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AKTIVITAS MAGANG MARKETING-SALES PROMOTION
DI HEAD OFFICE PT SUMBER ALFARIA TRIJAYA TBK

Elvaretta Felixia

ABSTRAK

Pemilihan tempat magang dilatar belakangi oleh pentingnya eksistensi sales
promotion khususnya di industri ritel masa kini. Tujuan dari kerja magang ini
adalah untuk menambah wawasan, mengetahui proses kerja, dan
mengimplementasikan konsep pemasaran khususnya promosi penjualan pada
perusahaan tempat kerja magang. Perusahaan yang menjadi tempat kerja magang
adalah sebuah perusahaan ritel ternama di Indonesia yaitu PT Sumber Alfaria
Trijaya Tbk yang memiliki puluhan ribu toko ritel tersebar di seluruh Indonesia
yaitu Alfamart. Posisi yang dipilih dalam aktivitas magang adalah sebagai bagian
dari tim Sales Promotion yang termasuk ke dalam Departemen Marketing.
Deskripsi pekerjaan staf Sales Promotion adalah melakukan rekapitulasi penetapan
promosi produk, validasi data, penanganan konsumen, dan talent konten agar
agenda promosi berlangsung sesuai target. Konsep yang digunakan dalam laporan
magang ini adalah konsep sales promotion dan konsep administrasi data. Kendala
utama dalam proses kerja magang adalah perbedaan antara teori kuliah dan praktik
kerja nyata, keterbatasan akses intranet perusahaan, serta tidak dilibatkannya dalam
penggunaan aplikasi setting promosi. Setelah dilakukan aktivitas magang selama
delapan puluh hari, didapatkan kesimpulan yaitu bertambahnya wawasan akan ciri
khas praktik sales promotion industri ritel, proses kerja yang melibatkan
Departemen Marketing dengan departemen lainnya, serta implementasi ilmu
promosi penjualan dalam praktik magang yang kurang maksimal dikarenakan
adanya perbedaan tugas pekerjaan antara di kampus dan di perusahaan.

Kata kunci: marketing, sales promotion, ritel, magang
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MARKETING-SALES PROMOTION INTERNSHIP ACTIVITIES
AT THE HEAD OFFICE OF PT SUMBER ALFARIA TRIJAYA
TBK

Elvaretta Felixia

ABSTRACT

The selection of the internship placement was motivated by the importance of sales
promotion, especially in today’s retail industry. The purpose of this internship is to
broaden knowledge, understand work processes, and implement marketing
concepts, particularly sales promotion, within the company. The company where
the internship is located at one of Indonesia’s leading retail companies, PT Sumber
Alfaria Trijaya Tbk, which operates tens of thousands of retail stores across the
country under the Alfamart brand. The position chosen in the internship activity is
Sales Promotion under the Marketing Department. The job description of a sales
promotion staff member is to recap product promotion approvals, validate data,
handle consumers, and be the contents’ talent to ensure promotional agendas run
according to target. The concepts used in this internship report are the concept of
sales promotion and data administration. The main obstacle during the internship
were the gap between academic theory and real work practice, limited access to
the company’s intranet, and the lack of involvement in using the promotion setting
application. After conducting an internship for eighty days, it was concluded that
the internship has gave understanding of the characteristics of sales promotion
practices in the retail industry, the workflow involving collaboration between the
Marketing Department and other departments, as well as the implementation of
sales promotion knowledge which was less than optimal due to differences between
academic tasks and actual company duties.

Keywords: marketing, sales promotion, retail, internship
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