DAFTAR PUSTAKA
Castillo-Abdul, B., Pérez-Escoda, A., & Nufez-Barriopedro, E. (2022). Promoting
social media engagement via branded content communication: a fashion
brands study on Instagram. Media and Communication, 10(1).
https://doi.org/10.17645/mac.v10i1.4728

Giertz, J. N. (2022). My friend, the Content Creator: Consequences of Parasocial
Relationships  for  Engagement in  Emerging Social media.
https://doi.org/10.53846/goediss-9352

Khalaf, A., Radhi, A., Mascati, M. A., Moosa, M., Hamdan, A., & Syed-Ahmad, S.
(2023). The impact of social media on E-Commerce and marketing. In
Lecture notes in  networks and systems (pp. 164-171).
https://doi.org/10.1007/978-3-031-26956-1_15

PT. Solusi Multiguna Sejahtera. (2025). PT. Solusi Multiguna Sejahtera | LinkedIn.

https://www.linkedin.com/company/solusimulti/?originalSubdomain=id

Saktisyahputra, S. (2022). Manajemen Komunikasi Digital Perencanaan, Aktivitas
dan Evaluasi Asosiasi Konten Kreator Indonesia dalam Meningkatkan Omset
Bisnis UMKM. Abiwara Jurnal Vokasi Administrasi Bisnis, 3(2), 151-167.
https://doi.org/10.31334/abiwara.v3i2.2229

Streimikiené, D., Mikalauskiené, A., Sturien¢, U., & Kyriakopoulos, G. L. (2021).
The impact of social media on sales promotion in entertainment companies.
E+M Ekonomie a Management, 24(2), 189-206.
https://doi.org/10.15240/tul/001/2021-2-012

29



