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ABSTRAK 

 
Latar belakang pemilihan tempat magang ini didasarkan pada pentingnya peran 

industri manufaktur dalam perekonomian nasional, khususnya sektor alat-alat 

teknik dan mesin. PT Sharprindo Dinamika Prima (Shark) sebagai produsen lokal 

memiliki tantangan dalam menghadapi dominasi produk impor serta kebutuhan 

untuk memperkuat hubungan dengan pelanggan melalui strategi komunikasi yang 

tepat. Tujuan dari kerja magang ini adalah untuk memahami proses kerja pada 

Departemen Marketing Communication dan mengimplementasikan konsep 

Customer Relationship Management (CRM) dalam praktik komunikasi pemasaran 

industri manufaktur. Posisi yang dijalankan penulis adalah Marketing 

Communication Intern yang bertugas melakukan survei pelanggan, edukasi produk, 

serta layanan pasca-penjualan. Konsep utama yang digunakan dalam laporan 

magang ini adalah teori CRM yang berfokus pada identifikasi, diferensiasi, 

interaksi, dan kustomisasi pelanggan. Kendala utama dalam proses kerja magang 

meliputi perbedaan gaya komunikasi antara generasi Z dan pelanggan dari generasi 

lebih tua, serta tantangan dalam membangun kepercayaan pelanggan saat dihubungi 

menggunakan nomor kantor. Kesimpulan dari program magang ini menunjukkan 

bahwa pendekatan komunikasi yang adaptif dan berbasis data mampu 

meningkatkan loyalitas pelanggan serta menjadi keunggulan bersaing bagi 

perusahaan manufaktur lokal. 

 

 

Kata kunci: Customer Relationship Management, Komunikasi Pemasaran, 

Layanan Pelanggan. 
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ABSTRACT 

 
The background of the selection of this internship site is based on the important 

role of the manufacturing industry in the national economy, especially the 

engineering and machine tool sector. PT Sharprindo Dinamika Prima (Shark) as a 

local manufacturer has challenges in facing the dominance of imported products 

and the need to strengthen relationships with customers through appropriate 

communication strategies. The purpose of this internship is to understand the work 

process in the Marketing Communication Department and implement the concept 

of Customer Relationship Management (CRM) in the practice of marketing 

communication in the manufacturing industry. The position held by the author is 

Marketing Communication Intern who is in charge of conducting customer surveys, 

product education, and post-sales services. The main concept used in this internship 

report is CRM theory which focuses on customer identification, differentiation, 

interaction, and customization. The main obstacles in the internship process include 

differences in communication styles between generation Z and customers from 

older generations, as well as challenges in building customer trust when contacted 

using office numbers. The conclusion of this internship program shows that an 

adaptive and data-driven communication approach can increase customer loyalty 

and become a competitive advantage for local manufacturing companies. 

 

 

Keywords: Customer Relationship Management, Marketing Communication, 

Customer Service. 
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