
DAFTAR PUSTAKA  

 

Anugrafianto, D. A. (2024). Pengaruh media sosial terhadap strategi pemasaran 

media konvensional. Jurnal Arunika, 1(1), 25–33. 

https://ejournal.amertamedia.co.id/index.php/arunika/article/view/227 

Basri, P. I. L., Adam, A., & Andhira, D. A. (2022). Penggunaan bahasa gaul pada 

media sosial Facebook dalam caption dan komentar. Jurnal Konsepsi, 11(1), 

132–142. Retrieved from https://p3i.my.id/index.php/konsepsi/article/view/184  

Berampu, F.A.A, Ginting, A.R., Nasution, M.R.H. (2023). Pengaruh Perkembangan 

Teknologi Informasi pada Media Sosial dalam Perencanaan Strategi Bisnis 

Global. Jurnal Pendidikan tambusai, 31136 - 31140. 

https://jptam.org/index.php/jptam/article/view/12078/9304  

Chiang, I.-P., Wong, R., & Huang, C.-H. (2019). Exploring the benefits of social 

media marketing…. International Journal of Electronic Commerce Studies, 

10(1), 1–20. https://academic-pub.org/ojs/index.php/ijecs/article/view/1547 

Jung, A.-R., & Jeong, S.-H. (2020). Effects of a brand’s humanized voice on brand 

trust and brand attitudes: Moderating roles of brand anthropomorphism and 

product type. International Journal of Advertising, 39(2), 272–294. 

https://doi.org/10.1080/02650487.2019.1596445 

file:///Users/amora/Downloads/1480+Faiz+Aqila+31136-31140.pdf  

Kumar, S., Dhir, A., Talwar, S., Chakraborty, D., & Kaur, P. (2021). What drives 

brand love for natural products? The moderating role of household size. 

Journal of Retailing and Consumer Services, 58, 102329. 

https://doi.org/10.1016/j.jretconser.2020.102329  

Sabiladina, K., Muniroh, M., Fannya, P., & Widjaja, L. (2022). Tinjauan tahap‑tahap 

pelaksanaan laporan bulanan data kesakitan (LB1): Literature review. Jurnal 

Manajemen Informasi dan Administrasi Kesehatan (JMIAK), 4(2), 27–36. 

 

 

https://ejournal.amertamedia.co.id/index.php/arunika/article/view/227
https://p3i.my.id/index.php/konsepsi/article/view/184
https://jptam.org/index.php/jptam/article/view/12078/9304
https://academic-pub.org/ojs/index.php/ijecs/article/view/1547
https://doi.org/10.1016/j.jretconser.2020.102329


 

https://journal.univetbantara.ac.id/index.php/jmiak-rekammedis/article/view/17

86/0?utm_source=chatgpt.com  

Sadewo, B., Nugraha, F. A., Ghifari, I., Siregar, J. A., Sibarani, M. M., & 

Khairunnisha, Z. (2024). Strategi perencanaan konten marketing media sosial 

untuk meningkatkan daya saing dan kinerja pemasaran UKM pariwisata: Studi 

kasus pada Kelompok UKM Pekan Sarapan Karya Anak Muda di Desa Denai 

Lama Kadela. Jurnal Pendidikan Tambusai, 8(2), 18220–18230. 

file:///Users/amora/Downloads/103-W-JEPRI-0094-MUSYTARI-PENGARUH

+CONTENT+MARKETING.pdf 

 Satriyonegoro, B. W., & Ernungtyas, N. F. (2024). Social media user’s engagement’s 

function and measurements on marketing communication 4.0. EKOMBIS 

Review: Jurnal Ilmiah Ekonomi dan Bisnis, 12(4), 

4203–4212.https://jurnal.unived.ac.id/index.php/er/article/view/5198?utm_sour

ce=chatgpt.com  

Setiawati, R. N. (2024). Peran dan proses kerja editor media sosial di MNC Radio 

Trijaya FM (Tesis MBKM, Universitas Multimedia Nusantara). Universitas 

Multimedia Nusantara. https://kc.umn.ac.id/id/eprint/32547/  

Widjaja, A. (2022). Peran produser dalam produksi konten digital media sosial (Tesis 

MBKM, Universitas Multimedia Nusantara). Universitas Multimedia 

Nusantara. https://kc.umn.ac.id/id/eprint/24190  

 

 

  

 

 
 

2 
Aktivitas Magang Social Media Marketing Pada Kumara Health, Fajrial Argo Amora, Universitas 

Multimedia Nusantara 

https://journal.univetbantara.ac.id/index.php/jmiak-rekammedis/article/view/1786/0?utm_source=chatgpt.com
https://journal.univetbantara.ac.id/index.php/jmiak-rekammedis/article/view/1786/0?utm_source=chatgpt.com
https://ejournal.warunayama.org/index.php/musytarineraca/article/view/8001
https://ejournal.warunayama.org/index.php/musytarineraca/article/view/8001
https://jurnal.unived.ac.id/index.php/er/article/view/5198?utm_source=chatgpt.com
https://jurnal.unived.ac.id/index.php/er/article/view/5198?utm_source=chatgpt.com
https://kc.umn.ac.id/id/eprint/32547/
https://kc.umn.ac.id/id/eprint/24190

	DAFTAR PUSTAKA​ 

