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PERAN ACCOUNT EXECUTIVE INTERN DI
OLRANGE - ALVA DIGITAL

Janice Shalom Gunawan

ABSTRAK

Perkembangan dalam segala bidang menjadi semakin pesat terutama dalam bidang
teknologi. Kehadiran internet juga menjadi salah satu pengaruh besar dalam
pesatnya perkembangan teknologi. Seiring berkembangnya zaman, periklanan telah
masuk pada era digitalisasi yang bisa disebut sebagai digital advertising.
Penyusunan laporan didasarkan dari pengalaman magang selama 6 bulan di Olrange
— ALVA Digital sebagai Account Executive Intern. Penulis memiliki tujuan untuk
dapat merasakan praktik kerja secara langsung di dunia agensi dengan menerapkan
konsep account planning. Tugas Account Executive Intern meliputi dalam
pencatatan poin-poin penting dengan menjadikan dokumen Minutes of Meeting
(MoM), ikut andil dalam rapat pembahasan campaign klien, hingga menurunkan
feedback dari klien. Terdapat beberapa kendala yang ditemui penulis selama masa
magang, seperti komunikasi yang kurang efektif, adanya ketidaksetaraan dalam
pembagian tugas, timeline yang seringkali berubah dikarenakan klien kurang
responsif. Namun, melalui inisiatif penulis dan bimbingan dari supervisor dan tim
internal, penulis mampu mengatasi kendala tersebut. Melalui magang selama 6
bulan, penulis telah menyerap banyak ilmu dan membuka wawasan yang luas
terhadap cara kerja agensi digital.

Kata kunci: Account Executive, Account Planning, Agensi Digital, Olrange —
ALVA Digital
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ROLE OF ACCOUNT EXECUTIVE INTERN
AT OLRANGE - ALVA DIGITAL

Janice Shalom Gunawan

ABSTRACT

Development in all fields is becoming increasingly rapid, especially in the field of
technology. The presence of the internet is also one of the major influences in the
rapid development of technology. Along with the times, advertising has entered the
digitalization era which can be referred to as digital advertising. The preparation
of the report is based on a 6-month internship experience at Olrange - ALVA Digital
as an Account Executive Intern. The author aims to be able to experience work
practices directly in the agency world by applying the concept of account planning.
Account Executive Intern duties include recording important points by making
Minutes of Meeting (MoM) documents, taking part in meetings to discuss client
campaigns, to reduce feedback from clients. There are several obstacles
encountered by the author during the internship period, such as ineffective
communication, inequality in the division of tasks, timelines that often change due
to less responsive clients. However, through the author's initiative and guidance
from supervisors and internal teams, the author was able to overcome these
obstacles. Through the 6-month internship, the author has absorbed a lot of
knowledge and opened a broad insight into the workings of a digital agency.

Keywords: Account Executive, Account Planning, Digital Agency, Olrange — ALVA
Digital
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