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PESONA MANDIRI DALAM MENINGKATKAN BRAND
AWARENESS

Caroline

ABSTRAK

PT Natura Pesona Mandiri adalah perusahaan yang bergerak di bidang personal
care dan wellness product dengan sejumlah brand seperti Secret Garden, Bali
Dancer, dan Bali Boat. Selama menjalani program magang sebagai Brand
Marketing Intern, pemagang berperan dalam mendukung pengembangan strategi
komunikasi untuk memperkenalkan dan memperkuat posisi merek di pasar.
Kegiatan yang dilakukan berfokus pada pemberian ide - ide yang relevan untuk
meningkatkan brand awareness serta memastikan pesan brand tersampaikan
secara efektif kepada target audiens, sehingga mereka mengetahui informasi
produk yang diberikan oleh merek. Kendala yang dihadapi adalah pemagang
langsung bekerja untuk 3 brand dan lingkup pekerjaan brand marketing yang
luas. Solusi yang dilakukan adalah membuat to-do-list, mengetahui skala prioritas,
dan aktif bertanya. Melalui pengalaman ini, penulis memperoleh wawasan praktis
mengenai peran brand marketing dalam membangun identitas dan persepsi brand
secara strategis.

Kata kunci: Brand Marketing, Brand Awareness, Strategi Pemasaran, PT Natura
Pesona Mandiri.
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BRAND MARKETING DIVISION ACTIVITIES AT PT NATURA
PESONA MANDIRI IN INCREASING BRAND AWARENESS

Caroline

ABSTRACT

PT Natura Pesona Mandiri is a company engaged in the personal care and
wellness product industry, with several brands such as Secret Garden, Bali
Dancer, and Bali Boat. During the internship program as a Brand Marketing
Intern, the intern was involved in supporting the development of communication
strategies to introduce and strengthen the brand's position in the market. The
activities focused on generating relevant ideas to increase brand awareness and
ensuring that brand messages were effectively delivered to the target audience, so
they could receive accurate information about the products. The main challenge
faced was managing responsibilities across three different brands simultaneously
and adapting to the broad scope of brand marketing tasks. The solutions
implemented included creating daily to-do lists, setting priorities, and actively
seeking guidance when needed. Through this experience, the intern gained
practical insights into the role of brand marketing in strategically building brand
identity and perception.

Keywords: Brand Marketing, Brand Awareness, Marketing Strategic, PT Natura
Pesona Mandiri
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