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AKTIVITAS PEMASARAN MEDIA SOSIAL DI CONTINUING

EDUCATION DEPARTMENT UMN

(Viriana)

ABSTRAK

Laporan magang ini disusun berdasarkan pengalaman penulis selama
mengikuti program magang di Continuing Education Department (CED)
Universitas Multimedia Nusantara sebagai Social Media Intern, terhitung
sejak 13 Januari hingga 29 April 2025. Pemilihan CED UMN sebagai tempat
magang didasari oleh minat penulis terhadap pengelolaan media sosial dalam
konteks pendidikan, serta keinginan untuk mengembangkan keterampilan
komunikasi digital secara praktis. Selama menjalani magang, penulis terlibat
dalam berbagai aktivitas seperti perencanaan konten, pembuatan caption,
pengunggahan konten sesuai strategi, serta analisis performa media sosial
melalui fitur insight Instagram. Proses kerja dilakukan secara kolaboratif
dengan tim pemasaran, sehingga penulis juga memperoleh pengalaman dalam
diskusi strategi serta penyesuaian visual dan gaya bahasa yang sesuai dengan
identitas merek CED UMN. Dari pengalaman tersebut, penulis
menyimpulkan bahwa: (1) penulis memperoleh pemahaman praktis mengenai
peran Social Media Intern; (2) mampu menerapkan teori-teori komunikasi
yang dipelajari di perkuliahan; (3) berhasil mengembangkan keterampilan
lunak dan teknis seperti komunikasi profesional, editing video, dan analisis
data media sosial; serta (4) memperluas jejaring profesional melalui kerja
sama dengan manajer dan staf CED UMN. Penulis merekomendasikan agar
CED UMN secara rutin melakukan evaluasi performa media sosial dan
melibatkan berbagai pihak, seperti staf, alumni, dan peserta program dalam
proses produksi konten guna meningkatkan keberagaman visual serta
engagement audiens.

Kata kunci: Brand Awareness, Social Media Intern, Social Media Marketing
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SOCIAL MEDIA MARKETING ACTIVITIES AT THE

CONTINUING EDUCATION DEPARTMENT UMN

(Viriana)

ABSTRACT

This internship report is based on the author's experience during an
internship program at the Continuing Education Department (CED) of
Universitas Multimedia Nusantara, serving as a Social Media Intern from
January 13 to April 29, 2025. The choice of CED UMN as the internship
placement was driven by the author's interest in social media management
within the educational context and the desire to develop practical digital
communication skills. During the internship, the author was involved in
various activities, including content planning, caption writing, content
uploading based on strategy, and social media performance analysis using
Instagram Insights. The workflow was carried out collaboratively with the
marketing team, allowing the author to gain experience in strategic
discussions, as well as in adjusting visual elements and tone of voice in line
with CED UMN's brand identity. From this experience, the author concludes
that: (1) the internship provided a practical understanding of the role of a
Social Media Intern; (2) communication theories learned in university were
successfully applied in the workplace; (3) both soft and hard skills, such as
professional communication, video editing, and social media analytics, were
developed; and (4) professional networks were expanded through
collaboration with the CED UMN manager and staff. The author
recommends that CED UMN conduct regular evaluations of social media
performance and involve various parties—such as staff, alumni, and program
participants—in content production to enhance visual diversity and audience
engagement.

Keywords: Brand Awareness, Social Media Intern, Social Media Marketing

1X
Aktivitas Pemasaran Media. .., Viriana, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ..o i
HALAMAN PENGESAHAN ..ottt il
HALAMAN PERSETUJUAN........cooitiiiiii e v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v
KATA PENGANTAR......coooiiiiietste ettt vi
ABSTRAK ..ottt ettt et viii
ABSTRACT ...ttt sttt X
DAFTAR ISttt sttt et st X
DAFTAR GAMBAR ..ottt Xii
DAFTAR LAMPIRAN ....cooiiiiiiiiieiteete ettt xiil
BAB I PENDAHULUAN ..ottt 1
1.1  Latar BelaKang..............ccooooiiiiiiiiiiiieee e 1
1.2 Maksud dan Tujuan Kerja Magang ................ccccceoevvveviiiiinciieeneee e, 3
1.3 Waktu dan Prosedur Kerja Magang.............c..cccoocevviinniinnienicenenne, 4
BAB II GAMBARAN UMUM PERUSAHAAN .......cccoiiiiiiciieeeeeee 6
2.1 Sejarah Singkat Perusahaan........................ccocoeviiiiniiiiiiiie e, 6
2.1.1 Visi Misi Perusahaan ... 7
2.2 Struktur Organisasi Perusahaan.....................cc..cooiiinn. 8
BAB III PELAKSANAAN KERJA MAGANG .......ccoooiiiiiiiiiniececeeeeieee 10
3.1 Kedudukan dan Koordinasi.................ccoocoiiiiiiiiiiiiiiiieeecee 10
3.2 Tugas dan Uraian Kerja Magang.................ccocceevvieniiininnicnneenieene 10
3.3 Kendala yang Ditemukan................c.ccoiiiiiiiniiiniiieeeee 19
3.4 Solusi atas Kendala yang Ditemukan......................c..oociiine. 20
BAB IV SIMPULAN DAN SARAN .....ooiiiiiiect et 21
4.1 SIMPUIAN ..o 21
T B/ T 1 o ) (L S SR 22
DAFTAR PUSTAKA ...ttt s 24
LAMPIRAN ...ttt ettt ettt 26
X

Aktivitas Pemasaran Media. .., Viriana, Universitas Multimedia Nusantara



DAFTAR TABEL
Tabel 3.1 Tugas Kerja Magang...........cccvevveeriieeiiieniienieeee e sve e

X1
Aktivitas Pemasaran Media. .., Viriana, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Jaringan sosial paling populer di seluruh dunia.............ccceeveeeiinnnnen. 1
Gambar 2.1 Logo Continuing Education Department.............ccceevueervieenieenieennenne 8
Gambar 2.2 Struktur Organisasi (CED UMN)........cccccevviiiiiiiiieniieeceeeeeeee e 9
Gambar 3.1 Content Calendar Februari 2025..........ccccooevvinviiniiniiniiiiniciicnene 12
Gambar 3.2 Konten Pilar Edukatif...........c..cocoooiiiiiiiiiiiicce 14
Gambar 3.3 Konten Pilar Informatif.............ccccooiiiniiiiiine 15
Gambar 3.4 Konten Pilar Interaktif............cccooviiiiniiiieniieeiececeeeee e, 16
Gambar 3.5 Konten Reels Edukatif...........cccocooiinininiiiiiiineccceeeccns 17
Gambar 3.6 Reels “Learn Indonesian with BIPA UMN!..........ccccooevevnvencenennnne. 18

Xil
Aktivitas Pemasaran Media. .., Viriana, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Surat Pengantar MBKM - MBKM O1.........ccccooiiiiniiniiniiiiienne 27
Lampiran B Kartu MBKM - MBKM 02.........ccccoeiiiiiieiieecieeeeeee e 28
Lampiran C Daily Task MBKM - MBKM 03........ccccoooiiiiiiiiiieenececeeeeee 29
Lampiran D Lembar Verifikasi Laporan MBKM - MBKM 04.............ccccevienennnn. 34
Lampiran E Surat Penerimaan MBKM (LOA)......ccooiiiriiieriieieeieeeeeeeeeene 35
Lampiran F Pengecekan Hasil Turnitin............ccoeeeeivuieriiieniiienieeie e 36
Lampiran G Semua hasil karya tugas yang dilakukan selama MBKM.................... 37
Xiii

Aktivitas Pemasaran Media. .., Viriana, Universitas Multimedia Nusantara



