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PERAN SOCIAL MEDIA MARKETING OFFICER DI PT

MITRA EDUKASI NUSANTARA (MEN)

Niki Tanoto

ABSTRAK

PT Mitra Edukasi Nusantara (MEN) merupakan anak perusahaan dari Kompas
Gramedia yang bergerak di bidang penyediaan kebutuhan pendidikan dan instansi.
MEN telah mengadopsi teknologi digital melalui platform e-commerce dan
media sosial. Social Media Marketing Officer di MEN berperan sebagai
penanggungjawab dan pengelola konten media sosial MEN. Peran lainnya adalah
melakukan publikasi materi promosi MEN melalui media sosial. Selama
menjalani tugas ini kendala yang dihadapi muncul karena gaya komunikasi dan
birokrasi perusahaan yang kurang mengadaptasi fleksibilitas dan keterbukaan.
Sehingga terdapat keterbatasan ruang eksplorasi dalam pembuatan konten.
Sebagai solusi penulis berusaha untuk mempelajari gaya komunikasi perusahaan

dan proses birokrasi agar dapat menjalankan pekerjaan dengan baik.

Kata kunci: social media marketing officer, media sosial, produksi konten,

komunikasi pemasaran, strategi digital marketing
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THE ROLE OF SOCIAL MEDIA MARKETING OFFICER AT
PT MITRA EDUKASI NUSANTARA (MEN)

Niki Tanoto

ABSTRACT (English)

PT Mitra Edukasi Nusantara (MEN) is a subsidiary of Kompas Gramedia that
focuses on providing educational and institutional needs. MEN has adopted digital
technology through e-commerce platforms and social media. The role of a Social
Media Marketing Officer at MEN involves managing and overseeing the
company’s social media content. This role also includes publishing promotional
materials through social media platforms. During the execution of this role,
several challenges emerged due to the company's communication style and
bureaucratic structure, which have yet to fully adapt to flexibility and openness.
As a solution, the writer made efforts to understand the company's communication

approach and internal procedures to perform the tasks effectively.

Keywords: social media marketing officer, social media, content production,

marketing communication, digital marketing strategy
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