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PERAN DIGITAL MARKETING COMMUNICATIONS DALAM
DIVISI FEMALE & KIDS GRID NETWORK KG MEDIA

Natalia Christy

ABSTRAK

Latar belakang yang mendasari tempat kerja magang dikarenakan
perusahaan bergerak di bidang media digital yang relevan dengan program
studi, khususnya dalam bidang Digital Marketing Communication. Tujuan
dari kerja magang adalah untuk memahami dan mempelajari aktivitas
Digital Marketing Communications di dunia profesional. Perusahaan yang
dituju adalah Grid Network yang merupakan bagian dari KG Media dengan
berfokus pada pengembangan strategi media Majalah Bobo dan Parapuan.
Posisi yang diambil adalah Marketing Communication Intern; khususnya di
Divisi Female & Kids. Deskripsi tugas dari seorang Marketing
Communication Intern adalah menyusun ide serta copywriting untuk
promosi di media sosial, serta membuat konten promosi video untuk
berbagai media terkait. Konsep utama yang mendasari kerja magang adalah
Marketing Mix yang dikembangkan oleh Kotler & Keller (2016). Kendala
utama yang dihadapi saat kerja magang adalah pekerjaan yang beragam dari
berbagai divisi di perusahaan. Setelah melaksanakan kerja magang selama
enam ratus empat puluh jam, dapat disimpulkan bahwa perusahaan berfokus
pada penerapan Marketing Mix dalam menjalankan komunikasi pemasaran.

Kata Kunci: digital marketing communication, Grid Network KG Media,
promotion brief, Majalah Bobo.
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THE ROLE OF DIGITAL MARKETING COMMUNICATIONS IN
THE FEMALE & KIDS DIVISION OF GRID NETWORK KG
MEDIA

Natalia Christy

ABSTRACT

The selection of the internship placement was based on the company s focus
in the digital media industry, which is relevant to the authors field of study,
particularly in Digital Marketing Communication. The objective of the
internship was to understand and gain insights into Digital Marketing
Communications practices in a professional setting. The company chosen
was Grid Network, a subsidiary of KG Media, focusing on media strategy
development for Majalah Bobo and Parapuan. The position held was
Marketing Communication Intern, specifically in the Female & Kids
Division. The main responsibilities included generating promotional ideas
and writing copy for social media, as well as creating promotional video
content for various affiliated media platforms. The core concept that
underpinned this internship was the Marketing Mix framework developed by
Kotler & Keller (2016). The main challenge faced during the internship was
managing diverse tasks originating from various divisions within the
company. After completing six hundred and forty hours of internship, it can
be concluded that the company strongly emphasizes the application of the
Marketing Mix in executing its marketing communication strategies.

Keywords: digital marketing communication, Grid Network KG Media,
promotion brief, Majalah Bobo.
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