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PERAN SOCIAL MEDIA MARKETING INTERN PADA PT

KURNIA CIPTAMODA GEMILANG
Kayla Audrey Widjaya

ABSTRAK

Pertumbuhan industri fashion ritel di Indonesia dalam satu dekade terakhir
mengalami percepatan signifikan, seiring dengan meningkatnya penggunaan
mediasosia sebagai saluran pemasaran utama. Perubahan perilaku konsumen
yang kini lebih aktif di platform digital seperti Instagram dan TikTok
menuntut brand fashion untuk menghadirkan strategi komunikasi yang lebih
adaptif dan relevan. Dalam konteks tersebut, penulis melaksanakan program
magang di PT Kurnia Ciptamoda Gemilang, sebuah perusahaan ritel fashion
ternama yang menaungi berbagai brand global, termasuk Pomelo Fashion.
Selama tiga bulan, penulis menjalani peran sebagai Social Media Marketing
Intern di bawah divisi Marketing Pomelo Indonesia. Tujuan utama dari
magang ini adalah untuk mengimplementasikan konsep komunikasi strategis
dan pemasaran digital dalam dunia kerja, khususnya melalui pembuatan dan
pengelolaan konten media sosial. Penulis bertugas mendukung kegiatan
digital branding perusahaan dengan merancang konten visual, menulis
caption yang menarik, serta melakukan riset tren untuk meningkatkan
keterlibatan audiens. Seluruh aktivitas magang diarahkan oleh tim marketing
dan supervisor yang berpengalaman di bidang fashion retail. Mealui
pengalaman ini, penulis memperoleh keterampilan praktis yang sangat
relevan dengan dunia kerja dan memberikan kontribusi langsung dalam
penguatan brand awareness Pomelo di pasar Indonesia.

Kata kunci: Media Sosial, Pemasaran Digital, Social Media Specialist,
Industri Fashion Retail
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ACTIVITIESOF SOCIAL MEDIA MARKETING INTERN AT

PT KURNIA CIPTAMODA GEMILANG
Kayla Audrey Widjaya

ABSTRACT (English)

The growth of the fashion retail industry in Indonesia in the last decade has
accelerated significantly, along with the increasing use of social media as a
key marketing channel. Changes in consumer behavior that are now more
active on digital platforms such as Instagram and TikTok require fashion
brands to come up with more adaptive and relevant communication
strategies. In this context, the author carried out an internship programat PT
Kurnia Ciptamoda Gemilang, a well-known fashion retail company that
houses various global brands, including Pomelo Fashion. For three months,
the author served as a Social Media Marketing Intern under the Marketing
divison of Pomelo Indonesia. The main objective of this internship is to
implement the concept of strategic communication and digital marketing in
the working world, especially through the creation and management of social
media content. The writer is tasked with supporting the company's digital
branding activities by designing visual content, writing engaging captions,
and conducting trend research to increase audience engagement. All
internship activities were directed by the marketing team and super visorswho
are experienced in fashion retail. Through this experience, the author gained
practical skills that are highly relevant to the world of work and directly
contributed to strengthening Pomelo's brand awareness in the Indonesian
market.

Keywords. Social Media, Digital Marketing, Social Media Soecialist,
Fashion Retail Industry
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