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PERAN SOCIAL MEDIA SPECIALIST INTERN DI JHL 

SOLITAIRE GADING SERPONG 

 
Carissa Alvina 

 

ABSTRAK 

 
Perkembangan industri perhotelan di Indonesia mendorong setiap perusahaan untuk 

terus berinovasi dalam strategi pemasaran melalui media sosial. JHL Solitaire 

Gading Serpong sebagai hotel bintang lima pertama di Tangerang memanfaatkan 

media sosial sebagai sarana komunikasi untuk memperkuat citra brand dan 

meningkatkan interaksi dengan audiens. Posisi pekerja magang sebagai Social 

Media Specialist Intern berperan dalam proses perencanaan, pembuatan, 

pengelolaan konten media sosial, penyusunan laporan performa, serta aktivitas 

influencer marketing. Selama pelaksanaan magang, pekerja magang terlibat dalam 

berbagai aktivitas seperti penyusunan content plan, pembuatan konten visual dan 

caption, pelaporan performa konten bulanan, serta approaching Key Opinion 

Leader (KOL) untuk mendukung promosi hotel. Dalam pelaksanaannya, beberapa 

kendala ditemukan, di antaranya adalah ketidaksesuaian deskripsi tugas di awal 

magang, keterbatasan fasilitas penunjang produksi konten, serta keterbatasan akses 

terhadap data evaluasi performa konten sehingga pekerja magang belum dapat 

menganalisis hasil evaluasi dengan maksimal. Untuk mengatasi kendala tersebut, 

pekerja magang berinisiatif melakukan koordinasi lebih intensif dengan tim 

internal, melakukan riset tren media sosial secara mandiri, memanfaatkan tools 

editing gratis, serta membuat listing engagement rate KOL untuk mempermudah 

proses evaluasi. Penerapan solusi tersebut terbukti dapat membantu 

mengoptimalkan aktivitas pengelolaan media sosial hotel, sekaligus memberikan 

pengalaman kerja yang berharga bagi pekerja magang di bidang perhotelan. 

 

Kata Kunci: JHL Solitaire Gading Serpong, KOL, Perhotelan, Social Media 

Specialist 



vii 
Peran Social Media ..., Carissa Alvina, Universitas Multimedia Nusantara 

 

THE ROLE OF SOCIAL MEDIA SPECIALIST INTERN AT 

JHL SOLITAIRE GADING SERPONG 

 
Carissa Alvina 

 

ABSTRACT 

 
The growth of the hospitality industry in Indonesia encourages every company to 

continuously innovate in marketing strategies through social media. JHL Solitaire 

Gading Serpong, as the first five-star hotel in Tangerang, utilizes social media as a 

communication platform to strengthen its brand image and increase audience 

interaction. The intern's role as a Social Media Specialist Intern involved the 

planning, creation, and management of social media content, compiling content 

performance reports, and managing influencer marketing activities. 

During the internship period, the intern was involved in various activities such as 

preparing content plans, creating visual content and captions, compiling monthly 

performance reports, and approaching Key Opinion Leaders (KOL) to support 

hotel promotions. Several obstacles were encountered during the implementation 

process, including job description inconsistencies at the beginning of the internship, 

limited content production facilities, and restricted access to content performance 

evaluation data, which hindered the intern's ability to analyze evaluation results 

optimally. To address these challenges, the intern took the initiative to intensify 

coordination with the internal team, independently conducted social media trend 

research, utilized free editing tools, and created a KOL engagement rate listing to 

facilitate the evaluation process. The implementation of these solutions effectively 

optimized the hotel's social media management activities while also providing 

valuable work experience for the intern in the hospitality sector. 

 

Keywords: Hospitality, JHL Solitaire Gading Serpong, KOL, Social Media 

Specialist 
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