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AKTIVITAS DIGITAL MARKETING INTERN TERHADAP
BRAND SCANDIA (ORANG TUA GROUP)

Valencia Eleanor Chandra

ABSTRAK

Laporan magang ini disusun berdasarkan pemilihan tempat magang didasarkan
pada ketertarikan penulis terhadap perkembangan industri digital marketing,
khususnya peran media sosial dalam membangun brand awareness. Tujuan dari
kegiatan magang ini adalah untuk mengimplementasikan teori social media
marketing yang telah dipelajari selama perkuliahan ke dalam praktik nyata di
lingkungan kerja profesional. Penulis menjalani magang selama enam bulan
sebagai Marketing Intern di divisi Marketing Scandia. Deskripsi pekerjaan utama
meliputi penyusunan editorial plan, pembuatan content brief, penulisan caption
dan artikel, produksi konten, evaluasi performa konten, membantu kegiatan direct
marketing, dan event. Dalam penyusunannya, konsep komunikasi yang digunakan
mengacu pada kerangka Integrated Marketing Communication (IMC), terutama
dalam ranah social media marketing. Selama proses kerja, penulis menghadapi
beberapa kendala, seperti kesenjangan antara materi yang dipelajari di perkuliahan
dengan praktik industri, keterbatasan sumber daya manusia yang menyebabkan
beban kerja tinggi, kurangnya dukungan perusahaan terhadap tools berbayar untuk
menunjang produksi konten, serta penulisa yang belum mengikuti beberapa mata
kuliah yang berkaitan dengan pekerjaan. Pelaksanaan magang ini memberikan
pengalaman langsung dalam mengimplementasikan teori yang dipelajari semasa
kuliah ke dalam praktik kerja, serta menjadi sarana pengembangan keterampilan
hard skill dan soft skill.

Kata kunci: Digital Marketing, Content Planning, Content Creation, Social
Media,
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DIGITAL MARKETING INTERNSHIP ACTIVITIES FOR THE
SCANDIA BRAND (ORANG TUA GROUP)

Valencia Eleanor Chandra

ABSTRACT

This internship report was prepared based on the author's interest in the
development of the digital marketing industry, particularly the role of social
media in building brand awareness. The purpose of the internship was to
implement social media marketing theories learned during university into
real-world practice within a professional work environment. The author
completed a six-month internship as a Marketing Intern in the Marketing Division
of Scandia. The main responsibilities included developing editorial plans, creating
content briefs, writing captions and articles, producing content, evaluating
content performance, and assisting with direct marketing activities and events.
The communication concept used in this report refers to the framework of
Integrated Marketing Communication (IMC), with a focus on social media
marketing. During the internship, the author encountered several challenges, such
as gaps between academic theories and industry practices, limited human
resources resulting in a high workload, lack of company support for paid tools to
support content production, and the fact that the author had not yet taken certain
relevant courses. This internship provided hands-on experience in applying
theoretical knowledge to professional practice, while also serving as a platform
for developing both hard and soft skills.

Keywords: Digital Marketing, Content Planning, Content Creation, Social Media
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