DAFTAR PUSTAKA

Alalwan, A., & Rana, N. P. (2020). Dimensions of eWOM credibility on the online
purchasing activities among consumers through social media. Jurnal
Komunikasi: Malaysian Journal of Communication, 36(2), 1-18.

Business of apps. (2023). TikTok user demographics in Indonesia. Business of
Apps.  https://www.businessofapps.com/data/tiktok-user-demographics-
indonesia

Chandra, C. N., & Sari, W. P. (2021). Pengaruh Content Marketing terhadap
Customer Engagement (Studi Pada Akun Instagram LazadalD). Prologia,
5(1), 191. https://doi.org/10.24912/pr.v5i1.10116

Chung, & Darke, P. R. (2020). The consumer as advocate: Self-relevance, culture,
and word-of-mouth. Journal of Consumer Research, 47(2), 202-225, 47(2),
202-225.

Digital, T. (2023). Statistik ulasan online dan pengaruhnya terhadap keputusan
pembelian. Tomato Digital. https://tomato.co.id/stats2023

Ernawati, H., & Fitriana, F. (2019). Model Keputusan Pembelian Pakaian Batik
Dan Tingkat Kepuasan Konsumen. Jurnal Riset Manajemen Sekolah Tinggi
IImu Ekonomi Widya Wiwaha Program Magister Manajemen, 6(1), 69-76.
https://doi.org/10.32477/jrm.v6i1.336

Fadillah, 1., & Setyorini, H. (2021). Strategi Content Marketing dalam
Meningkatkan Brand Engagement melalui Media Sosial. Jurnal Manajemen
dan Kewirausahaan, 9(2), 144-152.

Fitriani, F. (2019). Pengaruh electronic word of mouth (e-WOM) terhadap
keputusan pembelian konsumen pada toko online Shopee. Jurnal IImu dan
Riset Manajemen, 8(5), 1-18.

Ghozali, 1. (2018). Aplikasi analisis multivariate dengan program IBM SPSS 25.
Badan Penerbit Universitas Diponegoro.

Jin,S. V., &P. (2021). Influence of content marketing via social media on consumer
engagement: Evidence from the stimulus-organism-response (SOR)
perspective. Journal of Interactive Marketing, 53, 1-14.

Kingsnorth, S. (2019). Digital marketing strategy: An integrated approach to
online marketing. Kogan Page.

Kotler, P., & Armstrong, G. (2016). Principles of marketlng Pearson Education.
Krlyantono R. (2020). Teknik praktis riset komunikasi. Prenadamedia Group.

Lee, J. (2018). The impact of content marketing on consumer purchase intention:
The mediating role of brand attitude. Journal of Business Research, 88, 1-9.

Muhidin, S. A., & Abdurrahman, M. (2017). Analisis korelasi, regresi, dan jalur
dalam penelitian pendidikan, sosial, dan ekonomi. Pustaka Setia.

Pulizzi, J. (2017). Content inc.: How entrepreneurs use content to build massive
audiences and create radically successful businesses. McGraw-hill education
(UK).


http://www.businessofapps.com/data/tiktok-user-demographics-

Rukajat, A. (2018). Pendekatan penelitian kuantitatif: Quantitative research approach.
Deepublish.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill- building
approach. Wiley.

Siregar, S. (2016). Metode penelitian kuantitatif dilengkapi dengan perhitungan manual
dan SPSS. Kencana Prenada Media Group.

Solomon, M. R. (2017). Consumer behavior: Buying, having, and being. Pearson.

Sugiyono. (2019). Metode penelitian pendidikan (pendekatan kuantitatif, kualitatif,
dan R&D). Alfabeta.

Tjiptono, F. (2020). Strategi pemasaran. Andi Publisher.

West, R., & Turner, L. H. (2010). Introducing communication theory: Analysis and
application. McGraw-Hill.

Wijaya, M., Rahmadana, M. F., & Munthe, R. A. (2022). Pengaruh Content Marketing
terhadap Loyalitas Pelanggan Melalui Engagement sebagai Variabel Mediasi. Jurnal
IImu Manajemen dan Bisnis, 13(1), 45-52.

Gunawan, Y. (2022, Juni 21). Kisah sukses Yansen Gunawan berbisnis sambal kemasan
Eatsambel. Kumparan. https://kumparan.com/kumparanfood/kisah- sukses-yansen-
gunawan-berbisnis-sambal-kemasan-eatsambel-237W|BvI6Gn

Mir, 1. A. (2023). Impact of Branding on Customer Purchase Decision in Apparel Industry:
An Application of Stimulus-Organism-Response Theory. Vision: The Journal of
Business Perspective, 28(1), 1-13. https://doi.org/10.1177/09722629231225541

Okezone. (2022, Mei 17). Kisah Yansen Gunawan ciptakan produk sambal khas Indonesia
dari resep  warisan keluarga. Just  for Kids - Okezone.
https://justforkids.okezone.com/read/kisah-yansen-gunawan-ciptakan-produk-
sambal-khas-indonesia-dari-resep-warisan-keluarga-4a8D2y



https://kumparan.com/kumparanfood/kisah-sukses-yansen-gunawan-berbisnis-sambal-kemasan-eatsambel-237WjBvl6Gn
https://doi.org/10.1177/09722629231225541
https://justforkids.okezone.com/read/kisah-yansen-gunawan-ciptakan-produk-sambal-khas-indonesia-dari-resep-warisan-keluarga-4a8D2y
https://justforkids.okezone.com/read/kisah-yansen-gunawan-ciptakan-produk-sambal-khas-indonesia-dari-resep-warisan-keluarga-4a8D2y
https://justforkids.okezone.com/read/kisah-yansen-gunawan-ciptakan-produk-sambal-khas-indonesia-dari-resep-warisan-keluarga-4a8D2y

