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PERAN SPESIALIS MEDIA SOSIAL DI AGEN PEMASARAN 
DIGITAL CIRCA IDEAWORKS 

Keiandra Sharikha Fajrian 
 

ABSTRAK 
 

Tumbuh pesatnya industri agensi digital dalam satu dekade terakhir mendorong 
kebutuhan akan pengelolaan media sosial yang strategis dan terukur. Tujuan dari 
kerja magang ini adalah untuk mengimplementasikan konsep social media 
marketing yang telah dipelajari di perkuliahan, khususnya dalam mata kuliah Social 
Media and Mobile Marketing. Perusahaan tempat kerja magang adalah Circa 
Ideaworks, sebuah agensi digital kreatif lokal yang dikenal dengan pendekatan 
hyperlocal dalam strategi komunikasi digital. Posisi yang dijalani adalah Social 
Media Specialist Intern di bawah Departemen Digital Marketing. Tugas utamanya 
meliputi pengelolaan akun media sosial klien, menjadwalkan konten, merekap data 
performa konten, serta turut terlibat sebagai content talent dalam produksi konten 
digital. Konsep yang digunakan dalam laporan ini mencakup strategi media sosial, 
analisis engagement, dan pendekatan konten organik. Kendala yang dihadapi 
selama magang adalah perbedaan praktik teknis lapangan dengan materi 
pembelajaran di kelas, seperti proses analisis data real time dan koordinasi tim 
produksi. Kesimpulan dari kegiatan magang ini menunjukkan pentingnya adaptasi 
cepat terhadap dinamika kerja industri digital, serta perlunya penguatan 
pemahaman praktis dalam analisis performa dan produksi konten media sosial. 
 
Kata kunci: Media Sosial, Keterlibatan Audiens, Pemasaran Digital 
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THE ROLE OF A SOCIAL MEDIA SPECIALIST AT THE 
DIGITAL AGENCY CIRCA IDEAWORKS 

Keiandra Sharikha Fajrian 
 

ABSTRACT 
 

The rapid growth of the digital agency industry over the past decade has driven the 
increasing need for strategic and measurable social media management. The 
purpose of this internship was to implement the concepts of social media marketing 
learned during university lectures, particularly in the Social Media and Mobile 
Marketing course. The internship was conducted at Circa Ideaworks, a local digital 
creative agency known for its hyperlocal approach in digital communication 
strategies. The position held was Social Media Specialist Intern under the Digital 
Marketing Department. Main responsibilities included managing clients’ social 
media accounts, scheduling content, compiling content performance data, and 
participating as a content talent in digital content production. This report applies 
concepts such as social media strategy, engagement analysis, and organic content 
approaches. One of the main challenges faced during the internship was the gap 
between theoretical knowledge and real-world technical practices, such as real time 
data analysis and coordination with production teams. The conclusion highlights 
the importance of quick adaptation to the dynamics of the digital industry and the 
need to strengthen practical understanding of performance analysis and social 
media content production. 
 

Keywords: Social Media, Engagement, Digital Marketing 
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