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PENGELOLAAN SOCIAL MEDIA 
PT. STARMAS INTI ALUMINIUM INDUSTRY 

 
Naisya Da Matta Aralle 

ABSTRAK 
 

Di era digital saat ini, media sosial dan e-commerce memegang peranan penting 
dalam strategi komunikasi pemasaran. Perusahaan dituntut untuk mampu 
membangun engagement yang kuat dengan audiens melalui konten yang relevan 
dan menarik. Hal ini mendorong ketertarikan mahasiswa terhadap dunia Social 
Media Marketing, khususnya dalam konteks industri bisnis. Ketertarikan tersebut 
kemudian direalisasikan melalui praktik kerja magang di PT. Starmas Inti 
Aluminium Industry perusahaan manufaktur aluminium yang aktif memanfaatkan 
media digital dalam aktivitas branding dan promosi. Tujuan dari pelaksanaan 
magang ini adalah untuk memahami bagaimana komunikasi pemasaran diterapkan 
dalam pengelolaan media sosial, menyusun strategi konten yang efektif, serta 
mengoptimalkan interaksi audiens guna mendukung peningkatan penjualan. Selain 
itu, magang ini juga bertujuan untuk mengembangkan kemampuan berpikir kreatif 
dan menyelesaikan masalah, serta mengimplementasikan teori dan materi yang 
telah dipelajari dalam mata kuliah Social Media & Mobile Marketing, Creative 
Media Production, dan Transmedia & Copywriting. Hasil dari magang 
menunjukkan bahwa mahasiswa memperoleh pemahaman praktis dalam 
perencanaan dan produksi konten digital, penerapan prinsip komunikasi dua arah, 
hingga pengelolaan insight dan traffic media sosial. Selain penguasaan tools, 
mahasiswa juga mengalami peningkatan signifikan dalam soft skill seperti adaptasi 
kerja, komunikasi tim, dan problem solving. 

 
 

 
Kata Kunci: Komunikasi Pemasaran, Media Sosial, Perencanaan konten 
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SOCIAL MEDIA MANAGEMENT AT PT. STARMAS INTI 
ALUMINIUM INDUSTRY 

Naisya Da Matta Aralle 
 

 
ABSTRACT (English) 

 
In today’s digital era, social media and e-commerce play a crucial role in 
marketing communication strategies. Companies are expected to build strong 
engagement with audiences through relevant and appealing content. This situation 
sparked the student’s interest in the field of Social Media Marketing, particularly 
in business contexts. This interest was realized through an internship at PT. 
Starmas Inti Aluminium Industry, a manufacturing company that actively utilizes 
digital media for branding and promotional activities. The objective of the 
internship was to understand how marketing communication is implemented 
through social media management, to develop effective content strategies, and to 
optimize audience interaction to support sales growth. Additionally, the internship 
aimed to enhance creative thinking, problem-solving skills, and the application of 
academic knowledge from courses such as Social Media & Mobile Marketing, 
Creative Media Production, and Transmedia & Copywriting. The results of the 
internship showed that the student gained practical understanding in digital content 
planning and production, applied two-way communication principles, and 
managed social media insights and traffic analysis. Beyond mastering digital tools, 
the internship also significantly improved soft skills such as adaptability, teamwork 
communication, and problem solving, all of which are essential for entering the 
creative and digital communication industry. 

 
 

Keywords: Marketing Communication, Social Media, Content Planning 
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