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AKTIVITAS SOCIAL MEDIA CREATOR PT KRAKATAU CHANDRA
ENERGI

Laura Nikita Manik

ABSTRAK

Perkembangan teknologi digital telah merevolusi cara perusahaan berkomunikasi
dan membangun hubungan dengan audiensnya, termasuk dalam sektor energi dan
infrastruktur. PT Krakatau Chandra Energi (KCE), sebagai perusahaan yang
berfokus pada solusi energi berkelanjutan untuk kawasan industri, menghadapi
tantangan dalam meningkatkan visibilitas serta engagement melalui strategi
komunikasi digital, khususnya di media sosial. Laporan ini mendokumentasikan
pengalaman magang pada divisi Corporate Communication KCE dengan tujuan
utama mengembangkan kreativitas dalam pembuatan konten yang sesuai dengan
brand identity perusahaan. Melalui pendekatan strategis berbasis model SOSTAC
dan prinsip SMART Goals, pemagang terlibat aktif dalam perencanaan, produksi,
hingga evaluasi konten untuk platform Instagram dan TikTok. Pilar konten seperti
Edukasi Energi, Corporate Highlight, Fun Fact, Campaign & Event, serta Q&A
Solar Panel digunakan untuk membangun kredibilitas dan membentuk citra
perusahaan sebagai aktor utama dalam energi ramah lingkungan. Evaluasi
performa menggunakan metrik engagement rate menunjukkan bahwa strategi
yang dijalankan berhasil mencapai target peningkatan 5% dalam kurun waktu
empat bulan. Kendala utama seperti keterbatasan sumber daya manusia dan alat
analitik diatasi melalui inisiatif pemagang dalam efisiensi produksi dan pencatatan
insight secara manual. Hasil magang ini menegaskan pentingnya peran media
sosial dalam komunikasi B2B dan kontribusinya terhadap penguatan posisi
perusahaan di industri energi modern.

Kata Kunci: komunikasi digital, komunikasi korporat, konten strategi, media
sosial, SOSTAC, strategi komunikasi, strategi konten, sustainability energi.
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SOCIAL MEDIA CREATOR ACTIVITIES PT KRAKATAU CHANDRA
ENERGI

Laura Nikita Manik

ABSTRACT (English)

The rapid advancement of digital technology has transformed how companies
communicate and build relationships with their audiences, particularly in the
energy and infrastructure sectors. PT Krakatau Chandra Energi (KCE), a
company committed to sustainable energy solutions for industrial zones, faces
challenges in enhancing its visibility and engagement through digital
communication strategies, especially on social media. This report documents an
internship experience within KCE’s Corporate Communication division, with the
primary objective of developing creative content aligned with the company's
brand identity. Using the SOSTAC model and SMART Goals framework, the intern
actively contributed to the planning, production, and evaluation of content for
Instagram and TikTok platforms. The content pillars—Energy Education,
Corporate Highlight, Fun Fact, Campaign & Event, and Solar Panel Q&A—were
strategically utilized to strengthen corporate credibility and position KCE as a
leading player in green energy. Monthly performance evaluations based on
engagement rates revealed that the target of a 5% increase over four months was
successfully achieved. Key challenges, such as limited human resources and the
absence of integrated analytics tools, were addressed through initiative,
structured content scheduling, and manual insight tracking. The internship
experience underscores the critical role of social media in B2B communication
and its contribution to reinforcing corporate positioning in the modern energy
industry.

Keywords: Communication strategy, content strategy, corporate communication,
digital communication, energy sustainability, engagement, media sosial, SOSTAC.
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