambar 4.10 Instagram Reels @monicamadea

Gambar 4.11 Instagram Feeds @monicamadea

Gambar 4.12 Instagram Reels Feeds @monicamadea
Gambar 4.13 Komen Instagram Reels @monicamadea
Gambar 4.14 Instagram Feeds “Overthink” @monicamadea
Gambar 4.15 Komen Instagram “Overthink” @monicamadea
Gambar 4.16 Bio Instagram @monicamadea

Gambar 4.17 Post Reels Instagram @monicamadea
Gambar 4.18 Komentar Post Reels Instagram @monicamadea
Gambar 4.19 Instagram @cindycendana

Gambar 4.20 Instagram Highlights @cindycendana
Gambar 4.21 Instagram @tiffanychrstinee

Gambar 4.22 Instagram Highlights @tiffanychrstinee
Gambar 4.23 Instagram @titantyra

Gambar 4.24 Instagram Highlights @titantyra

Gambar 4.25 Instagram Feeds OOTD @monicamadea
Gambar 4.26 Bio Instagram #RacunCiMon @monicamadea

Gambar 4.27 Instagram Highlights & Reels Monomolly @monicamadea

Gambar 4.28 Instagram Reels #DearCiMon @monicamadea
Gambar 4.29 Instagram Reels #DearCiMon @monicamadea

O o 01 W

28
35
43
45
46
50
41
51
55
56
56
58
59
60
64
66
68
69
70
71
72
73
74
75
76
79
80
83
85
86

Gambar 4.30 Instagram Reels dan Feeds Brand Collaboration @monicamadea

Xii

Implementasi Personal Branding..., Tekinzie, Universitas Multimedia Nusantara

88



DAFTAR LAMPIRAN

Lampiran A TUMNITIN ....oo ettt e e et eseeeseeeneeas
Lampiran B. KONSUItaST FOMM........ccooiiiiiiiiiiiic i

Xiii
Implementasi Personal Branding..., Tekinzie, Universitas Multimedia Nusantara



