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STRATEGI PERSONAL BRANDING @KELVINPUA
SEBAGAI BEAUTY & LIFESTYLE INFLUENCER DI
TIKTOK

Darren Nathaniel

ABSTRAK

Personal  branding  adalah  proses  seorang individu  untuk
mengkomunikasikan diri dengan menonjolkan kemampuan, keunikan, dan
ciri khas, sehingga dapat membentuk identitas diri yang kredibel. Pada era
digital ini, personal branding dapat dilakukan melalui media sosial, dan
umumnya dilakukan oleh seorang influencer. Kelvin Pua merupakan seorang
beauty and lifestyle influencer yang memantfaatkan media sosial Tiktok untuk
melakukan kegiatan online personal branding. Penelitian ini bertujuan untuk
mengetahui strategi online personal branding Kelvin Pua dalam
mengkomunikasikan personal brand-nya sebagai seorang beauty and lifestyle
influencer di Tiktok. Penelitian ini menggunakan paradigma konstruktivis,
jenis penelitian kualitatif yang bersifat deskriptif, dan metode penelitian
berupa studi kasus. Konsep utama yang digunakan pada penelitian ini adalah
Twelve Steps Of Online Personal Branding oleh Frischmann. Data pada
penelitian ini diperoleh melalui wawancara, observasi, dan analisis konten
media sosial. Hasil dari penelitian ini menunjukkan bahwa Kelvin Pua telah
menerapkan 11 dari 12 langkah yang terdapat pada Twelve Steps Of Online
Personal Branding dalam kegiatan personal branding-nya sebagai beauty
and lifestyle influencer di Tiktok. Kelvin Pua tidak menerapkan langkah Build
Personal Website karena belum dibutuhkan untuk kegiatan personal
branding-nya saat ini.

Kata kunci: Personal Branding, Beauty and Lifestyle Influencer, Kelvin Pua,
Twelve Steps of Online Personal Branding
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PERSONAL BRANDING STRATEGY OF KELVIN PUA AS A

BEAUTY & LIFESTYLE INFLUENCER ON TIKTOK

Darren Nathaniel

ABSTRACT

Personal branding is a process in which an individual communicates their
identity by highlighting their skillsets, characteristics, and uniqueness to
build a credible identity. In this digital era, personal branding can be carried
out through social media, and it is commonly practiced by influencers. Kelvin
Pua is a beauty and lifestyle influencer who utilizes Tiktok as a platform to
build his online personal branding. This study aims to find out the process of
online personal branding conducted by Kelvin Pua in order to communicate
his personal brand as a beauty and lifestyle influencer on Tiktok. This study
uses a constructivist paradigm, with qualitative descriptive research, and
case study method. The main concept used in this study is the Twelve Steps of
Online Personal Branding by Frischmann. Data were obtained by interviews,
observation, and content analysis of the subject's social media. The study
shows that Kelvin Pua has implemented 11 out of 12 steps from the Twelve
Steps of Online Personal Branding by Frischmann in his effort to build his
presence as a beauty and lifestyle influencer on Tiktok. Kelvin Pua has not
built a personal website, because it is not needed for his current personal
branding activities.

Keywords: Personal Branding, Beauty and Lifestyle Influencer, Kelvin Pua,
Twelve Steps of Online Personal Branding

viii

Strategi Personal Branding..., Darren Nathaniel, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ....iiiiinnrnniicsssnnnicssssnsseccsnnns ii
HALAMAN PENGESAHAN. .....couiiitinicicinsinsesssnssississississsssssssssssssssssssssssanes iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .....cceeeeeennnee iv
KATA PENGANTAR ....cuiiiiinintninsnisuississisissssssssssssisssssisstssssssssssssssssssssssssssssons %
ABSTRAK .uuiuiiiiirinnintisnissisisississssssssssssissssssssisssssssssssssssssssssssssssssssssossssssses vii
ABSTRACT ..aucuiiiiiiniinisisisissensssssississississsssssssssssssssssssssssssssssssssssssssssssssssssnses viii
DAFTAR ISLcucuiiiiiiiiiriiisininsensenssnssissississssssssssssssssssssssssssssosssssssssssssssssssssssanes ix
1) .V 3 2N 28 1V 2 ) xi
DAFTAR GAMBAR......uititirininininsinssnssississississsssssssssssssssssssssssssssssssssssssssses xii
DAFTAR LAMPIRAN .....coviinrinsennninisissieissessssssssssssississsssssssssssssssssssssssnssnses xiii
BAB I PENDAHULUAN .....cocinititisninuiesisissessssssssssssssssssisstssssssssssssssssssssssssssssons 1
1.1 Latar BelaKang .........c..ooouieeiiiiiieiieeiieee ettt 1
1.2 Rumusan Masalah........ ..o 7
1.3 Pertanyaan Penelitian..............oooiiiiiiiiiiii e 8
1.4 Tujuan Penelitian...........oooiiiiiiii e e 8
1.5 Kegunaan Penelitian.............oooiiiiiiiiiiii e 8
1.6 Keterbatasan Penelitian............c.oooiiiiiiii i 9
BAB Il KERANGKA KONSEP / TEORI .....cucoiiiiniinninnirecinsensensessssssssscsseones 10

2.1 Penelitian Terdahulu ..........cccooiiiiiiiiiiniinieee e 10

2.2 Landasan Konsep yang digunakan............ccoecevvieniieniienieniienieeieene e 19

2.2.1 Personal Branding.............cooiiiiiiiiiiiiiiiiii e 19

2.2.2 Twelve Steps Of Online Personal Branding.................cccccoveniat. 21

2.2 3 INfTUCNICET . . e vttt 26

2.3 Kerangka Pemikiran...........ccoooeeriieiiieniieiieie et 29
BAB Il METODOLOGI PENELITIAN ....covciiinniiinsrncssnicsssnesssssessssesssssesanss 30

3.1 Paradigma Penelitian...........cccceeiiiiiiiniieniieiiecie e 30

X

Strategi Personal Branding..., Darren Nathaniel, Universitas Multimedia Nusantara



3.2 Jenis dan Sifat PENEIIIAN «....uueeeeeeeeeeeeee e e e 30

3.3 Metode Penelitian..........cccuevieriiriiniiniieienieieeesieeeee e 31
3.4 Pemilihan Informan...........cocoeoeiiiiiiniiiiniicecceeee e 32
3.5 Teknik Pengumpulan Data...........cccceevieiiiiniiiiiieieeiceeeceeee e 33
3.6 Keabsahan Data..........coceeviriiiiiiiiiiiiiieneeeeeeee e 34
3.7 Teknik Analisis Data.........cocoeviiiiiiiniiiinieieeeceeee e 34
BAB 1V HASIL PENELITIAN DAN PEMBAHASAN....iicinniecnnsnniccssnnes 35
4.1 Subjek/Objek Penelitian...........ccccuieviieniieiiieniieiieeieeeeee e 35
4.1.1 Subjek Penelitian. ...........oouiiiiiiii i 35
4.1.2 Objek Penelitian..........cooviuiiiiiii e 37
4.2 Hasil Penelitian ..........ccceeiiiiiniiiiiiieieeeteece et 37

4.2.1 Kelvin Pua Memposisikan Citra Dirinya Sebagai Beauty & Lifestyle
ERRUSIASE ... ..o 38

4.2.2 Kelvin Pua Membentuk Online Personal Branding Melalui Media Sosial
THKEOK . .ot 41

4.2.3 Komitmen Kelvin Pua Dalam Membentuk Personal Branding Sebagai

Beauty and Lifestyle Influencer.................c.ccoiiiiiiiiiiiiiiiiiiiiiinin, 46
4.2.4 Manfaat Personal Branding yang diperoleh Kelvin Pua.................. 50

4.3 Pembahasan. ... ....co.ouuiniitii i 52
BAB V.tiiitinitinnniicnnnicnssicssssisssssissssssssssssssssssssssssssssssssssssssssesssssssssssessssssssnss 71
SIMPULAN DAN SARAN ....uiiiniiiiinsinsensisssnssnsssssississsssssssssssssssssssssssssssssssons 71
S. T KESIMPUIAN .ottt 74

5.2 SATAN ..ottt st et 75
5.2.1 Saran AKademis ........ccceeieriiiiiniiniiieeeeee e 75

5.2.2 Saran PraktiS.......cooueriiiiiiiiniieienieeccstee s 75
DAFTAR PUSTAKA....cctitiiiiiiiiiiiiiiiiiiiiiiiiiitiiniateeeasassnensens 76
LAMPIRAN .cuiiiiiiintticnsnticssnnicsssnicssssesssssesssssssssssessssssssssssssssssssssesssssssssssessssssssss 78

X

Strategi Personal Branding..., Darren Nathaniel, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 1. 1 Perbandingan Konten Beauty Influencer di Tiktok...................... 6
Tabel 2. 1 Penelitian Terdahulu...............ooo 15
Tabel 4. 1 Perbandingan Teori dan Implementasi Pada Tiktok @kelvinpua.....52

X1
Strategi Personal Branding..., Darren Nathaniel, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Main Reasons For Using The Internet Indonesia....................... 1
Gambar 1.2 Negara Dengan Pengguna Tiktok Terbanyak di Dunia 2024.......... 2
Gambar 1.3 Profil Tiktok Kelvin Pua...............oo 5
Gambar 4.1 Potret Kelvin Pua.............ooooi 35
Gambar 4.2 Kolaborasi Kelvin Pua dengan Garnier.....................cooeevenn.. 36
Gambar 4.3 Bio Tiktok @kelvinpuaa.............cooooiiiiiiiiiiiiiiiiiiin, 42
Gambar 4.4 Konten Sharing Skincare & Haircare favoritnya....................... 43
Gambar 4.5 Feedback Yang Diberikan Audiens Pada @kelvinpuaa................ 44
Gambar 4.6 Interaksi Antara Kelvin Pua dengan Audiens........................... 45
Gambar 4.7 Contoh Visual Before-After dan Ingredients............................. 47
xii

Strategi Personal Branding..., Darren Nathaniel, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Formulir Konsultasi Skripsi

............................................... 76
Lampiran B Pedoman Pertanyaan Wawancara.................ccccooiiiiiinnin... 78
Lampiran C Transkrip Wawancara...........cooooeviiiiiiiiiiniiniiiineeen. 86
Lampiran D Tabel Coding.........cooouiiiiiiiiiiiiii e 107
Lampiran E Hasil Turnitin. ............ooooiiiiiiiii e 108
Lampiran F Lembar Persetujuan Narasumber (Consent Form)..................... 109
Lampiran G Curriculum Vitae............ooiiiiiiiiiiii i, 112

Xiil
Strategi Personal Branding..., Darren Nathaniel, Universitas Multimedia Nusantara



	FINAL_SKRIPSI_DarrenNathaniel_00000055914_THERESIA LAVIETHA
	REVISI SKRIPSI_Darren Nathaniel (00000055914)
	FINAL_SKRIPSI_DarrenNathaniel_00000055914_THERESIA LAVIETHA

