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PERAN DIGITAL MARKETING DALAM PENGELOLAAN 
SOSIAL MEDIA DI PT BUMI HIJAU MOTOR (BYD HAKA 

BINTARO)  

 

Jessica Sharon Maria Tampi 

ABSTRAK 
 
Laporan ini membahas pengalaman kerja magang yang dilaksanakan oleh penulis 
sebagai Digital Marketing Intern di BYD Indonesia selama lebih dari tiga bulan, 
dimulai pada 19 Maret 2025. Fokus utama magang adalah pada aktivitas 
pemasaran digital dan pengembangan strategi konten untuk meningkatkan 
awareness, engagement, dan citra merek BYD di Indonesia. Penulis berkontribusi 
dalam berbagai tugas, termasuk pembuatan konten media sosial (Instagram, 
TikTok, YouTube), pengelolaan akun WhatsApp Business, penyusunan caption, 
perencanaan konten (content calendar), peliputan kegiatan internal, hingga 
produksi dan editing video reels. Selain itu, penulis juga terlibat dalam 
pelaksanaan live streaming showroom, pembuatan cue card untuk host, 
penyusunan laporan analisis performa konten, serta koordinasi dengan tim desain 
dan event. Laporan ini juga mengulas tantangan yang dihadapi seperti adaptasi 
terhadap branding global, manajemen waktu produksi konten, dan bagaimana 
solusi diterapkan dalam konteks kerja tim. Tujuan dari kegiatan magang ini adalah 
untuk menerapkan teori pemasaran digital secara langsung, mengasah kreativitas 
serta kemampuan komunikasi visual dan strategis, sekaligus memahami praktik 
kerja industri otomotif berbasis teknologi. Hasil pelaksanaan magang 
menunjukkan bahwa penulis memperoleh pemahaman menyeluruh tentang peran 
digital marketing dalam membangun brand dan memperluas jangkauan pasar di 
era digital, serta mengembangkan keterampilan seperti kolaborasi tim, problem 
solving, dan inisiatif kerja. 

Kata kunci: Digital marketing, BYD Indonesia, konten media sosial, strategi 
pemasaran, otomotif elektrik. 
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THE ROLE OF DIGITAL MARKETING IN SOCIAL MEDIA 
MANAGEMENT AT  PT BUMI HIJAU MOTOR (BYD HAKA 

BINTARO)  

 

Jessica Sharon Maria Tampi 
 

ABSTRACT 

 

This report discusses the internship experience undertaken by the author as a 
Digital Marketing Intern at BYD Indonesia for over three months, starting from 
March 19, 2025. The main focus of the internship was on digital marketing 
activities and content strategy development to increase awareness, engagement, 
and brand image of BYD in the Indonesian market. The author contributed to a 
variety of tasks, including social media content creation (Instagram, TikTok, 
YouTube), WhatsApp Business account management, caption writing, content 
calendar planning, internal event coverage, as well as video production and 
editing for reels. In addition, the author was involved in executing showroom live 
streaming, preparing cue cards for hosts, compiling content performance reports, 
and coordinating with the design and event teams. This report also highlights 
challenges encountered, such as adapting to global branding, managing content 
production timelines, and how solutions were implemented in a team-based work 
environment. The purpose of this internship was to apply digital marketing theory 
in a real-world setting, sharpen creativity, visual and strategic communication 
skills, and gain insight into the practices of the tech-based automotive industry. 
The internship resulted in a comprehensive understanding of the role of digital 
marketing in building brand presence and expanding market reach in the digital 
era, as well as the development of skills such as teamwork, problem solving, and 
initiative. 

Keywords: Digital marketing, BYD Indonesia, social media content, marketing 
strategy, electric automotive 

 

 

10 
Peran Digital Marketing …, Jessica Sharon Maria Tampi, Universitas Multimedia Nusantara 



 

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT................................................2 
HALAMAN PERSETUJUAN...............................................................................3 
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 
KEPENTINGAN AKADEMIS............................................................................. 4 
KATA PENGANTAR.............................................................................................5 
ABSTRAK.............................................................................................................. 7 
DAFTAR ISI........................................................................................................... 9 
DAFTAR TABEL................................................................................................. 10 
DAFTAR GAMBAR............................................................................................ 10 
BAB I..................................................................................................................... 11 
PENDAHULUAN.................................................................................................11 

1.1 Latar Belakang........................................................................................... 11 
1.2 Maksud dan Tujuan Pelaksanaan Kerja Magang....................................... 15 
1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang.......................................15 

BAB II................................................................................................................... 16 
GAMBARAN UMUM/PERUSAHAAN/ORGANISASI.................................. 16 

2.1 Tentang PT Bumi Hijau Motor...................................................................16 
2.2 Logo PT Bumi Hijau Motor (BYD Haka Auto)........................................ 16 
2.3 Visi Misi  PT Bumi Hijau Motor (BYD Haka Auto)................................. 17 
2.4 Produk........................................................................................................ 18 
2.5 Struktur Organisasi BYD Haka Bintaro.....................................................20 
2.2.1 Ruang Lingkup Digital Marketing.......................................................... 22 

BAB III..................................................................................................................24 
PELAKSANAAN KERJA MAGANG............................................................... 24 

3.1 Kedudukan dalam Kerja Magang...............................................................24 
3.2 Tugas dan Uraian dalam Kerja Magang.....................................................26 
3.3 Uraian Pelaksanaan Kerja Magang............................................................ 27 

3.3.1 Analisis Situasi Pasar (STP) ……………………………………….32 
3.3.2 Content Marketing............................................................................ 28 
3.3.3 Live Streaming.................................................................................. 55 

3.4 Kendala yang Ditemukan...........................................................................67 
3.5 Solusi atas Kendala yang ditemukan..........................................................68 

BAB IV.................................................................................................................. 69 
SIMPULAN DAN SARAN.................................................................................. 69 

4.1 Simpulan.................................................................................................... 69 

11 
Peran Digital Marketing …, Jessica Sharon Maria Tampi, Universitas Multimedia Nusantara 



 

4.2 Saran...........................................................................................................70 
1. Perusahaan (PT Bumi Hijau Motor / BYD Haka Bintaro).............. 70 
2. Divisi Digital Marketing / Sosial Media.......................................... 71 
3. Universitas / Program Studi............................................................. 71 
4. Mahasiswa yang Akan Magang....................................................... 71 

DAFTAR PUSTAKA............................................................................................73 
LAMPIRAN..........................................................................................................74 

 

 

 

 

 

 

 

 

 

 

 

12 
Peran Digital Marketing …, Jessica Sharon Maria Tampi, Universitas Multimedia Nusantara 



 

DAFTAR TABEL 

 
Tabel 3.1 Uraian Kegiatan Bersama Mentor ……………………………………26 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

13 
Peran Digital Marketing …, Jessica Sharon Maria Tampi, Universitas Multimedia Nusantara 



 

DAFTAR GAMBAR 

 
Gambar 1.1 Pengguna Sosial Media...................................................................... 14 
Gambar 1.2 Alasan Orang Indonesia Menggunakan Internet…………................15 
Gambar 2.1 Logo Perusahaan................................................................................ 19 
Gambar 2.1.2 Produk Perusahaan……………………………………….............. 20 
Gambar 2.3 Struktur Organisasi BYD Haka Bintaro………………….................23 
Gambar 3.1 Instagram dan Tiktok BYD Haka Bintaro…………………..............29 
Gambar 3.2 Spreadsheets Tema Konten…………………………………............ 31 
Gambar 3.3 Konten Monday Move....................................................................... 32 
Gambar 3.4 Konten Tuesday Talks........................................................................ 33 
Gambar 3.5 Konten Tuesday Talks 2..................................................................... 34 
Gambar 3.6 Konten Tuesday Talks 3..................................................................... 35 
Gambar 3.7 Konten Watts on Wednesday..............................................................36 
Gambar 3.8 Konten Watts on Wednesday 2...........................................................37 
Gambar 3.9 Konten ThursYAY..............................................................................38 
Gambar 3.10  Konten Fun Fact Friday...................................................................38 
Gambar 3.11  Konten Fun Fact Friday 2................................................................39 
Gambar 3.12  Konten Fun Fact Friday 3................................................................41 
Gambar 3.13 Konten SaturDRIVE........................................................................ 42 
Gambar 3.14 Tampilan Cover Highlight................................................................43 
Gambar 3.15 Template Cover Video Pendek......................................................... 45 
Gambar 3.16 Kumpulan Caption........................................................................... 48 
Gambar 3.17 Story Polling Interaktif.....................................................................49 
Gambar 3.18 Direct Message Followers................................................................50 
Gambar 3.19 Taplink sebagai landing page........................................................... 50 
Gambar 3.20 Insight Instagram BYD Haka Bintaro..............................................51 
Gambar 3.21 Insight TikTok  BYD Haka Bintaro................................................. 52 
Gambar 3.22 Dokumentasi Live Streaming...........................................................55 
Gambar 3.23 Insight Live Streaming..................................................................... 59 
Gambar 3.24 Host  Live Streaming........................................................................60 
Gambar 3.25 Kolom Komentar Live..................................................................... 61 
Gambar 3.26 Report Setelah Live Streaming........................................................ 62 
Gambar 3.27 Dokumentasi dengan tim BYD China..............................................64 
Gambar 3.27 Dokumentasi menjadi host live........................................................ 66 
 
 
 

14 
Peran Digital Marketing …, Jessica Sharon Maria Tampi, Universitas Multimedia Nusantara 

https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.si3j4rm0uv9b
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.iix8wl221lrs
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.k6nmfc3pvovo
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.ivyyzqkynwr2
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.drook64ntg93
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.zdlzg0p0dy3x
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.a3qbq5etfws6
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.8dm9dlxdlv01
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.fq9qf9vngrv0
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.rh9jdurwe3ha
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.hmm7kzovpivd
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.ffp87972y1ip
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.i535mecrba0s
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.rrx96nfy896q
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.naze89tlstsx
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.ypwmqve0liar
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.szpkiqllk2he
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.1v9s04b08v1j
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.9w0nvz8nls7g
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.t5nwpftm6adi
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.yvvgjdu8bs0w
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.isunmkytx6dh
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.rlt2poslz5fk
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.hh4dej3cfdxz
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.ws7dhhg4vl9g
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.y7850k54a185
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.h70pv75zwoc6
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.8jagkj7p7ewr
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.5k9196yg3hpc
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.m7zp7w3119n2
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.dkzo8tcla6lp


 

DAFTAR LAMPIRAN 
 

Lampiran A. Surat Pengantar MBKM 01 ............................................................. 81 
Lampiran B. Kartu MBKM 02 ..............................................................................82 
Lampiran C. Daily Task MBKM 03 ......................................................................83 
Lampiran D Lembar Verifikasi Laporan MBKM 04............................................. 97 
Lampiran E. Lembar Pengecekan Hasil Turnitin...................................................98 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

15 
Peran Digital Marketing …, Jessica Sharon Maria Tampi, Universitas Multimedia Nusantara 

https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.hh4dej3cfdxz
https://docs.google.com/document/d/1SkSPjEKKoCwDAFdUZzsx_dSJ-aEraLYNgr0T0UTQ2QY/edit?tab=t.0#heading=h.h70pv75zwoc6

	 
	 
	 
	ABSTRAK 
	DAFTAR ISI 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	DAFTAR TABEL 
	DAFTAR GAMBAR 

