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STRATEGI PERSONAL BRANDING @KELVINPUA 
SEBAGAI BEAUTY & LIFESTYLE INFLUENCER DI 

TIKTOK 

 Darren Nathaniel 
 

ABSTRAK 

Personal branding adalah proses seorang individu untuk 
mengkomunikasikan diri dengan menonjolkan kemampuan, keunikan, dan 
ciri khas, sehingga dapat membentuk identitas diri yang kredibel. Pada era 
digital ini, personal branding dapat dilakukan melalui media sosial, dan 
umumnya dilakukan oleh seorang influencer. Kelvin Pua merupakan seorang 
beauty and lifestyle influencer yang memanfaatkan media sosial Tiktok untuk 
melakukan kegiatan online personal branding. Penelitian ini bertujuan untuk 
mengetahui strategi online personal branding Kelvin Pua dalam 
mengkomunikasikan personal brand-nya sebagai seorang beauty and lifestyle 
influencer di Tiktok. Penelitian ini menggunakan paradigma konstruktivis, 
jenis penelitian kualitatif yang bersifat deskriptif, dan metode penelitian 
berupa studi kasus. Konsep utama yang digunakan pada penelitian ini adalah 
Twelve Steps Of Online Personal Branding oleh Frischmann. Data pada 
penelitian ini diperoleh melalui wawancara, observasi, dan analisis konten 
media sosial. Hasil dari penelitian ini menunjukkan bahwa Kelvin Pua telah 
menerapkan 11 dari 12 langkah yang terdapat pada Twelve Steps Of Online 
Personal Branding dalam kegiatan personal branding-nya sebagai beauty 
and lifestyle influencer di Tiktok. Kelvin Pua tidak menerapkan langkah Build 
Personal Website karena belum dibutuhkan untuk kegiatan personal 
branding-nya saat ini.  
 

Kata kunci: Personal Branding, Beauty and Lifestyle Influencer, Kelvin Pua, 
Twelve Steps of Online Personal Branding  
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PERSONAL BRANDING STRATEGY OF KELVIN PUA AS A 
BEAUTY & LIFESTYLE INFLUENCER ON TIKTOK 

Darren Nathaniel 
 

ABSTRACT  

Personal branding is a process in which an individual communicates their 
identity by highlighting their skillsets, characteristics, and uniqueness to 
build a credible identity. In this digital era, personal branding can be carried 
out through social media, and it is commonly practiced by influencers. Kelvin 
Pua is a beauty and lifestyle influencer who utilizes Tiktok as a platform to 
build his online personal branding. This study aims to find out the process of 
online personal branding conducted by Kelvin Pua in order to communicate 
his personal brand as a beauty and lifestyle influencer on Tiktok. This study 
uses a constructivist paradigm, with qualitative descriptive research, and 
case study method. The main concept used in this study is the Twelve Steps of 
Online Personal Branding by Frischmann. Data were obtained by interviews, 
observation, and content analysis of the subject's social media. The study 
shows that Kelvin Pua has implemented 11 out of 12 steps from the Twelve 
Steps of Online Personal Branding by Frischmann in his effort to build his 
presence as a beauty and lifestyle influencer on Tiktok. Kelvin Pua has not 
built a personal website, because it is not needed for his current personal 
branding activities.  

 

Keywords: Personal Branding, Beauty and Lifestyle Influencer, Kelvin Pua, 
Twelve Steps of Online Personal Branding  
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