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Aktivitas KOL Specialist Dalam Meningkatkan Engagement Pada 

Beauty Brand Lokal Jacquelle Beaute 

Fivy Kaniah Taralin 

ABSTRAK 

Industri kecantikan di Indonesia terus mengalami pertumbuhan seiring 

dengan meningkatnya tren perawatan diri dan digitalisasi. Perkembangan ini 

mendorong brand lokal seperti Jacquelle Beaute untuk memaksimalkan 

strategi pemasaran digital, salah satunya melalui Influencer Marketing. 

Kerja magang ini dilakukan selama enam bulan dengan tujuan memahami 

secara langsung proses pengelolaan Key Opinion Leader (KOL) terutama 

dalam mengelola KOL melalui media sosial seperti TikTok dan Instagram. 

Sebagai KOL Specialist, tugas utamanya meliputi proses spotting dan listing 

KOL, penyusunan content brief, negosiasi bentuk kerja sama, koordinasi 

pengiriman produk, hingga monitoring dan pelaporan performa konten 

KOL. Penulis juga menjalin komunikasi dua arah dengan KOL, 

management, agensi, dan lintas departemen. Selama pelaksanaan magang, 

penulis menerapkan teori Influencer Marketing dan teori komunikasi 

persuasif untuk menunjang keterampilan dalam membuat brief, manajemen 

KOL, dan analisis performa konten. Pengalaman ini memberikan 

pemahaman terhadap dinamika kerja di industri kreatif, serta mendorong 

pengembangan keterampilan interpersonal dan pola pikir kreatif. Laporan 

ini disusun sebagai bentuk refleksi pembelajaran dan diharapkan dapat 

menjadi referensi bagi mahasiswa yang berminat mengambil posisi serupa 

di industri kreatif. 

 

Kata kunci: KOL Specialist, Influencer Marketing, Jacquelle Beaute 
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Aktivitas KOL Specialist Dalam Meningkatkan Engagement Pada 

 

Beauty Brand Lokal Jacquelle Beaute 

Fivy Kaniah Taralin 

 

ABSTRACT (English) 

 

The beauty industry in Indonesia continues to grow along with the 

increasing trend of self-care and digitalization. This development 

encourages local brands such as Jacquelle Beaute to maximize digital 

marketing strategies, one of which is through Influencer Marketing. This 

internship was carried out for six months with the aim of understanding 

firsthand the process of managing Key Opinion Leaders (KOL), especially 

in managing KOL through social media such as TikTok and Instagram. As a 

KOL Specialist, the main duties include spotting and listing KOLs, 

preparing content briefs, negotiating forms of collaboration, coordinating 

product seeding, to monitoring and reporting KOL content performance. 

The author also establishes two-way communication with KOL, 

management, agencies, and cross-departments. During the internship, the 

author applied Influencer Marketing theory and persuasive communication 

theory to support skills in creating briefs, KOL management, and content 

performance analysis. This experience provides an understanding of the 

dynamics of work in the creative industry, and encourages the development 

of interpersonal skills and creative mindset. This report is prepared as a 

form of learning reflection and is expected to be a reference for students 

who are interested in taking similar positions in the creative industry. 

 

Keywords: KOL Specialist, Influencer Marketing, Jacquelle Beaute 
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