DAFTAR PUSTAKA

Abdullah, Prof. M. (2015). Metode Penelitian Kuantitatif (1st ed.). Aswaja
Pressindo.

Ardpruksa, S. (2023, June 27). Awakening Social Consciousness: The Evolution
and Impact of Woke Culture in Society.
https://www .koktailmagazine.com/2023/06/27/the-evolution-and-impact-of-
woke-culture-in-society/

Ashe, T. (2023, October 5). Inclusivity and accessibility: unboxing the US beauty
industry. https://www.gwi.com/blog/inclusivity-and-accessibility-us-beauty

Belch, G. E., & Belch, M. A. (2021). Advertising and Promotion: An Integrated
Marketing Communication Perspective.

Berijalan. (2024, July 26). Perilaku Konsumen di Era Digital dan Strategi
Perusahaan dalam Menghadapinya. https://berijalan.co.id/article-
detail/perilaku-konsumen-di-era-digital-dan-strategi-perusahaan-dalam-
menghadapinya

Brown, A. (2022). More Than Twice as Many Americans Support Than Oppose
the #MeToo Movement. https://www.pewresearch.org/social-
trends/2022/09/29/more-than-twice-as-many-americans-support-than-
oppose-the-metoo-movement/

Budiwanto, S. (2017). Metode Statistika Untuk Mengolah Data Keolahragaan.

Clow, K., & Baack, D. (2022). Integrated Advertising, Promotion, and Marketing
Communications (9th ed., Issue 9). Pearson Education Limited.

Creswell, J. W., & Creswell, D. J. (2018). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches.

Cutlip, S. M., Center, A. H., & Broom, G. M. (2016). Cutlip and Center’s
Effective Public Relations Eleventh Edition.

Duarte, F. (2025, February 22). Most Followed Accounts on Social Media (2025).
https://explodingtopics.com/blog/social-media-following

Ghozali, I. (2021). APLIKASI ANALISIS MULTIVARIATE Dengan Program IBM
SPSS 26 IBM SPSS Statistics.

Glossop, A. (2024, March 31). How the Inclusive Beauty Movement Is Redefining
Beauty. https://themodernmusemagazine.com.au/thought-provoking/how-
the-inclusive-beauty-movement-is-redefining-
beauty/#:~:text=The%20Rise%200f%20the%20Inclusive%20Beauty%20Mo
vement,-

83

Pengaruh Pesan Kampanye..., Chelsea Arria Chandra, Universitas Multimedia Nusantara



Thankfully%2C%?20the%?20tides&text=Though%20it%20may%20come%20
as,define%20beauty%20

Jesselyn, E., & Sari, W. P. (2023). Analisis Regresi User Generated Content
terhadap Brand Image Produk Skintific di Aplikasi TikTok Untuk Generasi
Z.

Keller, K. L., & Swaminathan, V. (2020). Building, Measuring, and Managing
Brand Equity Strategic Brand Management (5th ed.). Pearson Education
Limited.

Kotler, Philip., & Keller, K. L. (2016). Marketing Management (15th ed.).
Pearson Education Limited.

Kriyantono, R. (2020). Teknik Praktis Riset Komunikasi (7th ed.). PT Fajar
Interpratama Mandiri.

Maharani, A. (2021, January 31). Tiga Brand Lokal Kosmetik ini Suarakan
Kecantikan Inklusif. https://praxis.co.id/stories/read/245/Tiga-Brand-Lokal-
Kosmetik-ini-Suarakan-Kecantikan-Inklusif

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research: An
Applied Approach (5th ed.). Pearson Education Limited.

Mishra, A., & Sai Vijay, T. (2024). INTEGRATED ADVERTISING,
PROMOTION, AND MARKETING, Communicating in a Digital World.

Neuman, W. Lawrence. (2014). Social research methods : qualitative and
quantitative approaches. Pearson.

Patrick. (2025, February 11). How Rare Beauty Transformed the Face of Inclusive
Makeup. Fashion Post Magazine.

People North. (2024). The Role of Communication in Building an Inclusive and
Diverse Organisations in 2024. https://www .linkedin.com/pulse/role-
communication-building-inclusive-diverse-organisations-jp8ot/

Pike, R. (2025, April 16). Selena Gomez’s Rare Beauty: A Case Study In
Authentic Branding. Her Agenda.

Rare Beauty. (2020). Rare Beauty “About Us.” Rare Beauty.

Schreiber, T. (2025, March 15). 95% of Customers Read Reviews Before
Buying—Are You Paying Attention?

Siyoto, Drs. S., & Sodik, M. A. (2015). DASAR METODOLOGI PENELITIAN.

Sugiyono. (2023). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (5th ed.).
Penerbit Alfabeta.

84

Pengaruh Pesan Kampanye..., Chelsea Arria Chandra, Universitas Multimedia Nusantara



Syahrum, Drs., & Salim, Drs. (2014). METODOLOGI PENELITIAN
KUANTITATIF. Citapustaka Media.

United Creative. (2024). Meningkatkan Brand Image Lewat Media Sosial.
https://unitedcreative.co.id/blog/meningkatkan-brand-image-lewat-media-
sosial

Widodo, S., Ladyani, Dr. F., Asrianto, L. O., & Nurcahyati, S. (2023). BUKU
AJAR METODE PENELITIAN. CV SCIENCE TECHNO DIRECT.

Yonita, T., & Budiono, H. (2020). Pengaruh Ewom Terhadap Brand Image Dan
Purchase Intention Produk Innisfree Di Jakarta.

85

Pengaruh Pesan Kampanye..., Chelsea Arria Chandra, Universitas Multimedia Nusantara



