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PENGARUH PESAN KAMPANYE “EVERY SIDE OF YOU” 

TERHADAP BRAND IMAGE RARE BEAUTY 

Chelsea Arria Chandra 

 

ABSTRAK 

 

Perkembangan industri kecantikan mendorong brand untuk menyampaikan nilai- 

nilai sosial seperti inklusivitas melalui komunikasi pemasaran. Rare Beauty, 

perusahaan kosmetik, meluncurkan kampanye “Every Side of You” yang 

menampilkan keberagaman warna kulit, bentuk tubuh, dan latar belakang budaya. 

Penelitian ini bertujuan untuk mengetahui pengaruh pesan kampanye “Every Side 

of You” terhadap brand image Rare Beauty. Penelitian ini adalah penelitian 

kuantitatif dengan metode survei dan teknik purposive sampling kepada perempuan 

Indonesia berusia 16-28 tahun yang mengetahui kampanye tersebut. Jumlah 

responden yang terkumpul sebanyak 293 orang. Variabel pesan kampanye diukur 

melalui dimensi pesan kognitif dan pesan afektif. Variabel brand image diukur 

melalui kekuatan, kesukaan, dan keunikan asosiasi merek. Analisis data dilakukan 

dengan uji regresi linear sederhana yang menunjukkan bahwa pesan kampanye 

berpengaruh secara signifikan terhadap brand image dengan nilai R Square sebesar 

0.739 atau 73.9%. Hasil ini menegaskan pentingnya pesan kampanye dibuat selaras 

dengan nilai yang dianut brand dalam membangun citra merek yang kuat dan 

positif. 

 

Kata kunci: citra merek, industri kecantikan, inklusivitas, komunikasi pemasaran, 

pesan kampanye 
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THE INFLUENCE OF “EVERY SIDE OF YOU” CAMPAIGN 

MESSAGE ON RARE BEAUTY’S BRAND IMAGE 

Chelsea Arria Chandra 

 

ABSTRACT 

 

The development of the beauty industry has encouraged brands to convey social 

values such as inclusivity through marketing communication. Rare Beauty, a 

cosmetics company, launched the “Every Side of You” campaign, which highlights 

diversity of skin tone, body shape, and cultural background. This study aims to 

determine the influence of the “Every Side of You” campaign message on the brand 

image of Rare Beauty. This research uses a quantitative approach with a survey 

method and purposive sampling technique targeting Indonesian women aged 16– 

28 who are aware of the campaign. A total of 293 respondents were collected. The 

campaign message variable is measured through cognitive and affective message 

dimensions, while the brand image variable is measured through the strength, 

favorability, and uniqueness of brand associations. Data analysis was conducted 

using a simple linear regression test, which showed that the campaign message had 

a significant effect on brand image, with an R Square value of 0.739 or 73.9%. 

These findings emphasize the importance of aligning campaign messages with 

brand values to build a strong and positive brand image. 

 

Keywords: beauty industry, brand image, campaign message, inclusivity, 

marketing communication 
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