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PERANCANGAN PRODUCT PROFILE MORIHAUS IDEMU
VIVERE GROUP

Gabriella Christina Lianto

ABSTRAK

IDEMU by VIVERE Group adalah brand penyedia jasa custom furniture, desain
interior yang turut menawarkan koleksi furniture built-in untuk area dapur, ruang
tamu, wardrobe, meja makan, dan ruang tidur yang dapat disesuaikan dengan layout
ruangan, gaya serta preferensi pelanggan baik dari konsep modern, minimalis,
elegan, klasik, dan lain-lain. Seiring dengan bertambahnya koleksi interior IDEMU,
diperlukan pula pemahaman dan peningkatan kesadaran terhadap koleksi produk
interior, salah satunya adalah koleksi terbaru IDEMU yaitu MORIHAUS.
Perancangan product profile yang terdiri dari empat Video Profile dan collateral
product berupa brosur, poster, dan floor sticker, yang ditujukan untuk
meningkatkan kesadaran dan pemahaman konsumen akan koleksi interior terbaru
IDEMU yang mengusung konsep Japanese-Scandinavian yaitu MORIHAUS.
Karya ini dirancang berdasarkan konsep komunikasi yaitu komunikasi visual
(Lester, 2020), integrated marketing communication (Kotler & Armstrong, 2021),
dan brand awareness (Kotler & Keller, 2021). Diharapkan melalui perancangan
product profile ini, product awareness dari MORIHAUS mampu meningkatkan
pemahaman konsumen akan koleksi interior yang ditawarkan IDEMU.

Kata kunci: Profil Produk, Komunikasi Visual, Desain Interior, Kesadaran Merek,
Idemu vivere group.
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DESIGNING PRODUCT PROFILE OF MORIHAUS IDEMU
VIVERE GROUP

Gabriella Christina Lianto

ABSTRACT

IDEMU by VIVERE Group is a brand that provides custom furniture and interior
design services, offering a range of built-in furniture for kitchen, living room,
wardrobe, dining, and bedroom areas. These can be customized according to the
room layout, style, and customer preferences, whether modern, minimalist, elegant,
classic, or others. As the IDEMU interior Collection expands, there is a growing
need to improve consumer awareness and understanding of its product offerings
particularly its newest Collection, MORIHAUS, which adopts a Japanese-
Scandinavian concept. This final project focuses on designing a product profile
consisting of four profile videos and supporting promotional materials, including
brochures, posters, and floor stickers, aimed at enhancing consumer awareness and
comprehension of the MORIHAUS Collection. The project is grounded in the
theories of visual communication (Lester, 2020), integrated marketing
communication (Kotler & Armstrong, 2018), and brand awareness (Kotler &
Armstrong, 2021). Through this product profile design, it is expected that the brand
awareness of MORIHAUS will increase consumer understanding of IDEMU'’s
interior Collections.

Keywords: Product Profile, Visual Communication, Interior Design, Brand

awareness, ldemu vivere group
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