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ABSTRAK 
 

 
Employer branding merupakan salah satu strategi perusahaan untuk 

membangun citra yang positif di kalangan karyawan dan calon karyawan. 

Salah satu perusahaan yang menggunakan strategi ini adalah PT Sumber 

Alfaria Trijaya, Tbk atau yang dikenal sebagai Alfamart. Dalam membangun 

employer branding, Alfamart menggunakan media sosial dengan akun Alfa 

Karir. Melalui akun ini, Alfamart sebagai jaringan ritel besar telah 

mengintegrasikan strategi digital dalam proses rekrutmen karyawan, 

khususnya di media sosial Instagram dan Tiktok. Peran Social Media 

Specialist membangun employer branding melalui Alfa Karir antara lain 

merencanakan, melakukan produksi dan evaluasi konten digital. Selain itu, 

kegiatan live streaming juga dilakukan untuk mendukung employer branding 

perusahaan. Beberapa kendala yang muncul selama menjalankan tugas antara 

lain adalah keterbatasan waktu, proses komunikasi dan keterbatasan sarana 

dan prasarana. Sehingga solusi yang diberikan adalah melakukan 

penjadwalan secara lebih terstruktur, meningkatkan koordinasi dan 

komunikasi internal, serta meningkatkan kemampuan adaptasi terhadap 

teknologi. 

 

Kata kunci: Social Media Specialist, Employer Branding, Rekrutmen, Alfa 

Karir, Media Sosial 
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The Role of Social Media Specialists in 

 Developing Employer Branding t 

hrough the Social Media Platforms of Alfa Karir 

STEFANIE 

 

 

ABSTRACT 
 

 
Employer branding is one of the company’s strategies to build a positive 

image among employees and potential candidates. One of the companies 

implementing this strategy is PT Sumber Alfaria Trijaya, Tbk, commonly 

known as Alfamart. To strengthen its employer branding, Alfamart utilizes 

social media through its Alfa Karir account. Through this platform, Alfamart, 

as a major retail network, has integrated digital strategies into its employee 

recruitment process, particularly on Instagram and TikTok. 

The role of a Social Media Specialist in building employer branding through 

Alfa Karir includes planning, producing, and evaluating digital content. In 

addition, live streaming activities are also carried out to support the 

company’s employer branding efforts. Several challenges encountered 

during the execution of tasks include limited time, communication processes, 

and inadequate facilities and infrastructure. Therefore, the proposed 

solutions involve implementing a more structured schedule, improving 

internal coordination and communication, and enhancing adaptability to 

technology. 

 

 

 
Keywords:SocialMediaSpecialist, EmployerBranding, Recruitment, 

Alfakarir, Social Media 
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