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Peran Account Executive Intern 

di Olrange Digital Advertising Agency 

 

Gabriella Josellyn Goeswadarus 

ABSTRAK 

 

Perkembangan teknologi digital mengubah kebiasaan masyarakat hingga 

hampir seluruh kegiatan terfokus pada media sosial. Keberadaan ahli 

profesional seperti digital advertising agency menjadi relevan dan penting 

untuk memenuhi berbagai kebutuhan seputar dunia digital. Olrange Digital 

Advertising Agency merupakan salah satu agensi lokal yang telah secara 

cemerlang membantu para klien untuk memenuhi kebutuhan dunia digital 

mereka. Rekam jejak yang baik membuat penulis tertarik untuk mengetahui 

lebih dalam mengenai industri digital advertising dan mendapatkan 

pengalaman sebagai seorang Account Executive Intern. Selama praktik kerja 

magang, penulis terlibat langsung dalam pengelolaan media sosial dan 

kampanye digital untuk dua merek ternama, yaitu UOB TMRW dan NUVO 

Family. Pekerjaan yang dilakukan meliputi pengelolaan meeting, content 

planning, client liaison, serta koordinasi dengan tim internal. Adapun kendala 

yang dihadapi merupakan kendala seperti pergantian mentor ditengah masa 

praktik kerja magang serta ekspetasi dunia kerja yang berbeda. Kendala dapat 

diatasi dengan pendampingan langsung dari atasan serta penyesuaian 

ekspetasi belajar. Secara keseluruhan praktik kerja magang dapat 

memberikan gambaran bagaimana digital advertising agency bekerja, beserta 

proses menyeluruh terhadap alur kerja seorang Account Executive. 

 

Kata kunci: Account Executive Intern, Agensi Periklanan Digital, 

Pengelolaan Media Sosial, Komunikasi Pemasaran 
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Account Executive Intern’s Role 

in Olrange Digital Advertising Agency 

 

Gabriella Josellyn Goeswadarus 

 

ABSTRACT 

 

The development of digital technology has changed people's habits, with 

almost all activities now focused on social media. The existence of 

professional experts, such as digital advertising agencies, is important in 

fulfilling various needs in the digital world. Olrange Digital Advertising 

Agency is one of the local agencies that has successfully helped client fulfil 

their digital needs. This good track record has made me interested in finding 

out more about the digital advertising industry and gaining experience as an 

Account Executive Intern. During my internship, I was directly involved in 

managing social media and digital campaigns for two well-known brands: 

UOB TMRW and NUVO Family. My duties included meeting management, 

content planning, clients liaison, and coordinating with internal teams. 

Obstacles encountered included changing mentors during the internship and 

differing expectations of the world of work. These can be overcome with 

direct assistance from superiors, as well as by adjusting learning 

expectations. Overall, the internship provides an insight into how a digital 

advertising agency operates and the comprehensive workflow of an Account 

Executive. 

 

 

Keywords: Account Executive Intern, Digital Advertising Agency, Social 

Media Management, Marketing Communications 
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