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PERANCANGAN DASHBOARD ANALITIK DAN PROYEKSI
DATA UNTUK OPTIMASI PEMASARAN DIGITAL PADA PT.

ECON CIPTA INDONESIA

Felix Samuel Leo

ABSTRAK

Perkembangan pesat iklan digital di industri konstruksi mendorong PT. Econ
Cipta Indonesia (Ecoroof) untuk membangun sistem analitik yang mampu
mengoptimalkan kinerja pemasaran digital. Penelitian ini mengembangkan
solusi terpadu berupa dashboard pemantauan iklan dan model prediksi
penjualan berbasis data historis kampanye pemasaran. Metode yang
digunakan mencakup pengumpulan data iklan dari platform Meta Ads dan
Google Ads, integrasi dengan data penjualan offline, serta analisis pola
efektivitas iklan menggunakan teknik machine learning. Hasil implementasi
menunjukkan peningkatan signifikan dalam hal ketepatan targeting iklan,
efisiensi pengeluaran iklan, serta kemampuan mengevaluasi performa
berbagai jenis iklan secara real-time melalui dashboard interaktif. Model
prediksi yang dikembangkan terbukti mampu memberikan estimasi
permintaan produk yang akurat, membantu tim pemasaran dalam menyusun
strategi iklan yang lebih terukur. Temuan penelitian ini menegaskan peran
krusial analitik data dalam menyusun strategi iklan digital yang efektif
sekaligus mendukung transformasi bisnis secara menyeluruh.

Kata Kkunci: Analisis Iklan Digital, Dashboard Pemasaran, Prediksi
Penjualan, Optimasi Kampanye Iklan, Efektivitas Iklan, Strategi Digital
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DESIGN OF ANALYTICAL DASHBOARDS AND DATA
PROJECTIONS FOR DIGITAL MARKETING
OPTIMIZATION AT PT. ECON CIPTA INDONESIA

Felix Samuel Leo

ABSTRACT (English)

The rapid development of digital advertising in the construction industry has
prompted PT Econ Cipta Indonesia (Ecoroof) to build an analytics system
capable of optimizing digital marketing performance. This research develops
an integrated solution in the form of an ad monitoring dashboard and sales
prediction model based on historical marketing campaign data. The methods
used include ad data collection from Meta Ads and Google Ads platforms,
integration with offline sales data, and analysis of ad effectiveness patterns
using machine learning techniques. The implementation results show
significant improvements in terms of ad targeting accuracy, ad spending
efficiency, and the ability to evaluate the performance of various types of ads
in real-time through an interactive dashboard. The prediction model
developed proved to be able to provide accurate product demand estimation,
helping the marketing team in developing a more measurable advertising
strategy. The findings of this research emphasize the crucial role of data
analytics in developing effective digital advertising strategies while
supporting overall business transformation.

Keywords: Digital Advertising Analytics, Marketing Dashboard, Sales
Prediction, Ad Campaign Optimization, Advertising Effectiveness, Digital
Strategy
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