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IMPRESI FOLOWERS @JAIIIBRUH ATAS  

PERSONAL BRANDING DI TIKTOK 
 

 Zefanya Debora Orchid 
 

ABSTRAK 
 
Perkembangan pesat media sosial, khususnya Tiktok, mendorong individu untuk 
membangun personal branding melalui konten yang menarik. Salah satu fenomena 
menarik muncul dari pasangan kreator Shasa Zhania dan Gio melalui akun Tiktok 
@jaiiibruh yang berhasil menarik perhatian para pengikut melalui strategi 
manajemen impresi. Penelitian ini bertujuan untuk menganalisis strategi 
manajemen impresi yang dilakukan Shasa dan Gio dalam membentuk personal 
branding mereka di Tiktok, serta melihat bagaimana respon followers terhadap 
strategi tersebut. Penelitian ini menggunakan pendekatan kualitatif deskriptif 
dengan metode studi kasus dan paradigma konstruktivisme. Data dikumpulkan 
melalui wawancara kepada 4 (empat) informan followers aktif dan dokumentasi 
konten Tiktok. Penelitian ini menggunakan teori dramaturgi dari Goffman, 
manajemen impresi dari Jones & Pittman, serta personal branding dari Montoya. 
Hasil penelitian menunjukkan bahwa Shasa dan Gio menerapkan kelima strategi 
manajemen impresi, yaitu ingratiation, self-promotion, exemplification, 
intimidation, dan supplication secara konsisten. Kesimpulannya, dalam penerapan 
strategi manajemen impresi dalam membentuk personal branding, konsep The Law 
of Distinctiveness cenderung lebih dominan karena kemampuan mereka 
menampilkan hubungan yang natural, penuh chemistry, dan memberi vibes positif. 
Berdasarkan hasil respon para informan, strategi dalam konten Shasa dan Gio 
dinilai tidak hanya menghibur, tetapi juga mencerminkan hubungan yang ideal, 
lucu, dan saling mendukung antar individu. Mereka juga berhasil menciptakan 
hubungan emosional yang erat dengan followers melalui interaksi yang natural dan 
responsif. 
 
Kata kunci: Tiktok, Manajemen Impresi, Personal Branding, Dramaturgi, Kreator 

Konten 
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FOLLOWERS IMPRESS @JAIIIBRUH ON  

PERSONAL BRANDING ON TIKTOK 
 

 Zefanya Debora Orchid 
 

ABSTRACT 
 
The rapid development of social media, especially TikTok, encourages individuals 
to build personal branding through interesting content. One interesting 
phenomenon emerged from the creator couple Shasa Zhania and Gio through the 
TikTok account @jaiiibruh who managed to attract the attention of followers 
through impression management strategies. This study aims to analyze the 
impression management strategies carried out by Shasa and Gio in forming their 
personal branding on TikTok, and to see how followers respond to these strategies. 
This study uses a descriptive qualitative approach with a case study method and a 
constructivism paradigm. Data were collected through interviews with 4 (four) 
active follower informants and documentation of TikTok content. This study uses 
Goffman's dramaturgy theory, impression management from Jones & Pittman, and 
personal branding from Montoya. The results of the study show that Shasa and Gio 
consistently apply the five impression management strategies, namely ingratiation, 
self-promotion, exemplification, intimidation, and supplication. In conclusion, in 
the application of impression management strategies in forming personal branding, 
the concept of The Law of Distinctiveness tends to be more dominant because of 
their ability to display natural relationships, full of chemistry, and give positive 
vibes. Based on the results of the informants' responses, the strategy in Shasa and 
Gio's content is considered not only entertaining, but also reflects an ideal, funny, 
and mutually supportive relationship between individuals. They also succeeded in 
creating a close emotional relationship with followers through natural and 
responsive interactions.  
 

Keywords: Tiktok, Impression Management, Personal Branding, Dramaturgy, 
Content Creator. 
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