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PERAN EVENT MARKETING INTERN DI PT LESTARI
MAHADIBYA

Sheren Olivia

ABSTRAK

Event marketing merupakan bagian dari strategi komunikasi terpadu yang
menggabungkan elemen experiential marketing, direct marketing, dan brand
activation untuk membangun keterlibatan emosional dan meningkatkan loyalitas
pelanggan. PT Lestari Mahadibya dipilih sebagai tempat magang karena perannya
dalam mengelola destinasi rekreasi edukatif berbasis pengalaman langsung
melalui Scientia Square Park (SQP). Strategi yang digunakan mengacu pada
model AIDA (Attention, Interest, Desire, Action), kerangka Customer Journey,
dan pendekatan Integrated Marketing Communication (IMC) untuk memastikan
konsistensi pesan antar kanal. Penulis berperan dalam perencanaan, eksekusi, dan
evaluasi event seperti Valentine Sunset Dinner, The Great Feast, dan Langkah
Kartini. Kendala utama selama pelaksanaan meliputi keterbatasan waktu,
perubahan timeline mendadak, dan kompleksitas koordinasi antar divisi. Solusi
yang diterapkan adalah penggunaan metode agile planning, komunikasi lintas
fungsi yang intensif, serta pemanfaatan data fraffic historis untuk pengambilan
keputusan berbasis insight. Hasil kegiatan menunjukkan bahwa pelaksanaan event
berjalan sesuai rencana dengan respons pengunjung yang cukup positif, meskipun
masih dibutuhkan penguatan pada aspek evaluasi dan keberlanjutan agar
dampaknya terhadap brand engagement dapat terukur lebih optimal di masa
mendatang.

Kata kunci: AIDA, Customer Journey, Direct Marketing, Event Marketing, IMC,
Magang, Scientia Square Park.
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THE ROLE OF EVENT MARKETING INTERN AT PT LESTARI
MAHADIBYA

Sheren Olivia

ABSTRACT

Event marketing is an integral part of integrated marketing communication
strategies, combining elements of experiential marketing, direct marketing, and
brand activation to foster emotional engagement and enhance customer loyalty.
PT Lestari Mahadibya was selected for the internship placement due to its role in
managing Scientia Square Park (SOP), an educational recreational destination
that emphasizes direct customer experience. The strategies implemented
throughout the internship were grounded in the AIDA model (Attention, Interest,
Desire, Action), the customer journey framework, and the principles of Integrated
Marketing Communication (IMC) to ensure message consistency across all
communication channels. The intern contributed to the planning, execution, and
evaluation of events such as Valentine Sunset Dinner, The Great Feast, and
Langkah Kartini. Key challenges included limited planning time, sudden timeline
changes, and complex interdepartmental coordination. Solutions involved the
application of agile planning methods, intensive cross-functional communication,
and the wuse of historical visitor traffic data to support insight-based
decision-making. The event implementations proceeded as scheduled with
generally positive audience responses. However, further refinement is needed in
terms of evaluation and sustainability to optimize the long-term impact on brand
engagement.

Keywords: AIDA, Customer Journey, Direct Marketing, Event Marketing, IMC,
Internship, Scientia Square Park.
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