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PERAN SOCIAL MEDIA SPECIALIST DI PURWADHIKA 
DIGITAL TECHNOLOGY SCHOOL 

 
Yezkia Feni Wijaya 

 
ABSTRAK 

 

Pertumbuhan penggunaan media sosial sebagai sarana edukasi dan personal 
branding mendorong kebutuhan akan tenaga kreatif yang mampu menyusun konten 
secara strategis dan relevan. Praktik kerja magang ini dilaksanakan di Purwadhika 
Digital Technology School selama 640 jam kerja, dengan penempatan pada divisi 
Social Media Specialist di bawah Department Marketing. Tujuan dari pelaksanaan 
magang ini adalah untuk mengimplementasikan konsep copywriting, strategi 
komunikasi, serta manajemen konten digital secara langsung dalam pengelolaan 
akun media sosial berbagai klien. Selama proses magang, penulis terlibat dalam 
penyusunan editorial plan, penulisan caption, pengelolaan insight, hingga 
penyesuaian gaya komunikasi sesuai brand voice klien yang umumnya bergerak di 
bidang edukasi, pengembangan diri, dan personal branding. Konsep yang 
digunakan dalam pelaksanaan magang mencakup strategi konten media sosial, 
pemanfaatan brand voice, serta pendekatan penulisan berbasis audience-first. 
Kendala yang dihadapi meliputi revisi konten yang cepat berubah, perbedaan gaya 
komunikasi antar klien, dan tantangan dalam menjaga konsistensi identitas brand. 
Melalui pengalaman magang ini, penulis menyadari pentingnya ketepatan strategi 
komunikasi dalam membangun koneksi antara brand dan audiens, terutama pada 
sektor edukatif dan personal branding di era digital. 
 

Kata kunci: Edukasi Digital, Personal Branding, Purwadhika Digital Technology 
School, Social Media Specialist, Strategi Konten 
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THE ROLE OF A SOCIAL MEDIA SPECIALIST AT 
PURWADHIKA DIGITAL TECHNOLOGY SCHOOL 

 
Yezkia Feni Wijaya 

 
ABSTRACT 

 

The growing use of social media as a platform for education and personal branding 
has increased the demand for creative professionals capable of crafting strategic 
and relevant content. This Internship program was carried out at Purwadhika 
Digital Technology School for a total of 640 working hours, with placement in the 
Social Media Specialist division under the Marketing Department. The main 
objective of this Internship was to implement concepts of copywriting, 
communication strategy, and digital content management directly in handling 
various clients' social media accounts. During the Internship, the author was 
involved in creating editorial plans, writing captions, managing insights, and 
adapting communication styles to fit the brand voice of each client—most of whom 
operate in the fields of education, self-development, and personal branding. The 
key concepts applied throughout the Internship included social media content 
strategy, brand voice utilization, and an audience-first writing approach. 
Challenges encountered included frequent content revisions, varying 
communication styles across clients, and the difficulty of maintaining brand identity 
consistency. Through this Internship experience, the author realized the importance 
of precise communication strategies in building connections between brands and 
audiences, particularly in the educational and personal branding sectors in the 
digital era. 
 
Keywords: Digital Education, Personal Branding, Purwadhika Digital Technology 
School, Social Media Specialist, Strategi Konten 
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