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ABSTRAK 
 
Latar belakang pemilihan tempat magang ini adalah perkembangan pesat industri 
public relations di era digital yang mengubah cara organisasi berkomunikasi dengan 
publiknya. Tujuan kerja magang ini adalah memehami peran ommuvitaion 
Executive  di agensi public relations dan mengimplementasikan konsep Account 
Planing & Management serta Marketing for Public Relations yang dipelajari di 
kampus. Tempat kerja magang adalah PT Vero Public Relations dengan posisi 
sebagai Communication Executive Intern di Divisi Brand Communications, di 
bawah bimbingan Communication Executive. Tugas utama mencakup penyusunan 
Request for Proposal (RFP), Social Media Management, Event Management, dan 
penyusunan Campaign Report. Konsep yang digunakan dalam laporan magang ini 
meliputi Request for Proposal menurut Smudde (2023), pengelolaan kampanye 
media sosial menurut Tench & Waddington (2020) dan Quesenberry (2018), Media 
Relations dan Monitoring Coverage menurut Brunner (2019) dan Luttrell & 
Capizzo (2020), serta penyusunan Campaign Report sebagai bentuk evaluasi 
efektivitas komunikasi menurut Gregory (2015) dan Smith (2020). Konsep 
pendukung lainnya adalah Content Calendar menurut Kim (2020) dan tahapan 
evaluasi digital campaign seperti engagement, reach, dan impact menurut Luttrell 
& Capizzo (2020). Kendala utama selama magang adalah kurangnya materi kuliah 
yang relevan langsung dengan praktik agensi, terutama terkait peran 
Communication Executive pada agensi public relations. Setelah magang selama 
delapan puluh hari, disimpulkan bahwa peran Communication Executive sangat 
penting sebagai penghubung antara klien dan tim internal dalam memastikan 
kelancaran strategi komunikasi sebuah brand. 
 
Kata kunci: Agensi public relations, Communication Execitive Intern, Campaign. 
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PT VERO PUBLIC RELATIONS 

 

Joceline Stephani 

 

ABSTRACT 
 

The selection of this internship placement is based on the rapid development of the 
public relations industry in the digital era, which has transformed how organizations 
communicate with their audiences. The purpose of this internship is to understand 
the role of a Communication Executive at a public relations agency and to 
implement the concepts of Account Planning & Management as well as Marketing 
for Public Relations that have been studied. The internship took place at PT Vero 
Public Relations in the position of Communication Executive Intern within the 
Brand Communications Division, under the supervision of a Communication 
Executive. The main responsibilities included drafting Requests for Proposal 
(RFP), managing social media, organizing events, and compiling campaign reports. 
The concepts applied in this internship report include Request for Proposal based 
on Smudde (2023), management of social media campaigns refers to Tench & 
Waddington (2020) dan Quesenberry (2018), Media Relations dan Monitoring 
Coverage are guided by Brunner (2019) dan Luttrell & Capizzo (2020), the 
development of a Campaign Report serves as an evaluation of communication 
effectiveness based on Gregory (2015) dan Smith (2020). Additional supporting 
concepts include the Content Calendar by Kim (2020) and the stages of digital 
campaign evaluation, such as engagement, reach, and impact according to Luttrell 
& Capizzo (2020). The main challenge during the internship was the lack of directly 
relevant academic materials regarding the practical roles within an agency, 
especially the specific responsibilities of a Communication Executive at a public 
relations agency. After eighty days of internship, it can be concluded that the role 
of a Communication Executive is crucial as a liaison between clients and internal 
teams in ensuring the smooth execution of a brand's communication strategy. 
 
Keywords: Public relations agency, Communication Executive Intern, Campaign. 
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