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AKTIVITAS CREATIVE MARKETING INTERN DI  

PT SARAS SUBUR ABADI 

 

Aprilia Egatta Sihombing 

 

ABSTRAK 

 

Pemilihan PT Saras Subur Abadi sebagai lokasi magang didasarkan pada peluang 

untuk menerapkan teori komunikasi pemasaran dalam industri obat tradisional yang 

kompetitif. Magang ini bertujuan untuk mengasah keterampilan praktis di bidang 

creative marketing, khususnya dalam pembuatan konten digital, pengelolaan 

kampanye influencer, serta pelaksanaan strategi pemasaran online dan offline. 

Dalam kurun waktu lima bulan, aktivitas magang mencakup perencanaan dan 

produksi konten TikTok, analisis performa endorsement, koordinasi event 

pemasaran, pelaksanaan live streaming sebagai media promosi, dan partnership. 

Pada pelaksanaannya, magang ini mendorong pengembangan kemampuan berpikir 

strategis, kreativitas dalam menyusun pesan pemasaran, serta kerja sama tim. 

Pemahaman mendalam terhadap proses kerja profesional dalam divisi Marketing 

Communication juga diperoleh melalui interaksi langsung dengan mentor dan tim 

internal. Magang ini memberikan kontribusi terhadap peningkatan kompetensi 

komunikasi, kedisiplinan kerja, serta kesiapan menghadapi tantangan dunia industri 

kreatif. Hasil pengalaman ini memperkuat kesiapan individu untuk terlibat dalam 

dunia kerja di bidang komunikasi pemasaran secara profesional. 

 

Kata kunci: creative marketing, komunikasi pemasaran, konten digital. 
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CREATIVE MARKETING INTERN ACTIVITIES AT 

PT SARAS SUBUR ABADI 

 

Aprilia Egatta Sihombing 

 

ABSTRACT 

 

The selection of PT Saras Subur Abadi as the internship location was based on the 

opportunity to apply marketing communication theories in the competitive 

traditional medicine industry. This internship aimed to develop practical skills in 

creative marketing, specifically in digital content creation, influencer campaign 

management, and implementation of online and offline marketing strategies. Over 

a five-month period, internship activities encompassed TikTok content planning 

and production, endorsement performance analysis, marketing event coordination, 

live streaming implementation as promotional media, and partnership development. 

In practice, this internship fostered the development of strategic thinking abilities, 

creativity in crafting marketing messages, and teamwork skills. In-depth 

understanding of professional work processes within the Marketing 

Communication division was also gained through direct interaction with mentors 

and internal teams. This internship contributed to the enhancement of 

communication competencies, work discipline, and readiness to face challenges in 

the creative industry. The resulting experience strengthened individual 

preparedness to engage professionally in the marketing communication workforce. 

 

Keywords: creative marketing, marketing communication, digital content 
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