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PERAN ACCOUNT EXECUTIVE INTERN PT MALEO 

KREATIF INDONESIA PART OF  FUTURE CREATIVE 

NETWORK (FCN) 

 

Maxcel Putra Salim  

 
ABSTRAK 

 
Laporan ini menjelaskan pengalaman kerja magang penulis sebagai Account 
Executive Intern di PT Maleo Kreatif Indonesia, bagian dari Future Creative 
Network (FCN), yang bergerak di bidang periklanan digital. Selama masa 
magang, metode pelaksanaan magang ini bersifat partisipatif dan observasional, di 
mana penulis secara aktif terlibat dalam aktivitas kerja harian sebagai Account 
Executive Intern di PT Maleo Kreatif Indonesia dan melaksanakan berbagai 
tanggung jawab utama seperti menyusun Minutes of Meeting, membuat 
competitor review, dan mengelola editorial plan untuk brand Campina–Concerto 
termasuk proses internal review, preview final kepada klien, serta pelaksanaan JR 
Published dan JR AON Monthly. Penulis juga aktif dalam koordinasi 
pre-production meeting (PPM), distribusi hadiah pemenang campaign, 
penjadwalan meeting, serta mengikuti berbagai jenis rapat seperti Client’s Brief, 
Kick-Off Brief, Work In Progress, dan Creative Brief. Selain itu, penulis turut serta 
dalam proses pitching. Pengalaman ini memperkuat kemampuan komunikasi, 
koordinasi, dan pemahaman penulis terhadap praktik kerja strategis dalam agensi 
periklanan digital. Dari pengalaman ini, penulis memperoleh pemahaman 
mendalam tentang proses kerja periklanan digital berbasis Integrated Marketing 
Communications (IMC), memperkuat kemampuan koordinasi lintas tim, serta 
belajar melakukan komunikasi profesional dengan klien. Namun, tantangan 
muncul akibat kurangnya pembekalan terhadap tools teknis seperti Google Sheets 
dan Excel, tidak adanya sistem supervisi bertahap, serta minimnya pengenalan 
dokumen kerja dan etika komunikasi profesional di awal magang. Sebagai solusi, 
penulis merekomendasikan agar universitas mempertimbangkan penambahan 
pelatihan teknis ke dalam kurikulum serta mendorong perusahaan untuk 
menyediakan sistem mentoring bertingkat dan induction meeting terstruktur di 
minggu pertama magang. Dengan demikian, program magang ini menjadi 
jembatan penting antara teori akademik dan praktik lapangan dalam industri 
periklanan digital. 
 

Kata Kunci: Magang, Account Executive Intern, FCN 
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THE ROLE OF ACCOUNT EXECUTIVE INTERN at PT 

MALEO KREATIF INDONESIA, A PART OF FUTURE 

CREATIVE NETWORK (FCN) 

 

Maxcel Putra Salim 

 

ABSTRACT  
 
This report outlines the writer’s internship experience as an Account Executive 
Intern at PT Maleo Kreatif Indonesia, a subsidiary of the Future Creative Network 
(FCN), which operates in the field of digital advertising. The internship was 
conducted using a participatory and observational method, wherein the write 
actively engaged in daily work activities and carried out key responsibilities such 
as preparing Minutes of Meeting, conducting competitor reviews, and managing 
the editorial plan for the Campina–Concerto brand. These tasks included internal 
reviews, final previews for clients, as well as the execution of JR Published and 
JR AON Monthly reports. The writer also participated in pre-production meeting 
(PPM) coordination, campaign prize distribution, meeting scheduling, and various 
types of client and internal meetings including Client’s Brief, Kick-Off Brief, 
Work in Progress (WIP), and Creative Brief. Additionally, the writer was involved 
in the pitching process. This experience strengthened the writer communication 
and coordination skills, and deepened their understanding of strategic operations 
within a digital advertising agency. Through this internship, the writer gained 
substantial insight into digital advertising workflows grounded in Integrated 
Marketing Communications (IMC), enhanced cross-functional coordination 
abilities, and learned to engage in professional communication with clients. 
Challenges encountered included lack of technical training in tools such as Google 
Sheets and Excel, the absence of a gradual supervision system, and insufficient 
initial orientation regarding work documents and professional communication 
ethics. To address these issues, the writer recommends that universities integrate 
technical training into the curriculum and that companies implement a tiered 
mentoring system along with a structured induction meeting in the first week of 
the internship. Thus, this internship program becomes the bridge between 
academic theory and practical fieldwork in digital advertising industry. 
 
Keywords: Internship, Account Executive, FCN 
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