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AKTIVITAS SALES GENERALIS KONSUMTIF &
MARKETING PADA KANTOR CABANG TANGERANG PT

BANK XYZ

Nada Nur Hafizhah

ABSTRAK

Laporan magang ini disusun berdasarkan pengalaman penulis selama
menjalani kegiatan magang di PT. Bank XYZ, khususnya pada bagian Sales
Generalis Konsumtif & Marketing. Tujuan dari kegiatan magang ini adalah
untuk menerapkan teori-teori pemasaran yang telah dipelajari selama masa
perkuliahan di Universitas Multimedia Nusantara ke dalam dunia kerja
nyata. Selama magang, penulis terlibat dalam berbagai aktivitas, seperti
penginputan data nasabah menggunakan sistem Branch Delivery System
(BDS), pelaksanaan WhatsApp Blast untuk promosi produk perbankan,
serta kegiatan pemasaran langsung melalui pembukaan booth aplikasi Livin’
by XYZ di lingkungan kampus. Penulis juga menghadapi berbagai
tantangan, mulai dari kendala teknis sistem, komunikasi dengan calon
nasabah, hingga pengelolaan data yang sensitif. Melalui bimbingan dari
supervisor dan pengalaman langsung di lapangan, penulis mampu
mengembangkan keterampilan profesional, seperti ketelitian, komunikasi
pemasaran, serta pengelolaan data. Hasil dari kegiatan magang ini
menunjukkan bahwa pengalaman kerja langsung sangat penting dalam
memperkuat pemahaman mahasiswa terhadap praktik pemasaran modern di
industri perbankan.

Kata kunci: Magang, Pemasaran, Perbankan, Data Nasabah, Penjualan
Langsung
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SALES GENERALIS CONSUMER & MARKETING
ACTIVITIES AT BRANCH OFFICE PT BANK XYZ

Nada Nur Hafizhah

ABSTRACT (English)

This internship report is based on the authors experience during the
internship period at PT. Bank XYZ, specifically in the Sales Generalis
Konsumtif & Marketing division. The objective of the internship was to
implement marketing theories learned during academic studies at
Universitas Multimedia Nusantara into real-world professional practice.
During the internship, the author participated in various activities such as
inputting customer data using the Branch Delivery System (BDS),
conducting WhatsApp Blast campaigns to promote banking products, and
engaging in direct marketing through booth activation for the Livin’ by XYZ
application on campus. The author encountered several challenges,
including system-related issues, communication with potential customers,
and the management of sensitive data. Through guidance from a supervisor
and direct field experience, the author was able to develop key professional
skills, such as accuracy, marketing communication, and data management.
The outcome of this internship emphasizes the importance of hands-on
experience in deepening students’ understanding of modern marketing
practices in the banking industry.

Keywords: Internship, Marketing, Banking, Customer Data, Direct Selling
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