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PERAN SALES EXPORT MELALUI SOCIAL MEDIA DI
PT SUMBER GRAHA SEJAHTERA (SAMPOERNA KAYOE)

Viona Tanzil

ABSTRAK

Laporan ini disusun berdasarkan pengalaman praktik kerja magang penulis sebagai
Sales Export melalui Social Media Intern di PT Sumber Graha Sejahtera
(Sampoerna Kayoe), salah satu produsen kayu olahan terbesar di Indonesia yang
aktif memanfaatkan media sosial sebagai strategi komunikasi pemasaran global.
Selama magang, penulis menjalankan berbagai tugas mulai dari analisis pasar
global, pengelolaan konten media sosial, penyusunan editorial plan, pelaksanaan
produksi konten, hingga mendukung proses ekspor dan follow up kepada buyer
internasional. Penulis juga terlibat dalam penulisan artikel feature sebagai bagian
dari strategi komunikasi pemasaran. Kendala yang dihadapi meliputi keterbatasan
wewenang, keterbatasan waktu produksi, dan kurangnya dokumentasi strategi yang
sistematis. Untuk mengatasinya, penulis melakukan adaptasi mandiri, penguatan
koordinasi antar divisi, serta inisiatif riset dan perencanaan pribadi. Melalui
kegiatan ini, penulis memperoleh pemahaman mendalam mengenai implementasi
teori komunikasi pemasaran seperti SOSTAC, personal selling, dan feature writing
dalam konteks nyata, serta bagaimana media sosial berperan penting dalam
memperkuat hubungan bisnis dan memperluas pasar ekspor.

Kata kunci: sales export, media sosial, strategi pemasaran digital, personal selling,
artikel feature.
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THE ROLE OF SALES EXPORT THROUGH SOCIAL MEDIA
AT PT SUMBER GRAHA SEJAHTERA (SAMPOERNA

KAYOE)

Viona Tanzil

ABSTRACT (English)

This report is based on the writer’s internship experience as a Sales Export through
Social Media Intern at PT Sumber Graha Sejahtera (Sampoerna Kayoe), one of
Indonesia’s largest processed wood manufacturers that actively utilizes social
media as a global communication strategy. During the internship, the writer was
responsible for conducting global market analysis, managing social media content,
developing editorial plans, producing digital content, and assisting in export
handling and follow-up communication with international buyers. The writer also
contributed to the creation of feature articles as part of the company's marketing
communication efforts. Challenges encountered included limited decision-making
authority, tight content production timelines, and the absence of systematic
documentation in strategy implementation. These were addressed through
proactive adaptation, cross-department coordination, and personal initiative in
research and planning. This internship provided valuable insights into the real-
world application of marketing communication theories such as SOSTAC, personal
selling, and feature writing, and demonstrated the significant role of social media
in building business relationships and expanding global export markets.

Keywords: sales export, social media, digital marketing strategy, personal selling,
feature article.
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