DAFTAR PUSTAKA

Barnes, & Susan. (2017). Social Media Communication, Sharing and Visibility.
UK: Routledge.

Binsar, A. (2022). Wajah Sang Calon Presiden: Prabowo Subianto Lewat Analisis
Instagram. Jurnal Kajian Media.

Bolino, M. C., & Turnley, W. H. (1999). Measuring Impression Management in
Organizations: A Scale Development Based on the Jones and Pittman
Taxonomy. Organizational Research Methods, 2(2), 187-206.

Fitzi, J. 1., Astuti, H., & Sumartono. (2021). Manajemen Kesan Presiden Jokowi
Pada Twitter (Studi Analisis Isi Pesan Twitter @jokowi). Forum llmiah, 18(1),
67-78.

Goffman, E. (1959). The Presentation of Self in Everyday Life. United States:
Anchor Books.

Goldwin, E., Priyowidodo, G., & Yogatama, A. (2019). Strategi Impression
Management Sandiaga pada Kampanye Pilpres 2019 melalui Akun Instagram
@sandiuno. Jurnal E-Komunikasi, 9(2), 1-13.

Instagram. (n.d.). Profile Instagram Bobby Nasution. Retrieved March 15, 2025,
from Instagram website:
https://www.instagram.com/bobbynst/?igsh=eTd0ZnFIZ3RnaGIw#

Islam, U. N. (2018). Impression Management Pejabat Publik Dalam Media Sosial:
Analisis Isi Kualitatif Deskriptif Pengelolaan Kesan Walikota Bandung
Ridwan Kamil Melalui Unggahan Foto dan Video dalam Akun Instagram@
ridwankamil. Universitas Muhammadiyah Surakarta.

Jones, E. E., & Pittman, T. S. (1982). Psychological Perspectives on the Self.
London: Laurence Erlbaum Association.

Kennedy, G. (2016). Social Media: Master of Social Media Marketing — Facebook,
Twitter, Youtube & Instagram. California: CreateSpace Independent.

Kurniawan, D. T., Nugroho, A., & Yulianto, M. (2013). Penerapan Konsep
Pencitraan Politisi di Media Twitter. Interaksi Online, 2(2).

Macnamara, J. (2017). Content Analysis. Mediated Communication, 7, 191.

40
Analisis Isi Strategi..., Adam Ghulam Ahmad, Universitas Multimedia Nusantara


http://www.instagram.com/bobbynst/?igsh=eTd0ZnFlZ3RnaGlw

Mahendra, D. (2014). Media Jejaring Sosial Dalam Dimensi Self Disclosure (Studi
Deskriptif Kualitatif Penggunaan Twitter Pada Suporter PSS Sleman “Brigata
Curva Sud”). UIN Sunan Kalijaga.

Nasrullah, R. (2015). Media Sosial Perspektif Komunikasi, Budaya, dan
Sosioteknologi. Bandung: Simbiosa Rekatama Media.

Nasution, B. (2024). Postingan Instagram @bobbynst. Retrieved March 15, 2025,
from Instagram website:
https://www.instagram.com/p/DARJZCES74Q/?utm_source=ig_web_copy |
ink&igsh=MzRIODBINWFIZA%3D%3D

Neuman, L. W. (2014). Social Research Methods: Qualitative and Quantitative
Approaches. United States: Pearson Education Limited.

Prayogo, D. B., Tanuwijaya, D., Shambhala, R. H., & Witarsa, I. P. P. L. P. (2023).
Strategi Impression Management Calon Presiden 2024 dalam Tayangan “3
Bacapres Bicara Gagasan” di Kanal YouTube Najwa Shihab Menurut
Masyarakat Gen-Z di  Surabaya. Scriptura, 13(2), 169-183.
https://doi.org/10.9744/scriptura.13.2.169-183

Scharrer, E., & Ramasubramanian, S. (2021). Quantitative Research Methods in
Communication: The Power of Numbers for Social Justice. UK: Routledge.

Setiawati, S. (2025). Daftar Gubernur Termuda - Tertua Periode 2025-2030: Ada
Bobby Nasution. Retrieved March 15, 2025, from CNBC Indonesia website:
https://www.cnbcindonesia.com/research/20250220170133-128-
612307/daftar-gubernur-termuda--tertua-periode-2025-2030-ada-bobby-
nasution

Siedharta, 1., Indrayani, I. l., & Monica, V. (2017). Strategi Impression
Management Presiden Joko Widodo Melalui Komunikasi Program Prioritas
Pemerintah Dalam Akun Youtube “Presiden Joko Widodo.” Scriptura, 7(1),
17-26. https://doi.org/10.9744/scriptura.7.1.17-26

We Are Social. (2025). Digital 2025: Your ultimate Guide to the Evolving Digital
World. Retrieved March 15, 2025, from We Are Social website:
https://wearesocial.com/id/blog/2025/02/digital-2025/

41
Analisis Isi Strategi..., Adam Ghulam Ahmad, Universitas Multimedia Nusantara


http://www.instagram.com/p/DARJZCES74Q/?utm_source=ig_web_copy_l
http://www.cnbcindonesia.com/research/20250220170133-128-

	CONTENT ANALYSIS OF BOBBY NASUTION'S IMPRESSION MANAGEMENT STRATEGY ON INSTAGRAM AS INDONESIA’S YOUNGEST GOVERNOR
	DAFTAR PUSTAKA


